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Unfortunately, from abroad, Romania is not seen as being a very 
attracted touristic destination, especially on the rural areas. This paper 
try to emphasis the effort of Minister for Small and Medium-Sized 
Companies, Trade, Tourism & Liberal Professions to improve the image 
of Romania, creating a Master Plan for National Tourism Development 
2007-2026, but, based on studies made in different countries from 
Europe, the attempt is mainly focused on the seaside, not on rural areas. 
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INTRODUCTION 

 
Romania seems to have an increasing potential for attracting the 

visitors from outside of Romania. There is not the objective of this paper to 
emphasize the natural and human made attractions that could or should 
consist in key points for Romania during the decision making process of the 
possible outside visitors, because they easily can be find out on many 
references and even on advertising.   

Table. 1  
Number of tourists in Romania 

January February 
 2008 

 (thou) 
2007 

 (thou) 
2008 vs. 2007 

(%)  
2008 
(thou) 

2007 
 (thou) 

2008 vs. 2007 
(%) 

Romanian 
tourists 

300.6 281.5 106.8 351.1 323.1 108.2 

Foreigners 
tourists 

82.8 77.0 107.5 89.5 80.1 111.2 

Total 383.4 358.5 106.9 440.6 403.2 109.3 
Reference: [4, 5] 
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From the first view it can be observed that, comparing the firsts two 
months of 2008 with the similar ones of the precedent year, there was an 
increase of registered foreigners that visited and spent nights in Romania. 
The increasing shows values less than 8, respectively 11, percentage for the 
number of tourists from abroad entered in Romania and little less than 10, 
respectively 11, percentage for their number of nights spent in Romania. 
That means, in absolute numbers an increase of less than 5000 foreign 
tourists and, respectively 17000 nights on the first month of the year. It can 
be observed, in the same time, that the average period of time spent in 
Romania by visitors decreased comparing the two periods of time, from 2.4 
nights/tourist to 2.0 nights/tourist, proving, in that way, that tourists arriving 
in January 2008 had a shorter duration of staying in Romania, but for 
February, the values are quite similar for both years. 

 

Table. 2  
Number of nights  spent in Romania 

January February 
 2008 

 (thou) 
2007 

 (thou) 
2008 vs. 2007 

(%)  
2008 
(thou) 

2007 
 (thou) 

2008 vs. 2007 
(%) 

Romanian 
tourists 

652.5 628.3 103.9 797.0 736.6 108.8 

Foreigners 
tourists 

202.4 185.0 109.4 203.9 183.4 111.2 

Total 854.9 813.3 105.1 1000.9 920.0 108.8 
Reference: [4, 5] 
 

 The same increasing trend could be observed since 2000, the number 
of foreign tourists increasing with an average increase rate of 8.57% for the 
period 2000-2006, double than the average increase rate of domestic tourist 
which was 4.08% in the analyzed period [2].  

 

MATERIAL AND METHOD 
  
 Paper used, at analyzed material, official information about those 
kinds of accommodations that are related, according to the legislation, to 
rural and which are clearly specified on official system of National Institute 
of Statistics. On the same time, they were studied the strategies of the 
Minister for Small and Medium-Sized Companies, Trade, Tourism & 
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Liberal Professions for attracting foreign tourists. As method, it was used a 
number of different indices for observing the numbers of tourists, their 
proveniences and their preferences, on one hand, and a comparative 
analyses of the official documents and strategies and the possible solutions 
that could be used for improving the perception of rural accommodations, 
on the other hand. Because they were used official data, it is necessary to 
make some notes related to data used for the analysis. Firstly, all data 
related to rural tourism were obtained by summing the respective data for 
the two main officially classified rural categories (rural touristic boarding 
house and the agrituristic boarding house). Secondly, from the analyses they 
were excluded those data that seems not to correspond on the series of data 
(as being, for instance, the classification of rural touristic accommodation 
on stars and not on flowers).  

 
RESULTS AND DISCUTIONS 

 
According to studies related to foreign visitors in rural tourism [2], 

the percentage of the foreign tourists on the total tourists from Romania, 
was, for the period 2001-2007, below the value of 15%. Nevertheless, it 
should be emphasized the fact that during analyzed period of time the 
number of tourists accommodated in tourist facilities from rural areas had 
the most accentuated rate of increasing among the all forms of tourism, 
knowing an average increasing rate no less than 50% (10 times higher 
comparing with the total form of tourism in Romania), even if this indices 
for foreign tourist was a little bit lower, having a value of 45.69%. The 
image that can be observed for the stayings overnight in rural tourist 
accommodation facilities shows that the percentage of tourists from outside 
of Romania almost constantly decreased year-by-year until less than 14%.  

But, in the same time, the total number of the foreigners stayings 
overnight increase almost 6 times on that period of time. That means that 
tourism in rural areas from Romania knows, at the moment, a higher 
increase of attractiveness for domestic market. Another important aspect is 
the fact that based on official data it was observed that all indices seems to 
show that both suppliers and demanders are improving their expectation 
from rural tourism in favor of high class accommodation, mainly higher 
than 2 flowers [1].  
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This fact is, actually, a decisive aspect for a potential improving of 
image of Romanian tourism in rural area, especially because it was observed 
that foreign visitors, mainly the ones from EU, prefer to spend their holidays 
in good quality accommodation facilities, probably because one of the most 
important advantage of Romania is that is seen as an affordable touristic 
destination. [6] 

In the Master Plan for National Tourism Development 2007-2026 it 
is proposed an increase of 2.5 times of foreign tourists for the 25 years 
forecasted, from the registered value of 6.037 thousands in 2006 to 15.485 
thousands in 2006. [3] 
 At the moment, we can see that, generally, the sending countries for 
visitors hosted in Romania, are the ones close related to our country, 
especially by families, as are Republic of Moldavia, Hungary, Germany, 
Israel, United Stated, and by business relations, such as Italy, Austria, 
United Kingdom, Russian Federation, Turkey [2]. That is way it is expected 
that, in the future, the share of foreign visitors from member countries of 
European Union is expected to increase from 47% in 2006 to 56% after 25 
years, while the visitors arriving from European non-members countries of 
EU will decrease from 47% in 2006 to 34% after 25 years. Probably those 
figures are based on the fact that, during this period of time, the number of 
member countries of European Union will increase. [3]  
 For knowing how to act for attracting the desired number of foreign 
tourists, countries of the were shared in 9 classes – 5 of them only for UE – 
(Central and Eastern EU, Northern EU, Middle and South EU, Western UE, 
rest of Europe, North America, Israel, Japan, rest of the world), being 
established for any of these classes the target of visitors number for the 
following period of time.  
 Because the highest rate of increase (around 7.5% annually) are 
wanted to be for the countries belonging the Northern EU, Middle and 
South EU, Western UE, North America, Israel and Japan, the Romanian 
officials made efforts to study the profile of the touristic market and of the 
image of Romanian as potential touristic destination. There were analysed 
those information for Austria, Germany, Italy, Finland, Hungary, Norway, 
Sweden, Great Britain, Spain, France and Denmark.  
 It was observed a reduced interest of the inhabitants of those 
countries for tourism from rural and mountain areas, being preferred instead 
holidays on seaside. As a direct consequence, potential tourists from these 
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countries have already information about big cities (mainly Bucharest) and 
Romanian seaside area, and of course, people from Germany and Hungary 
know quite well regions from Transylvania. The fact that seaside is the most 
recognised touristic attraction is not one of the things that offers advantages, 
in fact there is not very clear if Romania have comparative advantages on 
beach tourism (not in terms of prices, comparing with Bulgaria or in terms 
of landscape, comparing with Croatia or Greece). That means that there is a 
chance to use the unique characteristics of Romanian rural area for gaining 
this comparative advantages against the rest of the countries. 
 But the level of knowledge about rural areas with high touristic 
potential is really low, one of the reasons why this form of tourism is not 
preferred is related to the fact that is seen as knowing problems with 
hygiene, cleanness, accessibility and low quality of services offered. This 
fact is, more or less, known by officials, that is the reason why they agree 
that is it necessary to transform Romania, during the next 6 years, in a 
quality touristic destination based on its natural and cultural patrimony, 
according to UE’s standards and, close related to that, to create a specific 
image – on national and international level – related to its comparative 
advantages. [6] 

 
CONCLUSIONS 

 
Minister for Small and Medium-Sized Companies, Trade, Tourism 

& Liberal Professions from Romania recognize that rural tourism is 
important, but do not considers that is the one that could really be an engine 
for improving the image of tourism, not like Romanian seaside or the city of 
Sighişoara, on which it is much more interested to invest for promotion and 
development. Its preferences seems to be based on studies made on foreign 
tourist preferences, who show more interests for commercial aspects of 
Romanian tourism than for spending their spare time quietly and far away 
from cities and shops.  

Data shows that tourism in rural areas from Romania is improving, 
and the quality of accommodation is on an ascendant trend, fact that could 
be a key point for Romanian officials to promote it in other countries for 
improving the perception about our country. 
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