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This study analyses the evolution of the Romanian honey market between 
1989 and 2007. The primarily objective was to identify the main 
characteristics of this sector, to describe the production potential of 
Romania and to present the reality of the market, in relation with the 
offer and the demand. This research has to clarify the opportunities of the 
entrepreneur to invest in the sector of bee products, in the actual context 
of Romania’s adhesion to the European Union. In an economy which is 
becoming more and more competitive, the identification of the marketing 
opportunities in order to promote the bee products plays an important 
role to all actors of the economic scene.  
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 INTRODUCTION 
 

The honey market represents a very important part of the Romanian 
agro-food market, because honey is a natural product compared to others 
sugary foodstuffs. The benefits of the consumption of this product are 
recognised all over the world. The attention according to the apiculture is 
justified by the major importance of the honey consumption for the 
population’s health, especially in Romania, where mortality due to 
preventable conditions is higher than in other European countries. The 
situation of the apicultural sector is fragile. The productive structures are 
small, the attention paid to the packaging quality and to the labels is low and 
the marketing instruments are not used to identify the right opportunities. 
There is no communication between the marketers and the consumers.  

MATERIAL AND METHOD 
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 The Ministry of Agriculture represented the principal source of 

statistical data necessary for this research. The offer and the demand were 
analysed using the results of the market study made at a national level in 
July 2007 and also the focus group with the consumers made in February 
2008. The methods used were the questionnaire as a quantitative research 
and the focus group as a qualitative method.  

 
RESULTS AND DISCUSSIONS 

  
The natural potential of the Romania could ensure the growth of an 

effective of 2.000.000 bee families, with a production of 40.000 t of honey 
per year. This estimation represents the double of the real number of the 
existing bee families. This fact is possible because the surface occupied with 
the melliferous flora represent about 11.499.718 ha, of which an agricultural 
land surface represents 50, 4% and a forest land surface represents 49, 6%. 
An important part of the occupied surfaces is represented by pastures, hay 
fields and resinous trees. About 900.000 – 1.000.000 ha is cultivated with 
sun flower. This large surface could ensure a harvest bee and a production 
for 3.000.000 bee families. The forests of Acacia totalised about 255.485 ha 
and could ensure the melliferous base for 5.000.000 bee families. The 
forests of limes occupy a surface of 113.851 ha and could ensure the 
melliferous base for 1.000.000 bee families.  
 The number of bee families at 31.12.2006 is distributed by 
exploitations, as follows: 
 Table 1 
The dimension of the 

exploitation 
(number of families) 

The number of the 
exploitation 

The number of bee 
families 

% 

1-23 31750 332496 34,1 
24-50 7532 265217 27,2 

50-150 4570 207678 21,3 
Over 150 1033 169661 17,4 

Total 44885 975062 100 
Source: The National Development Plan for Apiculture, 2007  

 
That way, we can evaluate the melliferous potential of our country at 

211.716 tones of honey, which could ensure the existence of 2.000.000 bee 
families and the production of 40.000 tones of commercial honey per year.  
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According to the statistical data of the Romanian Ministry of Agriculture 
and Rural Development, the real number of bee families, at 31.12.2006 was 
only 975.062, and the quantity of honey was about 19.177 tones, so that, the 
differences between the real situation and the potential of our country are 
very significant.  

After 1990, the apicultural public sector was destroyed and the 
number of bee families was halved, the private property becoming the 
dominant characteristic of Romanian apiculture (98%). But, in the last ten 
years, the average number of bee families was about 900.000 and the 
production of honey registered a significant growth.  

Figure 1 
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Source: The National Development Plan for Apiculture, 2007 

 
In 2006, there were 975 000 hives and 36900 beekeepers across all 

of Romania: 47,6% of all beekeepers own between 51 and 80 beehives and 
a small proportion 4,2% of the professionals working in this sector own over 
of 150 beehives. 

The strategy adopted for the development of the apicultural sector 
has two main objectives: firstly, to increase the number of bee families, the 
production of honey and implicitly the consumption of this product by the 
population, and secondly, to develop marketing instruments for bee 
products.  
The results of the market study made in July 2007 show that honey 
symbolises a natural product ( 30, 8 % of the respondents). Romania 
remains a market with high growth potential. Romanian people consume a 
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little quantity of honey per year. 10, 8% of the respondents declared the non 
consumption of the product, 25, 8% consume maximum 500 g per year,     
22, 2% consume between 500 g and 1 kilo , 14, 2% consume between  1-2 
kilos per year and only 20 % consume over 2 kilos per year. This 
consumption leaves Romania behind the Swiss, the world’s leading 
consumers of honey with a per capita consumption of 1, 5 kg per year. 
Honey has a relatively good penetration rate, since 40 % of the population 
investigated consumes this product between 1 and 4 times per month. 
 

Figure 2 
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Source: The National Development Plan for Apiculture, 2007 

 
 Several types of honey can be found in the Romanian market, like 
“all flowers combined” varieties, honey of acacia, honey of lime, “mountain 
honey”. The results of focus group with the consumers made in February 
2008 show that Romanian consumers prefer the multi flower honey, which 
is seen as offering a good quality and purity guarantee. The internal demand 
for honey is low and this fact determines the exportation of a good part of 
the production. For example, in 2006, approximately 70% of the production 
was exported. This reality is due to the low consumption of the product and 
to the general situation of the sector. The average number of the hives is 
about 25 for one beekeeper, and the big producers can have about 300 hives. 
In France, the small producers have about 400 hives and the big producers 
realised a computerised apiculture. The biggest producer of the world is 
China, which achieves 16% of the entire world production. China is also the 
biggest honey exporter (1/3 of the honey exportations of the world). 
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The situation of apiculture in Romania – Table 2 

Specification 1999 2000 2001 2002 2003 2004 2005 2006 

Numbers of beekeepers  
(in thousands )    

35,50 35,90 35,58 34,80 36,30 37,0 36,60 36,9 

* associated 34,30 34,50 34,40 34,60 35,20 36,20 35,80 35,8 

* non associated 1,20 1,40 1,18 0,20 1,10 0,80 0,80 1,10 

 * TOTAL            35,50 35,90 35,58 34,80 36,30 37,0 36,60 36,9 

Number of bee families (in 
thousands) 

620 614 745 781 839 888 920 975 

* associated 598,4 588,8 723,76 777,4 819,2 873,6 905,6 955,2 

* non associated 21,6 25,2 21,24 3,6 19,8 14,4 14,4 19,8 
* TOTAL 620 614 745 781 839 888 920 975 
The structure of the beehives  (% ) 
* < 10 hives 6,3 6,8 6,4 6 5,2 5,7 5,4 5,6 
*  11-   50 hives 35 37 39 40 37 32 32 32 
*  51-   80 hives 49,3 44 45,4 43 45 48 47 47,6 
* 81 - 150 hives 7 9 7 7,5 9 10 12 11,5 
* >150 hives 3,2 3,2 3,4 3,6 3,6 3,5 4 4,2 
The structure of the age of beekeepers  (% ) 
< 35 years 15 16 15 15,5 16 16 17 16 
35-50 years 70 70 66 64,5 68 68 71 70 
> 50 years 45 46 49 51 48 48 46 46 
The average quantity of 
honey obtained for one  
family of bee in the bee 
farms with more than 80 
hives 

40 40 40 40 40 40 40 40 

  Other bee farms 36 36 36 36 36 36 36 36 
The average price paid by 
the processors for buying 1 
kilo of honey         

- - 35000 37000 40000 90000 41000 36000 

The average selling price of 
honey  (lei/kg) 

- - 66500 70000 70000 70000 70000 70000 

Source: The National Development Plan for Apiculture, 2007 

 
 Up to present, the customs duties were very big (160%). This was 
the reason of the fact that there is no much imported honey on the Romanian 
market. But now, after the Romania’s adhesion to the European Union, the 
taxes were reduced and there is a possibility for the processors to import 
honey, if the prices will be attractive. So, there is a big competitive risk for 
the Romanian producers to fight with the low prices of the imported honey. 
The solution is to make more attention to the marketing aspects. The 
Romanian producers have to be more careful to the package design which 
will be crucial for the consumer choice. A traditional jar of honey costs 
relatively little (less than 2 euros for a 250 g container) since it is unwieldy. 
Conversely, containers with attractive labels and designs could be sold at a 
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higher price. Romanian consumers are very conservators in terms of honey 
containers, because they don’t know the advantages of other types of 
package. Honey processors have to begin to use little containers (of 10 
grams for example) to increase the daily consumption of this product.   

 

 
CONCLUSION 

 
 We can say that Romanian honey market is a promising one for 
importers whose prices will be lower than Romanian producer’s prices and 
whose products will satisfy the quality standard. Today, Romania consume 
less than it produces. So, our country needs to promote its products to avoid 
the penetration of cheap honey of dubious quality. The increase of the 
internal consumption by using marketing instruments and the exportation of 
the honey will certainly develop this sector and will convert it in a profitable 
activity.  
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