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Entrepreneurship is vital for local rural development. Entrepreneurs are 
the key factor in entrepreneurship. In many developed countries 
entrepreneursip is viewed as a rural economic development strategy. The 
role of entrepreneurship is very important in creating an entrepreneurial 
community. There is a need for rural people and communities to define 
the future they want for themselves and their children.  
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1. INTRODUCTION 
The word “entrepreneurship” is more often applied in a business 

context but is important to note that this term  need not to be limited to a 
business environment.  

The important role that small business plays in many economies 
where living standards are high, belies the image of them as an alternative 
development strategy.   

The goals of national economic policy can be summarised as follows: 
- economic growth 
- full employment 
- price stability 
- balance of payments stability 
- an acceptable level of social equality and opportunity   
Small business can contribute to these objectives. They can compete 

in national market, can be as efficient as large enterprises, can do well 
within different industry. Their role in subcontracting and service to large 
companies is particularly important  to their efficiency and effectiveness. 
Small enterprises can be highly productive users of  
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capital, play a unique role in job creation. We know that unemployment is a 
waste of resources. 

In many countries entrepreneursip is viewed as a rural economic 
development strategy. Is a major piece of rural economic development and 
it is the engine of economic growth in rural areas. 

Today, there is a need for rural people and communities to define the 
future they want for themselves and their children.  

 
2. LITERATURE REVIEW 

Entrepreneurship is a process through which entrepreneurs create 
and grow enterprises and includes opportunity recognition, idea creation, 
venture creation, actions and creative thinking. 

R. Cantillon first coined the term in the early 18th century and 
referred to a risk-bearing function. Over the time, many researchers have 
incorporated additional components. J. B Say included bringing together the 
factors of production, Schumpeter (1911) added the concept of innovation, 
Kourisky (1995) suggested that entrepreneurship  involves the creation of 
new ventures. Kent (1990) argued that entrepreneurship is more than 
starting a business because can include activities that have a social outcome. 

Entrepreneurship is a process through which entrepreneurs are 
created and developed and includes the following:  

- opportunity recognition 
- opportunity evaluation 
- opportunity exploatation 
- create a new venture 
 

3. ENTREPRENEURSHIP AND SMALL BUSINESS IN 
ROMANIA (SOME ASPECTS) 

In Romania, in 2005 year, there were 450666 active enterprises. The 
Small and medium sized enterprises are classified into three groups 
according the number of employees:  

1. microenterprises; the number of employees is fewer than 9 and 
have a net turnover or total assets under 2 million euro 

2. small enterprises; the number of employees are between 10 and 
49 and have a net turnover or total assets under 10  million euro 
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3. medium-sized enterprises; with the number of employees 
between 50-249 and a net turnover less than 50 million euro or 
total assets fewer than 43 million euro.  

 Tabel nb. 1 
The number of Romanian enterprises in 2005                                           

                                                                                    
Enterprises Number % 

 
Total enterprises 450666 100% 
 Microenterprises 
Small enterprises 
Medium sized  

399105 
40195 
9391 

88,57% 
8,91% 
2,08% 

Large enterprises 1975 0,44% 
                Source: Statistical yearbook, Romania, 2006 

  
As we see, in Romania, the are 99,56% small and medium sized 

enterprises and only 0,44% are large enterprises. If we are comparing with 
EU-25, we found that the situation is the same. In  Timiş county, there were 
19704 smes in 2004.(the fourth place in the total Romanian smes). In EU-19, 
in 2002, the density (the number of smes/1000 inhabitants was 53,69, and in 
our country was 13,64. In the year 2004 the density was 23,09. 

In Romania, 80% from all SMEs in 2004 were located in urban area 
and only 20%. 

Tabel nb. 2 
The structure of Romanian enterprises, 2005                                                                             

Specification Total 
 

 

Total enterprises 450666 100% 
Industry, construction, trade and 
other services 

433030 96, 09% 

Agricultural enterprises 12510 2,77% 
Financial and insurance  5126 1,14% 

     Source: Statistical yearbook, Romania, 2006  

 Most of the SMEs are in industry, construction, trade, other services. 
Agriculture is not an attractive field for entrepreneurs. In 2004, in the food 
industry and beverages were 13476  enterprises  and in  agricultură and 
hunting were 11733 enterprises. (from 502091 total enterprises). 
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Tabel nb. 3 
The number of Romanian  small and medium sized enterprises in 2004 

                                                                     
Enterprises Number Agriculture, 

hunting and 
services 

Food 
industry and 
drinks 

Total enterprises 502091 11733 13476 
SMEs 500394 11692 13351 
 Microenterprises 
Small enterprises 
Medium sized  

457712 
  34385 
    8297 

10294 
  1176 
    222 

10200 
  2576 
    575 

  Source: White chart of SMEs, 2006, Romania 
  

Most of the enterprises are microenterprises.(91,16% from total 
enterprises). After 2004, the number of start-up small enterprises is raising, 
comparing with start-up microenterprises. A very small number of 
enterprises are in agriculture, hunting and services (2,33%from total 
enterprises.) and in food industry (2,68% from total enterprises)  

 
Tabel nb. 4 

The small and medium sized enterprises,  in Romania, in 2005                                                            
Specification Total 

 
 

Total SMEs  enterprises 448691 100% 
Microenterprises 
 

399105 
 

88,95% 

Small enterprises 
 

40195 
 

8,96% 

Medium sized 9391 2,09% 
           Source: White chart of SMEs, 2006, Romania 

   
The SMEs distribution by legal form show us that the most number 

are limited liability company and stock company. 
 The creating rate of new enterprises was between 1995-2001 about 
13-17% and more than 20% after 2002. In 2994, 80% of new business was 
located in urban area and 20% in rural area. New enterprises means start-up 
firms (97,1%), privatization of existing firm (0,2%) and other (2,7%). Most 
of the SMEs are in trade. 
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 In Romania, in 2005, there were 381468 private entrepreneurs, of 
which 147024 were family associations and 234444 were individuals, in the 
following activities: 

Tabel nb. 5 
Private entrepreneurs by activity, in Romania, 2005                                                               

Activity Total Family associations Individuals 
Total 381468 147024 234444 
Industry 87387 36038 51349 
Trade 75147 58425 16722 
Hotels and restaurants 9948 8576 1372 
Tourism 1093 643 450 
Transport 60233 5492 54741 
Other servicies 147660 37850 109810 

               Source: Statistical Yearbook 
 

 Between 1995-2003, the young entrepreneur (under 30 year) 
number has grow from 19,9% to 28,9%. From all private entrepreneurs, 
33,7% were women (2004). An interesting aspects is that 42% from private 
entrepreneurs are well educated, with high education (secondary school and 
universities studies). 
 

4. DISCUSSION 
Entrepreneurial communities are those where there are significant 

economic and social entrepreneurial activity and where there is an effective 
system of entrepreneurship development. In some development countries 
(USA, Enland) researchers are talking about „entrepreneurship 
development” which means building a support system for entrepreneurs, 
creating entrepreneurial communities, changing culture of rural places and 
their people, real public policy for rural development and human 
development. The questions is: How to create an entrepreneurial climate? 
How to create entrepreneurial community? 

We need a new framework that will animate people and institutions 
at all levels. Local communities need tools and resources to identify and 
build upon their assets; they must make decisions that balanced economic, 
social and environment imperatives. Regional cooperation is very important 
because regions are the economic engines and markets that rural entreprises 
have to serve. Training, technical assistance, financing programs must meet 
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the variety of needs of entrepreneurs and their different levels of education, 
skills, maturity.  
 Universities, colleges, institutions, local administration, research 
groups can play an important role in articulated a vision, building 
partnership, atracting resources for community development. 
It is not neccesary to create a special legislation focused on entrepreneurial 
community. Public policies must ensure that all programmes have the 
capability and flexibility to be adapted to the needs of different rural 
regions and their entrepreneurs. 
 Proposal steps to create an entrepreneurial communitiy: 
 1. choose some representative villages, not small (with some 
resorces - financial, assets, information, human) 

2. find  people between 25-50 age who are thinkers (those who are 
thinking about becoming entrepreneurs) through public meeting, 
questionaires, interview. Entrepreneurs are vital for rural areas.  

3. evaluate people; identify if there are people with entrepreneurial 
talent and skills (people who have potential to became entrepreneurs).  
 4. identify their entrepreneurial ideas   

5. identify local leaders (who are good followers) 
6. analize local assets - the activ potential to attract creative people 

in business); identify unique assets that could became a source of 
competitive advantage (local artisans, heritage tourism, natural resources)  

7.create a support system for local entrepreneurship, help them to 
implement idea. This implies: 

-  existing local strategy focused on the needs of local people (needs 
of information, tehnology, know-how;  

  - differentiate training programs for different level of knowledge 
and skills; 

- creating a local learning network between public administration, 
private firms, local leaders, public organizations; 

- create and implement support programs. From some developed 
countries experience, successful entrepreneurship development programs 
are focused on entrepreneurs, encourage collaboration, engage youth as a 
change promoter. 

Some obstacles was found, faced by rural entrepreneurship:  
-    local culture does not support entrepreneurship;  
- isolation from markets and service providers;  
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-  limited opportunities for mentoring and networking with other 
entrepreneurs;  

- absence of clusters to support networking; 
- lack of capital and other support infrastructure   
Entrepreneurs had much in common: 
-   many felt ignored and unappreciated by local economic 

development agencies;  
- lack of access to capital;  
- lack of knowledge about emerging markets; 
- need for more training and education programs; 
- limited understanding about available business support services 

and programs and about how to and use them. 
Entrepreneurs are the key factor in entrepreneurship and in creating 

an entrepreneurial community.  The quantity and quality of local 
entrepreneurs is a critical determinant of a community’s economic and 
social vitality. 

 An entrepreneur is a person who destroys the existing economic 
order by introducing new products and services, by creating new forms of 
organization, or by exploiting new raw materials (Schumpeter).  Starting a 
new business requires more than just an idea. It requires a person, named an 
entrepreneur who used his judgment and professional and managerial skills 
with his risk taking to ensure the succes of his own business. Before 
presenting our findings, we must ask a simple question: who are 
entrepreneurs? Are they special people? „ Entrepreneurs are those 
individuals who discover markets needs and launch new firms to meet those 
needs” (Longenecker, Moore, Petty, Palich, 2006 
 As we know from literature, a succesful entrepreneur should have: 
professional skills; managerial ability; support of the family;  ability to work 
productively; ability to find useful contacts; ability to make decision quickly. 
 Culture is an important tool in rural development. „ Culture of the 
people and culture for the people cannot be separated from local 
development. Cultural development is the result of interaction of local skills 
and abilities with external means.” Entrepreneurial culture is very hard to 
create. It takes many time. „Culture is a living thing, consisting of elements 
inherited from the past, outside influences which have been embraced and 
new elements invented locally.” 
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 If we are using 7S model to understand the role of entrepreneurship 
in community, we see that culture is the key factor in the model. Local 
culture (shared-value) is influencing the decisions about strategies for local 
development, innovation and entrepreneurship, the structures that exist and 
are necessary in the future (infrastructure, programs for entrepreneurs) and 
systems (the functioning of existing systems and new systems- new 
enterprises, public organisations, schools). Also, local culture are the culture 
of the people from community, (staff) and one of its results is people 
segmentation: thinkers,  doers (who are already entrepreneurs through 
running their own business or being self-employed) and avoiders (they don’t 
think to start a business). There is a relationship between culture (shared 
value) and people’s skills  (we need highly skilled entrepreneurs) and styles 
(management styles in business).  

 
REFERENCES 

1.CNIPMMR, ANIMMC, White chart of SMEs from Romania, Bucuresti, 
Editura Olimp,2006,  

2.LONGENECKER J, MOORE C, PETTY, J, PALICH LERSLIE, 
Small business management, South-Western, Thompson, 2006 

3.*** Revista Afaceri  IMM, 2006 
4.www.europa.eu.int/rural europe 
 

http://www.europa.eu.int/rural

