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Romania’s agricultural potential could influence agricultural producers 
to pass from conventional agriculture to ecological agriculture. 
Within this context, producers of ecological products could break both 
into the internal market and, especially, into the European market, where 
marketing will play an essential part. On these grounds, the author wants 
to highlight the measures to be initiated to promote the marketing of 
ecological products, a phenomenon which will lead to an increase in the 
producers’ income. 

 
MATERIAL AND METHOD 

This paper is based on a bibliographical study on the trends of the 
Romanian market of ecological agricultural products. 

Certain aspects related to labelling and to regulation of import and 
export of ecological agricultural products are also presented. 

 
RESULTS AND DEBATES 

The issue of promoting the consumption of ecological products is 
given, in Romania’s current situation, a rather theoretical treatment. This 
aspect could be a disadvantage for Romanian producers as opposed to their 
competition outside Europe trying to break into European markets. 

Nevertheless, the evolution of ecological agriculture in Romania has 
passed through various stages: 
• year 1992, when the first polygon of ecological fields appears; 
• year 1997 – establishment of Bioterra Association; 
• Sanction of GEO (Government Emergency Order) no. 34 /2000 on 
ecological production; 
• year 2001 – establishment of the Ecological Agriculture Office; 
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• year 2002 – establishment of the National Federation of Ecological 
Agriculture; 
• year 2004 – establishment of the Romanian Body for Inspection and 
Certification (ECOINSPECT); 
• year 2005 – sanction of state support to ecological agriculture; 

What should a consumer know about an ecological product? 
An ecological product is obtained without using chemical substances 

and „healthy” food can thus be obtained and put at the consumers’ disposal 
that does not contain substances that are damaging to the body. This is a 
fundamental criterion, but an ecological product must also meet other 
important requirements: 
• higher quality than products in the intensive system; 
• production in environmental conditions and by means of a technology that 
secure the full health status of plants and animals. 
• the product lacks some compounds (toxic residues); 

The ecological production system implies the use of natural 
ecological products for soil fertilisation, disease and pest control, storage of 
these products in the “ecological products” area. 

Commercialisation and export of ecological agricultural products in 
Romania could not be done without the necessary legal framework. To this 
purpose, the following legal regulations appeared: 

The following normative acts could be reminded: 
• Government Emergency Order no. 34 / 2000 on ecological agricultural 
products; 
• Law no. 38 / March 7, 2001 to sanction GEO no. 34/2000; 
• Government Decree no. 917 / September 13, 2001 on sanctioning the 
methodological norms of application of GEO stipulations no. 34 / 2000 on 
ecological agricultural products; 
• Common Order (no. 417/13.09.2002 and no. 110/07.10.2002) on 
sanctioning the specific rules concerning labelling; 
• Order of MAAP (Ministry of Agriculture, Food and Forests) no.70/2002 
on the setup of the Commission for ecological agriculture development; 
• Order of MAPAM (Ministry of Agriculture, Forests, Waters and 
Environmental Protection) no. 527/29.08.2003 – Rules on the inspection 
and certification system in ecological agriculture; 
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• Order 186/2002 on sanctioning the inspection requirements and preventive 
measures within the inspection and recording programme of operators on 
the market of ecological agricultural products; 
• Order 721/2003 on sanctioning the Rules concerning the import and export 
of ecological agricultural products; 
• Order 527/2003 on sanctioning the Rules concerning the inspection and 
certification system and the conditions of accreditation of inspection and 
certification bodies in ecological agriculture; 
• CEE Council (reinforced) Regulation no. 2092/1991 on the means of 
ecological production of agricultural products and its presentation on 
agricultural products and food; 
• Law of Agricultural Exploitations no. 166/2002 on facilities for ecological 
agriculture by product subsidy. 

According to Order 721/26.09.2003, importers are compelled to 
secure, by export from the country of origin, the accompanying 
documentation of the products imported required by the import system. 

They must also: 
• record imported quantities, send all data regarding the transportation 
means from the exporter to the first consignee, as well as information on the 
first consignee’s storage spaces, to the inspection and certification bodies 
where it is registered in Romania; 
• notify the inspection and certification body where it is registered in 
Romania on the data concerning the name and address of the first consignee 
and a copy of the control certificate concerning the import of ecological 
products, immediately after having received the control certificates from the 
authority or control body in the country from which the import is made. 

Romanian producers have the possibility, with Romania’s accession 
to the European Union, to win an important segment of the European 
Union’s market by ecological products. 

Even though the price of ecological products is higher than the price 
of products in the intensive system, the former manage to satisfy the refined 
and dietetic taste of consumers. 

Another factor to encourage Romanian producers to commercialise 
and export ecological products is the „ecological price”, lower in Romania 
than in other European countries, as large quantities of synthesis materials 
have stopped to be used years before in Romanian agriculture. 
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Another important, encouraging aspect for producers is the rather 
small difference between ecological agricultural production and 
conventional production in Romania as compared to developed countries in 
the EU. 

Romanian producers have the opportunity to promote a series of 
ecological products that are poorly represented in the European Union’s 
countries. 

Due to lack of labour force, western countries have begun to 
significantly reduce their ecological production of certain products which 
require large numbers of labour force, such as: 
• fruit (strawberries, raspberries, currents, barberries, wolfberries, 
cranberries, sour cherries, apricots, peaches, nuts); 
• cereals; 
• sugar beet, hemp for ecological fabrics; 
• vegetal protein (soy, sunflower, pea, bean); 
• oilseed plants (rape, flax for oil); 
• bee honey; 
• fish; 
• buckwheat, coriander, millet, hulled pumpkin seed etc. 

Within the context of a scarce bio-European market, Romania could 
have the chance to become an important supplier of these products. 

Ecological animal breeding could also have special importance and 
be able to break into the European market due to the following advantages: 
• ecological products are not constrained by quotas; 
• a narrow productive niche with specific ecological products (bee honey, 
sheep and goat dairy products, ecological eggs, aquaculture, snails, frogs, 
rabbits, pheasants, chicken meat, and even the „bio”-pig) could be 
successful on the EU market; 
• small farms for certain species could be an opportunity in a field that runs 
great risks on the European and World market, and these farms depend less 
on global changes of the market. 

Romanian producers could orient themselves towards 
commercialising the following ecological products: 
• sheep and goat milk, as well as dairy products obtained in farms and 
households in mountain and submontane areas (e.g.: Rucăr – Bran area et 
al.); 
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• cow milk obtained in farms and households in upland, lowland and 
submontane areas (e.g.: the renowned dairy products of S.C. Dorna Lactate 
S.A.); 
• fattened bullock meat of local breed, especially Romanian „Baltata” and 
Siemmental breeds; 
• young cattle meat capitalised around the age of 20-30 months with a 
weight of 420 kg; 
• fattened young ovine meat obtained by cross-breeding between German 
Blackface and Ţigae; 
• pork of local breeds and population; 
• chicken of mixed, traditional populations; 
• duck meat fattened in a household system, with a period of forced foddering; 
• goose breeding; 
• eggs from households, farms or micro-farms; 
• ecological bee honey and other bee products. 

An important niche in promoting Romanian ecological products, due 
to ecological conditions in uplands and submontane areas, would be the 
development of agritourism and its promotion at international level in order 
to attract as many tourists as possible (so that the products in these areas are 
become well known). 

This would be the perfect combination to promote Romanian 
ecological marketing. 

Various meetings could be organised, in order to encourage 
Romanian producers, in which certain aspects related to production 
performance, quality and profitability level could be debated. 

Romanian farmers should be well informed as regards the 
elaboration of the documentation and projects aimed at getting finance 
(SAPARD, FIDA credits, grants). 

Marketing studies should be carried out to see which of the products 
are required on the market, so that ecological products could be capitalised 
with no difficulty. 

As regards Romania, the development of a strong internal market for 
ecological products is required. This would be the ideal solution for the 
development of ecological agriculture in our country. 

Therefore, the creation and implementation of a marketing strategy 
with advertising materials to inform consumers on the advantages of 
producing and consuming ecological food is necessary. 
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There are various means that could be employed to increase the 
efficiency of ecological agriculture: 
• promotion of accessibility and quality of education, consultancy and 
technology transfer; 
• promotion of good agricultural practices through experience exchanges 
and trainings; 
• promotion of scientific research in this field et al.. 

So that the importance of the ecological production system can be 
better understood, some specialists recommend: 

1. educating consumers on the quality of processing and products 
obtained from animals grown in an ecological system; 
2. defining and securing better quantifiable levels of quality for 
ecological products as compared to conventional products. 
Ecological agricultural products have a certain destination towards 

the external market and the internal market. 
As regards products of vegetal origin, about 62% are capitalised on 

the internal market and 38% are capitalised on the external market. 
As concerns animal products, more than ¾ are capitalised on the 

internal market while the rest are capitalised on the external market. 
35 % of bee honey, for example, is supplied on the internal market, 

while 65 % of it is supplied on the external market. 
Eco-labelling could be very important in promoting an ecological 

product. Products meeting the rigorous and performance ecological criteria 
receive the official logo represented by „ae”, which can be presented as 
marketing instrument to show consumers that the product meets average to 
high performance standards. 

The eco-label must designate the following aspects: 
• name and address of producer or processor; 
• product designation, including the ecological production method used; 
• name and brand of the inspection and certification body; 
• „ae” logo; 
• storage conditions; 
• minimum validity. 

The „ae” logo is used to certify ecological agricultural products and 
warrants that the agricultural products wearing it meet the following 
requirements: 
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• are derived from ecological agriculture in Romania and are 
commercialised according to the stipulations of Government Emergency 
Order no. 34/2000 regarding ecological agricultural products and CEE 
Council Regulations no. 2092/1991. 

Products are certified by an inspection and certification body 
accredited by MAPDR (Ministry of Agriculture, Forests and Rural 
Development). 

They can come from imports and are certified in Romania by an 
inspection and certification body accredited by MAPDR (Ministry of 
Agriculture, Forests and Rural Development). 

The „ae” logo is applied on the product, on the labels and packing of 
ecological agricultural products. 

The right to use it is granted to producers, processors and importers 
registered with MAPDR (Ministry of Agriculture, Forests and Rural 
Development), who are subject to control by an inspection and certification 
body accredited by MAPDR (Ministry of Agriculture, Forests and Rural 
Development). 

The „ae” logo can be used only if at least 95% of the ingredients that 
enter into the composition of the product are obtained and observe the legal 
framework in this field. 

The „ae” logo also has the informative and advertising purpose to 
promote the concept of ecological agriculture and it is written on 
communication and information materials by natural and legal persons that 
have applied to use it. 

Eco-labelling is a decisive factor in increasing the consumption of 
ecological products. 

CONCLUSIONS 
1. The export of ecological agricultural products could be an 

opportunity for Romania, as Romanian consumption is rather low. 
2. „Bioterra” Association of Bio-farmers set up in 1997 has a 

decisive influence on the development of Romanian ecological agriculture. 
3. The export of ecological agricultural products is made according 

to the stipulations of domestic law and the agreements and conventions in 
which Romania is a part of. 

4. Once Romania is a member of the European Union, Romanian 
producers have the chance to win an important segment on the market of the 
European Union with ecological agricultural products. 



FACULTATEA DE MANAGEMENT AGRICOL  

5. An important niche in promoting Romanian ecological products is 
given by the development of agritourism and its promotion at national and 
international level, in perfect combination with the promotion of Romanian 
ecological marketing. 

6. The development of an internal market for ecological products, 
based on knowing the demand of the population and the correspondence 
between the quality of ecological products and the pressing needs of 
consumers is required in Romania. 

7. Eco-labelling is a decisive factor in increasing the consumption of 
ecological products and it answers, at the same time, the consumer’s 
concern as regards health and environmental security. 
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