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Rural economy is differentiated on regions, on the specific demographic, 
social and economic characteristics. This differentiation has in view the 
poverty of the Romanian rural space, reflected in the population’s low 
standard of living and in the lack of alternative income sources. Rural 
zones are not developed from the entrepreneurial point of view because of 
the limited material resources, the poor education, the low level of 
utilities as well as the temporary massive migration towards town or 
abroad. 
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THE STRUCTURE OF RURAL ECONOMY 
 Rural economy is differentiated on regions, on the specific 
demographic, social and economic characteristics. This differentiation has 
in view the poverty of the Romanian rural space, reflected in the 
population’s low standard of living and in the lack of alternative income 
sources. 
 The specific activities, other than the agricultural and forestry ones 
in the rural space, depend on the territorial distribution/commerce and on 
other activities of the distribution chain. Thus, one can say that the main 
activities depend on the available local natural resources, on the relief and 
the traditions of the respective area. As regards the statistical data, as we 
have previously mentioned, agriculture, food industry and forestry are 
essential for the rural economy. The non-agricultural activities, connected to 
the primary sector, especially the exploitation of natural resources and their 
processing, are not important economically.  
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FACULTATEA DE MANAGEMENT AGRICOL 

In general, the non-agricultural activities in the rural space include: 
mining, energy generation and forestry, the processing of food products, 
small commercial activities, delivering services and handicraft activities. 
Except mining and energetic industry, the non-agricultural activities are 
carried out especially by firms and small and medium-sized companies. 
However, rural economy is not diversified and it still depends on the 
agricultural activities which generate small incomes for rural entrepreneurs. 
At national level, the share of VAB in the primary sector has diminished 
with 2,1 % starting from 1998, coming to 14,1% in 2004; a less significant 
decrease was recorded in the secondary sector, 34,3% in 2004 whereas in 
the tertiary sector (services) it amounted from 48,4% in 1998 to 51,6% in 
2004. 

At regional level, VAB rate in the tertiary sector has varied between 
42, 4% in the South Region and 50, 9% in the North-West Region in 2004. 

 
BUSINESS AND TOURISM DEVELOPMENT 

Business development in Romania has developed differently 
depending on regions. Regarding the national economic activity in 2005 
there was a number of 450.666 companies out of which most of them were 
small and medium sized companies, representing 99, 5% of the total number 
of companies. 

Regarding their density, at national level there were about 20, 38 
small and medium sized companies/1000 inhabitants (almost three times 
less than the European average), and in the villages their share was 6, 4 
small and medium sized companies/1000 inhabitants. Business development 
in Romania is differentiated on regions; as regards firms, the highest rate 
was recorded in the North-East Region, 13, 8% and the lowest in the South-
West, 7, 6%. In Bucharest- Ilfov county, it is 23, 6%.  

Entrepreneurial development is not well represented in villages 
because the national resources are limited, because of improper education, 
of the low level of utilities as well as of the massive temporary migration to 
towns and abroad. 

The analysis of firms in the rural areas show their relatively low 
capacity to answer the requests about offering jobs for the rural population, 
the medium number of the employees in rural firms being 113.332; in 2005, 
they were 13% out of the total number of firms at national level, that is 
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about 4,2 firms /1000 inhabitants. More than 50% (21.316 firms) out of the 
total number of rural firms (40.714 firms) carry out commerce activities. 

This orientation towards commerce can be accounted for the little 
resources, shorter period of recovering investments, lack of capacities and 
abilities. Thus, is compulsory to support firms in other fields, which can 
have more positive effects on the rural economy. For this, the discrepancy 
as regards abilities must be covered by professional training and a series of 
other measures such as the support for economic activities, training and 
offering assistance for entrepreneurs. One of the specific target groups is 
that of agricultural workers with a low-level of education. Training in many 
fields is needed; technological field, business field, environment, health, 
occupational safety. 

In the present, according to the data provided by ONRC in 2007, 
there is a number of 145.609 authorized natural entities (ANP) and 39.433 
authorised family associations that carry out economic activities in villages 
and that form firms. Although, their number is rather high, holding a share 
of about 70% out of the total number of rural companies that are identified 
as firms, the turnover of the ANP and AF is very low, which explains their 
reduced financial capacity. 

At regional level, in the present the largest number of ANP and AF 
is to be found in the North-East and North-West and the lowest number is in 
South-East and South-West. 

As regards the classification on sexes, at the national level there are 
only a few female persons representing ANP and AF, that is 33% out of the 
total number of ANP, and 41% out of the total number of AF. At rural level, 
the share of females having entrepreneurial initiatives is even lower. 

Analysing the commercial, handicraft and delivering services 
activities, in spite of what one may think, the number of rural inhabitants 
involved in activities of this type is insignificant. In fact, these activities are 
a component part of an unofficial work market existing in the rural space. 

However, the income that can be obtained from these sources covers 
only the subsistence necessary. These activities must be developed as they 
can contribute to developing the overall rural economy. The sector of the 
small handicraft industry, developed in the communist regime in the form of 
cooperation, has decreased after 1989. However, in the states that are 
member of the EU there is an important potential in this sector, if it is 
supported. 
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As regards the places where handicraft activities take place, mention 
can be made of North-East and South. These activities are less represented 
in the West. Thus, there are huge disparities among regions as well as 
among counties and villages. 

Service distribution is almost inexistent in small and large villages. 
The situation of this sector as well as that of infrastructure is a barrier for the 
development of other rural activities, for creating alternative employment 
opportunities. Supporting service delivering in rural communities is an 
important factor for rising living standards and increasing the attractiveness 
of rural zones. 

Although rural tourism has developed, it is still potential that is not 
exploited at its best. The touristic sector in 2005, as compared to the 
situation of tourism in 1998, has recorded an increase of the number of 
accommodation units (+35, 4%) and of accommodation capacity (+0, 95%). 
The number of accommodation rooms in the touristic boarding houses 
amounted to 22.061 in 2005, out of which 50, 5% are in the rural space. 
Tourism development in rural boarding houses depends on the specific 
characteristics of each region, on folklore, ethnographic regions and 
agricultural products. 

At regional level, in 2005 the development of rural tourism depends 
a lot on the existence and the quality of touristic boarding houses as well as 
on various types of activities, folklore, the existence of ethnographic regions 
and agricultural-tourism (agriculture and viticulture). 

The specific tourism in the case of Bucovina (North-East) is the 
religious one, in the case of Maramures (North-West), the architectural and 
ethnographic one, in Transilvania (Centre), the leisure and cultural tourism, 
culinary art and vine art and fishing, at the foot of the Carpatians. The 
mountain and forestry zones in Romania provide a series of opportunities 
for practicing tourism and, especially of eco-tourism. 

Another important tourisitc area is the Danube Delta (East) which, at 
the same time, has natural value due to biodiversity and allows practicing 
various types of tourism (leisure, fishing, culinary art). As regards the 
division of the number of rural boarding houses in regions, in  2005 the 
situation was the following: Bucharest- Ilfov zone held 0,5%, the West Zone 
4 %, the South-West Zone 4%, the South-East Zone 8,9%, The South Zone 
10,3%, the North-east Zone 14 %, the North-West Zone 14,8%, the Centre 
Zone 43,7%, which shows a differentiated development. 
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Rural tourism and agricultural tourism (specifically connected to 
farm activities) are activities that generate alternative income, which 
provide possibilities to develop the rural space, due to the unique landscapes, 
to the vast semi-natural areas, the rural natives’ inborn hospitality. The 
preservation of customs, culture, culinary specialities and drinks as well as 
the diversity of the rural touristic resources offer potential for developing 
this sector. 

It is compulsory to modernize, develop and innovate in the 
Romanian tourism as well as to create modern and competitive touristic 
services. The touristic sector lacks organization, promotion and information 
spreading coming from the touristic centres. At the same time, it has a 
limited number of such touristic centres that function at local level. Rural 
tourism is not as developed as to meet the requirements of the market, both 
at national and at international level. Tourism infrastructure does not answer 
the tourists’ need and, in this respect, mention can be made of the 
accommodation and leisure units which are both qualitative and quantitative 
insufficient.  

The necessity to identify and promote the rural touristic potential has 
sparked the existence of some tourism promoting networks (for example, 
ANTREC).  

Although the number of accommodation has increased lately, there 
is a limited number of touristic promoting centres. That is why stress must 
be laid on supporting the rural tourism promotion.  

There are only a few methods of assessing the success and 
profitability of investments in tourism because of the semi-informal nature 
of activities, the bad promoting and marketing especially at local and county 
level, which makes difficult for entrepreneurs/operators to enter the market 
and develop their business appropriately. However, a proper marketing and 
other types of support granted the unique Romanian touristic products will 
have an important potential, due to their diversity and attractiveness. 

 
THE CULTURAL INHERITANCE 

An important component of the village life is culture, a field which 
can significantly contribute to increasing the attractiveness degree of 
villages for the young population.  The means of transmitting culture in the 
rural environment are: houses of culture, other cultural establishments, 
libraries, cinematographs, radio, television and the Internet. 
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In the last 10-15 years, one could notice a continuous degradation of 
the cultural environment in Romania because of reducing the financial 
support for culture, both by the public budget and private financing sources. 

The situation of libraries is not flourishing, more or less similar to 
other fields in the cultural life of villages and, though in 2005 there were 
8.239 libraries, only a small part of them carried out specific activities. 

The cultural patrimony of the Romanian village is an important 
developing source both at regional and at local level, the symbolic capital 
being essential for the cultural identity represented by values, customs and 
occupations, beliefs and symbols shared by the community. 

The manifestation of the cultural identity, traditions and customs 
depends on each region, which is much more than a geographic location. 
Taking into account this fact, preserving the cultural identity must include 
several factors, such as education and culture consumers. Thus, protecting 
the rural inheritance is essential for developing rural tourism as a means of 
promoting the Romanian villages, having positive effects on attracting 
tourists and economic benefits for the local population. 

Preserving traditions, culture, customs in the rural environment and 
promoting the culinary specialities and of the traditional drinks are all 
means to increase the touristic potential in many other countries. Romania 
has significant cultural activities which are not exploited because of the lack 
of organization, promotion and development. 

In conclusion, we can assess the fact that the present situation of the 
services and infrastructure affects to a high degree the life quality in the 
rural environment and is a drawback for developing economic activities. 
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