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Rural tourism has long been considered a means of achieving economic 
and social development and regeneration. More specifically, it has been 
widely promoted as an effective source of income and employment, 
particularly in peripheral rural areas where traditional agrarian 
industries have declined. More recently, however, a number of 
established tourism destinations have also turned to rural tourism in 
order to diversify their tourism products and markets and to spread the 
benefits of tourism away from the coastal resorts into the hinterland. 
The specific of the touristy product and its quality depend to a large 
extent on the professional ability of the service staff (kindness, solitude, 
punctuality, promptness). Aspects related to professional ethics 
(correctitude, trust, honesty) are seen by the consumer as inseparable 
from the quality of a service. At the same time, tourist's perception on the 
quality of the received service depends on the level of performers' 
involvement. 
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RURAL TOURISM DEVELOPMENT IN ROMANIA 
 

Rural tourism in ROMANIA started to develop already in the last 
century, and this kind of tourism became popular very soon. Before the 
Second World War, holidays taken in rural areas accounted for 35-45% of 
all holidays. However, the rural tourism of that period entirely disappeared 
after 1945 and the reorganisation of the market faces significant obstacles: 
the lack of an institutional framework, the bad financial situation and the 
relative underdevelopment of those regions which possess the most 
attractive resources for tourism development, the little interest on behalf of 
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professional tourist organisations (since rural tourism development promises 
only low profitability) and the lack of business and hospitality skills and the 
ageing of the local residents. 

The development of rural tourism has been included (and often 
emphasised) in regional development plans, without too much success. 
Tourism development has been concentrated in a few areas of the country 
(mainly located at natural waters, around thermal springs and in the 
mountains) and traditional rural tourism was somehow "lost" in the 
meantime. 

HUMAN RESOURCES OF RURAL TOURISM 

In tourism development in general, training and education of the 
labour force is one of the necessary requirements of sustainability. Since in 
rural tourism many local residents without formal tourism education are 
involved, their education on the main issues of sustainability must form part 
of the overall development process. In Romania, the failure of several rural 
tourism development projects could have been strongly related to the lack of 
market knowledge and marketing skills. Because in many cases even the 
basic knowledge of running a business is missing, there is typically no 
specific need for studying or implementing the principles of sustainable 
development. The issue of sustainability usually emerges only in those 
heavily frequented areas where the negative impacts of tourism can already 
be detected. 

Though there are exceptions, local people in general are far from 
being satisfied by rural tourism development. The main factors behind this 
dissatisfaction are the gap between the expected and the realised 
profitability, the relatively slow growth of the sector, the related 
bureaucracy, the lack of significant support from the state. Other 
contributing factors were the lack of marketing and business skills of the 
local people, the lack of domestic demand and the overstatement of the local 
resources and attractions. Especially at the beginning of the development 
process, hopes were high, large numbers of tourists were expected to come 
and spend generously, but reality has not lived up to the expectations of the 
communities involved. Nowadays, a more cautious development phase is in 
stage, the co-operation between villages and regions improves, more 
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thorough planning takes place, the people involved are eventually gathering 
the necessary knowledge, skills and experiences.   

On the other hand, those tourists who actually take part in rural 
holidays in Romania, are usually satisfied with the quality of their 
experiences. Both among Romanians and foreigners, there is a relatively 
high proportion of repeat visitors. Their satisfaction indicates that the 
product itself is perceived as of good quality by that narrow segment of 
customers that is attracted by it. The only problem concerning sustainability 
is the low level of demand: no matter how satisfied customers are, if - at 
least in short run - their demand cannot ensure economic sustainability for 
the visited areas. (In the long run, word of mouth promotion may increase 
interest in rural recreation and the overall image of rural holidays may be 
changed as well.). 

WHAT DOES QUALITY IN TOURISM MEAN? 

Quality is at the heart of everything we do, whether it is in the 
delivery of our own work or influencing the quality of the experience that 
our businesses provide for the city's visitors. A good quality experience  is 
essential is to retain its enviable number of repeat visitors. To promote only 
those acommodation that has a quality rating helps to guarantee minimum 
standards to the people we are attracting here for a visit. 

Quality is also high on the national tourism agenda. Quality in 
Tourism means to provide an assurance of quality across the complete 
tourism experience. A new 'Quality in Tourism' strategy has to be introduce 
and that will cover all areas of tourism including accommodation, 
attractions, signage and 'the visitor experience. 

The specific of the touristy product and its quality depend to 
a large extent on the professional ability of the service staff (kindness, 
solitude, punctuality, promptness). Aspects related to professional ethics 
(correctitude, trust, honesty) are seen by the consumer as inseparable from 
the quality of a service. At the same time, tourist's perception on the quality 
of the received service depends on the level of performers' involvement. 
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HOW CAN WE IMPROVE THE QUALITY OF THE RURAL 
TOURISM? 

As we say before, the quality of the rural tourism depends by the 
quality of the human resources that are involved in this activity. 

By the moment, in Romania there are only a few persons working in 
rural tourism that has skills to manage this activity. Most of the “managers” 
are the owner of the accommodations, nut they have no education how to 
manage their business, how to improve the quality of   business.  

That’s why it’s important to create a program to educate those 
people who wish to promote rural tourism. 

In Romania there are only a few projects to develop skills for 
tourism activities and those are not f or rural tourism especially. 

We propose a Rural Tourism Program that has the aim to provide 
vocational education for people in the rural tourism industry. The program 
has to base on principles of sustainable development and the aim is for 
graduates of the program to be able to manage small tourism enterprises. 
The program emphasizes entrepreneurship and active participation in 
development and policy-making in rural tourism. 

Aim of the program: 
• To educate people for employment in rural tourism based on 

principles of sustainable development.  
• To prepare people for establishing and managing small businesses in 

the tourism industry.  
• To prepare people for participation in decision making in the 

development of rural tourism.  
• To educate people in the development of leisure activities and 

recreation for tourists based on local history, nature and economy.  

Fields of study: 
Ø business management and economy:  
Ø economics, marketing and management, book keeping, 
Ø tax issues and legal requirements  
Ø the use of computers for word processing and financial 

management. 
Ø Romanian history and culture with an emphasis on rural areas 
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Ø rural history, agriculture, literature, art and crafts, traditions and 
traditional food  

Ø representation of Romanian culture in the tourism industry.  
Ø hospitality and catering 
Ø public relations, service and quality management. 
Ø regulations regarding facilities and services 
Ø nutrition, health and safety of guests and hosts 
Ø environmental studies, natural and human environment. 

Where should these classes take place? It can be organize some 
center for this classes where people can join. 

What will be the price? Some of the people that wish to take part to 
those classes maybe will think that the price is to hi for them. But they have 
to count the benefits of graduating these classes. After graduating they will 
be able to improve the quality of their own business. 

Because though rural tourism has the potential to be one of the most 
effective tools of regional development, it is important to think about the 
quality of the services.  

The most important way to improve the quality of these services is 
to have human resources qualified for that. 

The next step in the research of this topic will be the detailed 
assessment of one or several rural tourist destinations in Romania through 
the presented sustainability indicators. A study of this kind would serve 
various purposes: it would help to test the usefulness, the appropriateness 
and the applicability of these indicators in the analysis of the sustainability 
of rural tourism, and it would contribute to the understanding of what 
different interest groups (including local community members, tourists, 
ecologists or businessmen) perceive as sustainable rural tourism 
development. A better understanding of these perceptions would help the 
planning of a rural tourism that is able to satisfy the needs of most groups 
for now and in the future.  
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