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The principles of ecologic agriculture have developed from the principles 
of ecology, the science that studies the interrelations between organisms 
and the environment. 
An essential condition for the development of ecologic agriculture 
consists in promoting the concept of ecologic agriculture in order to make 
consumers aware of the importance of ecologic products (quality and 
health), so that they are willing to offer higher prices for products of 
superior quality. 

 
Key words: ecologic agriculture, ecologic products, distribution 

channels 
 

Ecologic agriculture is a production system which excludes the use 
of artificial fertilizers, pesticides, growth hormones and additives in the 
nourishment of animals. 

Ecologic agriculture brings a significant contribution to a sustainable 
economic development and plays an important part in improving 
environmental conditions, preserving the soil, improving water quality, bio-
diversifying and protecting nature. 

Unlike conventional agriculture, which is an energetic-intensive 
system, very expensive for the society, potentially harmful for the 
environment and for the population’s health, the concept of ecologic 
agriculture is based on a holistic approach, according to which nature is 
perceived as being more than its composing elements considered 
individually. The principles of ecologic agriculture have developed from the 
principles of ecology, the science that studies the interrelations between 
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organisms and the environment. Technically, this means that organic 
agriculture finds inspiration and learns from the life of natural ecosystems. 

The ecologic production methods must comply with the following: 
respecting the principles of ecologic production and not using fertilizers for 
the soil, pesticides, forage, food additives, food ingredients, substances used 
in the nourishment of animals, substances used in preparing forages, 
cleaning products for disinfecting animal shelters, no other products than 
those allowed in ecologic agriculture. 

The European Union regards ecologic agriculture as being highly 
important when considering rural development. In the European Union, 
including Romania and Bulgaria, the EFTA countries (Iceland, 
Liechtenstein, Norway, and Switzerland), Turkey, Bosnia-Herzegovina, 
Croatia and Yugoslavia, there are more than five million hectares in 
ecologic agriculture, which means a 2% share of the total agricultural land. 

As for cultivated areas in ecologic agriculture per total agricultural 
area, in the EU the first positions are being held by Austria (11.3%), 
Switzerland (9.7%), Italy (7.94%), Denmark (6.51%), Czech Republic 
(5.06%), and France (1.4%). 

Romania has great oportunities to promote and develop ecologic 
agriculture due to an agricultural area of 14.8 million hectares and 
unpolluted soils. 

Ecologically certified production was 24.400 tones and mainly refers 
to production achieved in cultures of cereals, technical plants and vegetables 
in the southern region of the country, and for animal production in the 
northern one. Because Romania doesn’t have an internal market for ecologic 
products, the entire certified production was exported to European markets 
where the demand for such products is quite large. 

Romania has the optimal conditions in order to promote ecologic 
agriculture, such as: 
§ fertile and productive soil; 
§ the intensive use of chemicals and technologies does not create a 

negative impact like in developed countries; 
§ Romanian traditional agriculture is based on approaches that do not 

harm the environment and it is also possible to identify ecologic 
unpolluted areas where ecologic agriculture could be developed. 
In Romania there are currently 10.000 producers of ecologic agro-

food products, mainly small-sized farms and family associations. 
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According to the data provided by the Ministry of Agriculture and 
Rural Development, if the total area of ecologic cultures was only 17.438 ha 
in the year 2000, in 2004 it exceeded 73.000 ha, while in 2006 the total area 
of ecologic cultures was 143.000 ha. The number of animals in ecologic 
farms grew and diversified as follows: 

- the number of milk cows was 2.100 heads in 2000, while in 2006 
it reached 9.900 heads; 

- the number of sheep and goats was 1.700 heads in 2000, while in 
2006 it reached 86.180 heads; 

- the number of laying hens was not reported in 2000, but in 2006 
it was 4.300 heads. 

The growth was not only perceived in terms of cultivated areas, but 
also when it comes to production. 

Table no. 1 
The evolution of the main ecologic agricultural products in 

Romania, 2000-2006 
Nr. 
crt. 

Specification u.m. 2000 2005 2006 
Tendency (+/-) 

(2006-2000) 

The total vegetal quantity: t. 13.502 131.898 166.574 +153.072 
Cereals: t. 7.200 55.000 48.441 +41.241 
- export t. - 11.100 16.500 +16.500 
Vegetables t. 600 7.200 8.708 +8.108 
Fruits (cherry, sweet cherry) t. - 1.000 340 +340 
Spontaneous flora: t. 200 16.748 24.962 +24.762 
- export t. - 14.200 15.400 +15.400 

1. 

Other t. 2 51.950 84.123 +84.121 
Animal production      
Cow milk: hl 58.367 100.000 112.000 +53.633 
- export hl - - 7.492 +7.492 
Sheep milk hl 701 13.500 15.500 +14.799 

2. 

Eggs  mii 
buc. 

- 1.820 1.075 +1.075 

The main processed products      
Sheep cheese: t. 18 480 520 +502 
- export t. - 180 141 +141 
Swiss cheese: t. 23 268 576 +553 
- export t. - 160 22 +22 
Pressed cheese: t. - 330 642 +642 
- export t. - 210 43 +43 
Fruit and vegetable tins t. - 50 42 +42 
Honey: t. 10 610 1.242 +1.232 

3. 

- export t. 6 509 755 +749 

Source: MADR „Comunicări organisme de inspecţie şi certicare” 
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The table above shows that in the period 2000-2006 there was a 
tendency of increasing the production of ecologic products. The vegetal 
production of other cultures recorded the most significant growth. Thus, if 
in 2000 there were 2 tones cultivated, in 2006 production reached 84.123 
tones. This is followed by the production of cereals with a 41.241 tones 
growth, by cultivated products of the spontaneous flora with a 24.762 tones 
and the production of vegetables with 8.108 tones. 

As for the animal production, cow milk recorded the most significant 
growth of 53.633 hl, followed by sheep milk with 14.799 hl and eggs with a 
1.075 growth in the analyzed period. 

The main processed products had an up going tendency in the period 
2000-2006, the most significant growth being recorded by honey (+1.232 
tones), while the smallest growth was recorded by fruit and vegetable tins 
(only 42 tones). 

The export of the main ecologic products cultivated in Romania also 
recorded an up going tendency in the analyzed period. 

Recent studies of the Romanian Academy quoted by BBW have 
estimated sales of ecologic agro-food products of almost 2 million 
euros/year in Romania, which means fairly 1% of the total agro-food 
market. Most ecologic products are imported, because the number of local 
companies processing such products is very small. Thus, over 95% of the 
total ecologic vegetables and cereals harvested in Romania are exported, 
mainly to Germany, Switzerland, Holland and Italy. The annual export sales 
reach 10-15 million euros. 

The criteria for producing and commercializing ecologic agro-food 
products are very severe, which makes their price 50% up to 100% higher 
than the price of conventional products. However, compared to imports, 
Romanian products are a lot cheaper. 

The statistic data published by the Ministry of Agriculture indicate 
export FOB prices of 200 dollars/tone for the conventional sunflower and of 
over 300 dollars/tone for the ecologic sunflower. The pressed cheese 
exported from Romania is paid 3 dollars/kg if it is conventional and 7 
dollars/kg if it is ecologic, while ecologic honey is paid 5 dollars/kg and 
only 3 dollars/kg if produced conventionally. 

The increasing level of income and the preoccupation for healthier 
nourishment of a growing number of Romanian consumers have added 
value to the ecologic products category. However, specialists consider that 
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most consumers can not tell the difference between a conventional, a natural 
and an ecologic product. 

On mature markets, modern concepts of stores commonly offer their 
clients both the conventional assortment of products and the organic 
assortment, certainly for a higher price. 

The offer on the Romanian market consists in a rich assortment of 
ecologic products: from basic products – bread, milk and bio-soy desserts, 
cheese or pressed cheese, oil, eggs, brown sugar or meat –, to sweets – such 
as cereal bars, soy or chocolate cream desserts –, to ecologic syrups, juice 
and tea, but also honey, breakfast cereals or even wine. 

Commercializing ecologic products on internal Romanian markets is 
still restricted by: 

§ markets of the producer; 
§ markets of national interest; 
§ delivery contracts. 

The commercial channels of ecologic products are: 
§ specialized stores, destined for commercializing such 

products; 
§ the chains of large stores where there are stands for these 

products; 
§ food services of airlines, hotels and restaurants etc. 

An essential condition for the development of ecologic agriculture 
consists in promoting the concept of ecologic agriculture in order to make 
consumers aware of the importance of ecologic products (quality and 
health), so that they are willing to offer higher prices for products of 
superior quality. 

In order to increase the competitiveness of ecologic products on 
export markets, the following have to be identified and implemented: 

- adding and preserving value on the national component of the 
value chain by orienting production and sales towards primary products and 
processing products, promoting Romanian export ecologic products and 
covering the existent market niche by identifying new export markets and 
consolidating the existent markets; 

- implementing legislation in this sector in order to consolidate 
control by additional measures aiming at supervising inspection and 
certification organizations in order to improve the quality of export 
products; creating an appropriate production, processing and marketing 
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system for ecologic products able to meet the needs of both internal and 
external markets; 

- promoting the export of  Romanian ecologic products by 
developing research, improving the professional training of all participants 
in the ecologic sector: breeders, processors, supervisors, ministry experts, 
exporters and importers; creating organized groups of producers in order to 
expand production and markets. 
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