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Companies have generally performed the process of globalization of the 
economy under the pressure of earning higher profits in a competitive 
environment. In time, in the course of their development, they went 
beyond their geographic and economic operating area, at first in search 
of new opportunities of in order to expand the current ones. By acting in 
this manner they reached the national frontiers and then they expanded 
on an international and global level, looking for allies, using the States of 
the countries of their origin, other states, national and international 
organizations, etc.   
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Globalization has become one of the most debated and disputed 

problems at the same time. Currently, globalization is unanimously 
criticized. It is important that we should highlight the power of spreading 
the good provided by this process, as the globalization of the ideas related to 
democracy and civil society that has changed people’s mentality has 
brought benefits to the countries that have taken advantage of it by 
identifying new export markets and attracting foreign investments. On the 
other hand, for millions of people, globalization has not changed life for the 
better, they became unemployed, their standard of living decreased, their 
hopes turned into failure and the fact that they were incapable of changing 
their destiny for the best made them feel powerless. 

Since the appearance of the centrally planned economy, Romania 
has undergone a wide outward opening, while also aiming at internal 
modernization. It has crossed a period of changes within the transition 
process, from the command economy to the market economy. At the same 
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time, the country followed a project of adhering to the structures of the 
European Union. Both targets are visible and their, both in what the 
transition to the market economy as well as the adhesion to EU are 
concerned, have marked a relatively short time horizon. Both the 
implications of the transition to the market economy as well as the 
fulfilment of the EU adhesion conditions are included in the general 
tendency of globalization, in fact Romania follows a transition route that 
will bring it closer to the tendencies defined by the global world.   

Among the extremely numerous and various actors of the 
globalization of economy, companies have a special place since they are the 
ones that pressed the detonator of this process that has now become 
obsessive. Companies have generally performed the process of the 
globalization of the economy under the pressure of earning higher profits in 
a competitive environment. In time, in the course of their development, they 
went beyond their geographic and economic operating area, at first in search 
of new opportunities of in order to expand the current ones. By acting in this 
manner they reached the national frontiers and then they expanded on an 
international and global level, looking for allies, using the States of the 
countries of their origin, other states, national and international 
organizations, etc.   
 By the nature of the activities they perform, companies fall into only 
two big categories: non-financial and financial companies. The former ones 
perform trading activities related to the manufacturing of and trading in 
goods and services that area non-financial in nature. The financial 
companies, especially the banks, saving institutions, investment and 
insurance companies perform trading activities that are financial in nature. 
The specific character of the activities leads to great differences between the 
two types of companies, though, in what certain aspects like the financing, 
the merger, etc., are concerned, they keep common characteristics.*. 
 The substantial modification of the traditional concepts related to the 
company and to its organization and management occurred in the second 
half of the 20th century, while the volume and the complexity of the 
production, as well as its range, the size of the industrial companies, the 
number of players on the world market were increasing in the context of 
rapid changes of the environment. Their necessity to adapt to these changes 
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in a rapid and effective manner with the purpose of enhancing their 
competitive capacity lead to the focus of the strategic management on the 
prospective and projective thinking, an essential feature of the competitive 
modern companies.  
The fact that a company becomes international contributes to the 
globalization of the general economic activity, but it does not mean that this 
company also globalizes as an entity. The decision of globalization belongs 
to the company, of course. Its motivation is complex, and the concerns of 
the company related to this aspect can be summarized as follows:  

Table no. 1 
Advantages of a company in the context of globalization 

Advantages Explanations 
The advantage of capital arbitrage  Refers to the placement of their capital in various countries, choosing the 

ones that offer the possibility of taking the highest profit; 

The property advantage  Concerns the own sources of profit like the tangible assets (capital, 
labour) and intangible assets (rare or unique capabilities as compared to 
the competitive companies  rare, managerial marketing and organizational 
abilities); 

The comparative advantage  The company leaves its mark on the sources of profit increase as a result 
of the endowment of the countries with production factors in such a way 
as to choose the ones that are the most advantageous for it. 

The localization advantage  It is an advantage related to the offer and demand, the company localizes 
activities in other countries to get closer to the demand for its products, 
avoiding transaction costs, discerning the market in a better manner, 
saving transport costs. The advantage related to the offer is related to the 
choice of the location for each component of the added value chain 
specific to the respective goods or activities, which implies the 
fragmentation of the production processes at global scale. 

The advantage of internalization - 
externalization 

Concerns the benefits acquired by the internationalization into the 
company’s own activities of the positive effects externalized through the 
market operation and through the fact that the markets on which the 
company is directly implied externalize certain negative effects in such a 
way as to please as many as possible.    

The alliance specific advantage  Occurs only following an alliance between companies that cooperate 
either by finalizing an innovation, or by exploring and exploiting mineral 
resources, diminishing in this way the costs for each participant company. 
It cannot be acquired by other means. 

The advantage of the network effect It is specific to companies involved into new technologies   of information 
and communication and its slogan is: the larger the quantity into which a 
new product (a new technology) sells, the more its utility value grows and 
the company benefits by large savings and increasing returns: the cost per 
unit decreases and the profits increase as they amplify the scale of 
production. 

The advantage of the market 
cartelization  

Consists in obtaining higher returns for the companies of the cartel and 
discretely coordinating  their activities. 

Source: Bădulescu, D., Globalization and Banks, Economic Publishing House, 
Bucharest, 2007 
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 The globalization process results from a complex of divergent 
tendencies, such as: 

- Rapid evolutions in the area of informatics technologies  and 
telecommunications; 

- Expansion of cooperation at the corporation level; 
- the expansion of international tourism and the increase of  intercultural 

contacts; 
- trade liberalization tendencies. 

The defining characteristics of the company globalization process 
are the expansion of international trade and the transnationalization 
process. 

   The impact of the explosive expansion of international trade on the  
process of accentuation of the international interdependencies  is manifested  
by two aspects: the aspect of the external dimension, by establishing 
international commercial exchange networks that enhance the external 
dependence of the participant countries  and the aspect of the internal 
dimension, by intensifying the inner dependence of the countries  on the 
evolutions of the world economy  (the increase of the imports’ weight in the 
final internal demand of convenience goods and investments). 
The transnationalization provides the support of the transition towards the 
information society. In the centre of this transnationalization process there 
are the flows of investments and the transnational corporations. 
The subjects of globalization, due to the facilitation of the transfers of 
goods, services or technologies are the big enterprises. 
Among the causes that lead to the appearance of groups of companies we 
can specify: the existence of limited or expensive resources in the countries 
of origin; benefiting by certain competitive advantages; the possibility of 
expanding the activity and developing the outlet; the possibility of 
dispersing the productive labour. 

Consequently, in order to be more competitive and less vulnerable, 
the companies resorted to concentrations with the purpose of bunching their 
means of production and capital in order to increase the advantages they 
could obtain. 
In the contemporary business environment, the trading companies can no 
longer rely on the old way of performing their activities in an independent 
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manner, the alternative being an association of companies, interests or 
combinations. 

Companies have generally performed the process of globalization of 
the economy under the pressure of earning higher profits in a competitive 
environment. In time, in the course of their development, they went beyond 
their geographic and economic operating area, at first in search of new 
opportunities of in order to expand the current ones. By acting in this 
manner they reached the national frontiers and then they expanded on an 
international and global level, looking for allies, using the States of the 
countries of their origin, other states, national and international 
organizations, etc.   

The globalization phenomenon manifested in an accentuated way  at 
the end of the 20th century lead to the investments’ exceeding the national 
boundaries and being made abroad. A consequence of the aforementioned 
was the establishment of multinational groups. The groups of companies 
became, in the 20th century, the main investors on the international financial 
markets, the stimulating agents of the world resources, and a growth factor 
of the economic interdependence at the global level. For many emerging 
countries, the direct foreign investments made by multinational companies 
represent the main source of capital injection. These investments connect 
the financial and production markets from various countries through   
transfers of capital, technology and competitive management. 

Following my study on the topic of the influence of globalization on 
the activities of the economic entities, I have concluded that there is 
generally accepted definition of globalization and there is probably no final 
definition either. The reason is constituted by the fact that globalization 
includes numerous complex processes with a variable dynamics reaching 
various areas of a company.  
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