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The paper contains an evaluation of in-depth surveys regarding the way 
in which college students perceive Timişoara as an attractive tourist 
location and a place of interest. College students from all study levels 
attending the Tibiscus University of Timişoara have participated in the 
surveys, both freshmen and senior students, most of them coming from the 
Banat area. 
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INTRODUCTION 

 
Timişoara is a city of historical memories, of an ancient fortress out 

of which only the Bastion has survived, a city of fun and last, but not least, a 
university city: out of its 330,000 inhabitants, 50,000 are college students. 
During the holidays, when the college students are away, the city looks like 
a sleeping giant, but when they come back the city comes back to life. How 
do the students see the city? What do they think about it? Some of them will 
continue to live here after they have graduated and they will be the city’s 
oncoming businessmen or investors. At any rate, they will decide to spend 
their lives in a city of which they are very fond indeed. 

 
RESULTS AND DISCUSSION 

 
Promoting and safeguarding the interests of all the local citizens who 

have given their votes to them in good faith, our elected representatives in 
the City Hall are expected to furnish ample information on Timişoara, 
particularly as we all root for attracting as many tourists as possible to the 
area. Unfortunately, such information is missing altogether from the City 
Hall sites (we are referring to the TOURISM page), but that is not all; the 
big surprise is that there are many pieces of information on the tourist 
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attraction of the town of Szeged-Seghedin. Certainly, we will find other 
types of information, such as the old names of the city (Zambara, Beguey, 
Castrum Temesiensis), some important historical data (as for instance the 
fact that Timişoara was a royal residence between 1315 and 1323), the 
sister-cities, etc – all that in Romanian, not in any other foreign language. 

What is a myth? It is a story of ancient times, especially one that was 
told to explain natural events or to describe the early history of a people. 
The most well-known example is that of ancient Greek myths. Out of these, 
the myth of Sisyphus is among the most popular ones. In Greek mythology, 
Sisyphus was the shrewd and greedy king of Corinth and the son of Aeolus 
(the ruler of the winds), who was doomed forever in Hades to roll uphill a 
heavy stone, the stone always escaping him near the top of the hill and 
always rolling down again. That is why whenever we use the adjective 
Sisyphean, we are referring to things pertaining to Sisyphus or like that of 
Sisyphus – hence, endless and difficult tasks or tasks that recur incessantly, 
as, for instance, Sisyphean labours. Mythical thinking is not a thing of the 
past, but characterizes man in any epoch. For instance, one of the students 
who have participated in our survey gave the following answer to the 
question: 
 

How would you characterize Timişoara from a tourist point of 
view? 
 

” Timişoara is a developing city on its way to progress, but a city 
that seems to be based on the myth of Sisyphus: all that is done today is 
being wrecked tomorrow (or even tonight!).” 
 

The myth tells a story and expresses intuitive insights, rather than 
universal concepts, while mythical figures are symbols that are irreplaceable 
and unique. How lacking in expressiveness our life would be, if the 
language of myth were no longer valid! The language of myth is the 
language of a reality that is not empirical, but existential, which does not 
mean that mythical thinking is subjective thinking; it is definitely as 
objectifying as scientific thinking.  
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Table 1 
Characterizing Timişoara 

 
Characterize Timişoara in a few words 

Age group: under 30 years 
It would be a nice city if it were cleaner. 
It is a city of the future for today’s youth. 
It is a nice city with many green areas. 
It is a nice city but there are still lots of things to be accomplished. 
It is a nice city, but more investments should be made here because it has great potential. 
It is a nice historical city. In spring everything is in bloom. 
It is a large and well-developed city. Compared to other towns and cities it has many green 
areas! 
It is a hectic and crowded city, but not a suffocating city, like Bucharest. 
A nice city, with an advantageous geographical position;  it has many commercial areas, 
parks and beautiful gardens, but it is rather dirty for a European city. 
A city that has been invaded by cars; people do not seem to enjoy walking in it. 
An old, but neglected city. 
A nice city that needs a more active involvement on the part of the local authorities. 
A picturesques city with many green areas, a centre with interesting squares and 
architectural styles that deserve to be admired, although they are not protected against 
decay. 

Age group: 30-44 years 
An ordinary city with advantages and disadvantages, but still a genuinely European city. 
A city that is both historical and modern, with a very weel-developed industry and a low 
unemployment rate. 
It is one of the few Romanian cities that has many parks and green areas, which seems a 
very good thing indeed. 
It is a city in which I have been living for about twenty years enjoying every minute of it, 
particularly on account of the collective mentality that prevails here. 
It is a university centre offering a genuine potential for a great economic and cultural 
development. The local people have positive and promising professional and financial 
prospects. 
A special city that needs many changes in order to reach its full potential. 
A peaceful city where one feels good. 
It is a nice and an overall clean city, it is hospitable and offers a rich work potential, it has 
cultural and artistic institutions that should be visited by all means. 

Age group: over 44 years 
It is the city of flowers, a wonderful, open and hospitable city, where the people are 
intelligent and have a fair-play attitude. 
It will become a civilized city one day. 
It is a city that offers a great potential to business people. 
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On the other hand, we can understand Sisyphus without ourselves 
being Sisyphus or Sisyphean in our labours just as we can understand works 
of art without creating them ourselves and scientific discoveries without 
making them ourselves.  

With regard to the other answers given by our students to the 
surveys in which they have participated, we shall present them right away, 
together with the questions – not before observing that some of the students 
are champions or promoters of slogans. Just like the psychology of 
interpersonal relationships, the psychology of slogans highlights the way in 
which the mind influences behavior in a particular area of life. In the case of 
our survey, the area of life is the tourist potentiality of Timişoara, which the 
students have analyzed against the more general background of the way of 
life prevailing in our country after the December 1989 revolution (or 
whatever you may want to call it). 

Answers to the question regarding the most noticeable features of 
our city, (”Characterize Timişoara in a few words”): 11.56% of the 
students who have participated in the survey did not answer this question 
(see table 1). Here are the most frequently used words and phrases in 
characterizing the city or some of its focal points of interest:  
- ”nice”: 29.93% (”a nice city”; ”the nicest city”); 
- ”historical buildings”: 4.08% (”A city with many historical buildings, 
many parks, generally well-taken care of”); 
- ”crowded”: 14.28% (”A nice city, but too crowded”; ”A very crowded 
city, but still pleasant to live in”). If we consider phrases like ”invaded by 
cars”, ”people not wearing the safety belt while driving” as expressing 
views on the city being crowded, then the percentage will grow to 16.37%; 
- ”dirty”: 4.76% (”Bega is very dirty”; ”The city is very dirty and the traffic 
is very heavy”); 
- ”green”: 13.85% of the students who have participated in our survey 
characterized Timişoara as a city full of green areas ("The first martyr city, a 
city of flowers", "It is a large and well-developed city; compared to other 
towns and cities it has many green areas", "In spring everything is in 
bloom"; we did not take into account answers like "it is a city of wilted 
flowers"). 

Although Timişoara is a university centre, only 2.04% of the 
students who have participated in our survey consider that the city can be 
characterized as a student city. This low percentage reveals the fact that the 
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students do not feel that they are a target group for the local authorities – 
who do not really perceive them as having special needs and do not offer 
them leisure facilities, such as: low fares for the local shows and cultural 
events dedicated to them, meeting places where they can socialize and/or 
interact with students from the other local colleges and universities. 
 

Table 2 
About Timişoara’s attractiveness, age group less than 35 years 

Answers 
- 1 -  

If investments were made in the city’s environment and in its tourist attractions, then it 
would become again ”little Paris” . 
What the city already has is O.K. (museums, statues, parks). I have been living in 
Timişoara for nineteen years and I think it is the most attractive city of all the cities I have 
seen. 
There should be more parks and the museums should have new exhibits. The city centre 
should be modified and the old buildings should be modernized. 
More feasts and festivals should be organized, the green areas should be refitted and the 
roads should be repaired. 
The city should be cleaner. There should be more flowers, a richer vegetation and the 
people should be more friendly. 
Tourist locations should be maintained in a good state of repair. 
We trust our city leaders, that is, the people who work at the City Hall. Let them decide 
what to do about it. 
I do not know. 
The city would be more attractive if it were cleaner, if it had more green areas and if the 
historical buildings were refitted. 
Fitting up the city’s tourist sights and investing money in promoting their image and 
quality. 
The Bega Channel should be cleaned and there should be invested more money in refitting 
the parks. 
If its history and historical sights were advertised more skillfully. They should also be 
reconditioned. The City Hall should pursue its present projects. 
By means of increasing the number of ads and commercials on its tourist attractions (the 
Orthodox Cathedral, the Botanical Park, museums, etc.). 
Parking spaces on several levels, more flowers. 
If historical buildings were repaired, it would become more attractive. 
If the Bega Channel were navigable, if it were much cleaner, if there existed an amusement 
park similar to those abroad, as for instance Luna Park in Rome, and if all historical 
buildings and monuments were renovated. 

- 1 -  
If all the old buildings were restored, if the city were cleaner and if people were more 
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friendly. The city leaders should become more involved in modernizing the city instead of 
spending the money to no purpose. 
If the city were cleaner, if the roads were better, if the people were friendlier and if the 
important buildings were taken care of both on the inside and on the outside. 
If historical monuments were renovated, if better advertising skills were promoting it, if 
more cultural events were organized, then the city would become more attractive. 
If historical buildings were reconditioned. The city would become more attractive. 
Historical buildings should be renovated and new tourist points of interest should be 
created because their number is insufficient at the city level. More cleanliness is needed 
everywhere. It is necessary to educate the citizens to be fond of the place where they live, to 
care about their living environment, to keep it clean by becoming actively involved in the 
cleaning process. 
First and foremost, local traffic has become a problematic issue that should be resolved, and 
subsequently we need freeways. We also need to have our historical monuments restored 
and to keep our city clean. 
Let Timişoara hang on to its traditions and to the city mirror. 
More money should be invested in art, renovations, public civic activities, more green spots 
used as recreation areas. 
We need more ”brilliant” minds that would have the ”wit and intelligence” to promote 
smart, viable projects and gain access to EU funds.  

 
Answers to the question”How could Timişoara become more 

attractive from a tourist point of view?” are presented in Table 2 and 
Table 3. 18.36% of the students did not answer this question. Most of the 
students who participated in the survey live in Timişoara (96.26%), their age 
ranging from thirty-five to forty-five. 

The answers vary in length, analytic details and depth. The most 
laconic answer has been ”I do not know.” The students’ focal points have 
been ”restoration”, ”renovation”, ”cleanliness”, ”refitting”. They are also 
interested in attending more cultural events: 
- 45.83% maintain that the basic tourist attractions of Timişoara should be 
restored, renovated, refitted, emphasizing the fact that they are also 
interesting places for the local people too: 80% said that historical buildings 
or old buildings should be on top of the priority list; 81.82% answered that 
parks should be taken care of before everything else; 72.7% think that the 
city streets, the Bega Channel and its banks need special attention; 
- 12.50% have referred to the need of financial investments to protect the 
environment; historical points of interest, culture, tourism, etc. 35.83% of 
the overall answers highlight the fact that history is an important element in 
the development of Timişoara as a tourist destination. 
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Table 3 
About Timişoara’s attractiveness, age group 35-44 years 

 
Answers 

More financial investments in culture and tourism are needed, not just investments in the 
economic development. 
More parks for children and refitting the city centre. 
If both banks of the Bega Channel were refitted from one end of the city to the other then 
we would have esplanades. Those buildings that have old decorative elements should be 
restored and capitalized by enhancing the atmosphere of the past. 
Side by side with refitting parks and other green areas, as well as with renovating 
historical buildings, new sites should be set up, brochures and leaflets should be printed in 
order to promote the city’s tourist attractions. 
By reconditioning historical buildings and keeping them in a good state of repair; by 
creating new parks or developing the old ones; by creating an amusement park where 
there should be a stage too; by setting up another zoo; by fitting up the Bega Channel; by 
organizing activities outdoors. 
If more attention were given to the aspect of the monuments, to the refitting of parks 
(particularly of the Children’s Park), to the green areas in the vicinity of the Bega 
Channel, to the areas surrounding commercial spaces and to the areas where festivals are 
being organized. 
First of all I think that the city’s highways should match those in Europe with regard to 
aspect and cleanliness, traffic flow and public places. There should be more social fluidity 
and the local authorities should ease up the bureaucratic procedures. The City Hall 
bureaucracy is unnecessary and excessive. 
A circuit of the city should be initiated; the highlights should be the historical places and 
the means of transportation should be the old ones. Historical buildings should be 
renovated, the Bega Channel should be navigable, parks should be refitted, particularly 
children’s parks, swimming-pools should be refitted too. The Museum of Banat needs to 
undergo a remodernization process and more tourist attractions should be created. 
If the Bega Channel became navigable, the city would be visited by more foreign tourists. 
By the same token, the city’s streets need refitting and parking facilities should be created. 
The parks and the zoo should be remodernized. A special emphasis should be laid on 
advertising at all mass-media levels. 

 
CONCLUSIONS 

 
A modern city with medieval roots, Timişoara is one of the most 

visited locations in Romania. For centuries, it has been one of the most 
powerful, important and thriving cities of the area and of the country. Due to 
its privileged geographical positioning and today’s infrastructure, Timişoara 
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allows the development of many economic and cultural activities, and has a 
great impact on the Romanian business environment: banking, investment 
funds, IT and Telecomm industries, pharmaceuticals and automotive 
industries, as well as advertising, real estate have gained both national and 
international recognition. As we all know, on January 1, 2007, Romania 
became a full member of the European Union. The end of the first year of 
integration finds our country interconnecting with most European countries 
on very many levels – tourism being one of them.  

Displaying picturesque sights and a spectacular blending of 
architectural styles, Timişoara talks to the heart equally as to the eye. It 
makes the visitors and the local people perceive life differently and 
experience reality as being an oasis of peace and serenity. Strolling around 
some of the famous Baroque squares of the city is a unique privilege, just as 
is walking through its lovely parks.  Timişoara is a space that puts our mind 
to rest, clears our thoughts, brings back, regenerates or reshapes precious 
moments. It is one of the most appropriate places for tuning one soul to 
another one. Timişoara is a faithful portrayal of the tolerant spirit of the 
inhabitants of Banat, of their good nature that makes them get along with 
good-natured people, irrespective of their mother-tongue.  

Preserving beauty for future generations is a challenging, 
enormously difficult task. We believe that the student surveys that we have 
carried out may prove quite challenging for our city leaders and definitely 
useful in view of turning Timişoara into a first-rate European city. Perhaps 
the students’ views and suggestions will help redefine the concept of ”living 
standards”, providing the local people with a true sense of belonging to their 
living environment and with a genuine feeling of pride. Anyone visiting 
Timişoara must by all means experience this wonderful place. It is pure 
magic. 
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