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In this paper we present the results of a study concerning the 
investigation of the structure of agro-alimentary consumption from both a 
quantitative and qualitative points of view in both the urban and rural 
areas of the Timiş County, as well as of the way this consumption reflects 
in the recommendations of Romanian nutritionists. The investigation was 
done through the questioning of 125 people in both the urban and rural 
areas. 
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PRESENTATION OF THE MATTER 

 
Taking into account the main trends on the European market from 

the point of view of the marketing of safe food, of food having the proper 
nutritious value in accordance with the demands of the different consumer 
categories, we carried out a study concerning the buying behaviour and 
alimentary consumption. 

The objectives of the research were as follows: 
- Establishing agro-alimentary consumption from a quantitative ad 

qualitative point of view; 
- Establishing consumption frequency; 
- Establishing the source of the produce consumed; 
- Establishing purchase criteria; 
- Investigating feeding habits. 
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Establishing the working method 
In order to establish the structure of the agro-alimentary 

consumption, we carried out a quantitative market study on a representative 
lot of 125 respondents in the Timiş County. 

In establishing the sample, we had in mind a structure of consumers 
as varied as possible from the point of view of their origin (urban or rural), 
sex, age, level of education, and income. 

After having established the sample, we chose the localities in which 
to apply the questionnaire, thus constituting sampling points. Then, starting 
from the share of the population in both the urban and the rural areas, we 
established the number of people to be questioned in cities, towns, and 
villages. 

The subjects were asked to answer, through the questionnaire, to a 
series of questions referring to the following topics: 

1. consumption habits, 
2. frequency of alimentary consumption; 
3. preferences for certain alimentary groups; 
4. source of supply; 
5. choice criteria; 
6. preference for traditional feeding or for fast-food. 

 

RESULTS AND DISCUSSIONS 

 
Centralising data and processing and interpreting the results were 

done with the help of uni-dimensional tables based on a single variable. 
The first aspect we studied was related to the frequency of 

consumption of alimentary products over a week. 
According to the results, the situation is as presented in  Figure 1-8. 
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 times;

 24%

three times
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once;  3,2%

 
Figure 1 

 

Most people questioned (35.2%) eat meat and meat products daily, 
and 18.4% of them eat this type of food at least 3 times a week. Separating 
the answers per media of life, the share of people eating meat daily is larger 
in the urban area than in the rural area. If the people eating meat rarely (2 
times a week) in the rural area is 16.3%, the share of people eating meat 
only 2 times a week in the urban area is only 1.3%. 

Most of the people of the questioned sample eat bread and cereals 
every day (72.0%); 12.8% of them eat this type of food 3 times a week, and 
9.6% of them eat bread and cereals 6 times a week. Separating the answers 
per media of life, the share of the people eating bread daily is larger in the 
urban area than in the rural area. 

Frequency  bread   

daily; 

72,0%

six

times; 9,6%

five

times

 7,2%

four

times;

 6,4%three

times; 4,8%

 
             Figure 2 

In the urban area the eggs consumption is bigger than in the area 
rural. As far as egg consumption is concerned, 42.4% of the questioned 
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people eat eggs 2 times a week, and only 9.6% of them eat eggs 4 times a 
week. Separating the answers per media of life, we can see there is a series 
of differences, i.e. the share of the people eating eggs rarely (2 times a 
week) is larger in the urban area 48.7%), compared to the people eating eggs 
2 times a week in the rural area (32.7%).  

 

Frequency  eggs

once    24,8%twice; 42,4%

three times; 

18,4%
four

times 9,6%
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Figure 3 

 

In the case of the potato consumption, the share of the frequencies is 
larger in the rural area than that in the urban area. 2.4% of the respondents 
consume potatoes 6 times a week and 28.8% of them eat potatoes 3 times a 
week. 
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Figure 4 

 

As for the consumption of fats and oil, most people in our lot 
consume this type of food 2 times a week, i.e. 42.4%, while 4.8% of the 
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subjects do not consume potatoes at all. The share of the frequencies in the 
rural areas, consumption is more little  in the areas urban. 
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Figure 5 

 
Most people in the studied lot consume milk and milk products 4 

times a week (i.e. 30.4%) and only 3.2% eat them only 1 time a week. 
Separating our analysis per media of life, we can see that the share 

of subjects eating milk and milk products daily is rather balanced. 
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Figure 6 

 

As far as fresh and preserved vegetable consumption is concerned, 
most of the people in our lot consume this type of food daily (i.e. 30.4%); 
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15.2% of the subjects eat them 3 times a week, and 2.4% of the subjects do 
not eat them at all. 

We can see there are some differences between the consumption of 
fresh and preserved vegetables depending on the media of life of the 
consumers. Thus, people living in the rural eat this type of produce more 
often than those in the urban: the share of the people eating vegetables daily 
in the rural area is 46.9%, compared to only 19.7% in the rural area. 
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Figure 7 
 

If we need to study the frequency of the consumption of fresh and 
preserved fruits, the distribution of the shares is as follows: most of the 
people questioned by us eat fruits daily (44.8%), 14.4% of the subjects eat 
them 5 times a week, and 12% of the people eat them at least 3 times a 
week. 

We can see that the number of people eating fruits daily is rather 
equal in the urban and rural areas. 
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Figure 8 

 
CONCLUSIONS 

 
After the research we made, the following conclusions are revealed: 

² teh most  used food is bread , followed by meat and meat 
products, fruits, vegetables and milky products,egs, 
greases and potatoes; 

²  concerning the preferences in the cities, the prefered one 
are meat and meat products,egs and in the country bread, 
potatoes,greases and vegetables;  

² the preference for milk and milky products or fresh fruit 
are almoust equal both in the city and country.  

² The consuming pattern revealing from these conclusions 
follows the general basic pattern in order to assure a 
normal nutrition state. 

 
 
² protide and lipide contribution resulting especially from 

animal products (meat, milk,greases and egs);  
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² glucide contribuzion resulting especially from bread , 
fruits and vegetables. 
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