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In my study I will touch upon the concepts of tourism and rural tourism, 
as well as the development of the history of European tourism. I will 
present on the Hungarian tourism, including the development of the rural 
tourism in the space of time between the reform period and 1945. The 
stages of development exemplify well how the romantic, village idyll has 
become a profitable paying catering. 
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INTODUCTION 
Already the ancient were touched by the idyll of country life, even if 

their lifestyle was not as hectic and hurrying as ours. Country life has 
always embodied the closeness of nature, the illusion of peace and 
satisfaction. This is what the people lost contact with during the 
development of society, and this loss can be blamed for all the problems 
now; we should find our way back to it and then, maybe, we would be really 
as happy as „our ancestors in the days of old”. So, to find our lost paradise 
again all we have to do is to seek out our villages, and there we can find the 
idyll – or at least one if its illusions. 

ABOUT TOURISM 
The conceptual definition of tourism is not an easy task, even the 

specialized literature has no generally accepted definition for it. According 
to Hunziker, W. and Krapf, K. (1954) „Tourism is the complex of all those 
relationships and phenomena which originate from the travelling and 
residence of foreigners, as far as the aim of this residence is not settlement 
or persuing a permanent earning activity.” 

So – by the essence of the definition – the subject of tourism – the 
tourist - „travels” and „resides”, meanwhile he naturally consumes but does 
not work. 
                                                
* Tessedik Sámuel College, Faculty of Agricultural Water and 
Environmental Management, Szarvas, Hungary 
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Tourism, as a form of spending free time, had already appeared in 
the ancient times. It could not have become widespread as not many people 
had enough free time to spend on travelling – practically only the rich. In 
the Roman Empire we can already find well established holiday resorts – a 
sort of „touristical centres” -, such were for example Pompei, Herculaneum 
and Baiae. These were naturally only available for the richest who usually 
had their own villas and holiday homes there. Another form of tourism 
appeared already in the ancient times as well (which reached its peak in the 
Middle Ages), the so called religious tourism.  

Tourism did not become the main means of spending free time in the 
Middle Ages, either. Here, just like in the ancient times, the main reason of 
this was the lack of free time and the financial means which could have 
been spent on this. Tourism was mainly confined to pilgrimages – if we set 
aside the practically work-based trips of merchants, delegates and couriers, 
which have always taken place during different periods of human history. 
Even the crusades were – among many other things – launched with the aim 
to ensure the journey of the pilgrims going to the Holy Land. 

The end of the Middle Ages and the beginning of the modern times 
brought about fundamental changes both in economics and spending free 
time. With the development of capitalism and later with its accomplishment 
the settlement network, the labour structure and the production system 
changed. This transformed the everyday life, scale of values, needs and 
opportunities of people totally and fundamentally. The crowdedness of the 
cities coming to life in those times, the unhealthy environment and the 
growing amount of free time made it possibble for more and more people to 
take part in tourism. The specific literature devides modern time tourism 
into three periods. The large-scale and „democratic” tourism was getting 
more and more characteristic.  

The period of romantic tourism was mainly the 19th century, and its 
participants were mostly landowners and aristocrats, by all means the 
privileged, that is why it is also called oligotourism. The traditionally 
popular tourist resorts were developed that time, and the first giudebooks 
were published then, as well.  

The period of luxury tourism was between 1880 and 1930 
approximately. It is also called „the tourism of the Golden Age”. It 
originated from North America and was taken over by the business world of 
Western Europe. 
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The period of mass tourism dates from the 1930s – because the trade 
unions of western Europe managed to fight out the right of workers to paid 
holidays by that time -, but in fact it was the economic boom following the 
second world war that completed and created the conditions for tourists to 
infest the mountains and the seasides.  

ABOUT RURAL TOURISM 
Above we have briefly surveyed the general history of tourism. 

However, before we look over the temporal development of Hungarian rural 
tourism, let us explore the essence of rural tourism! The Hungarian 
professionals use the expression of rural tourism for holidays taking place in 
rural environment, in villages, farms, at families.  According to Dr. György 
Danis its characteristics are: being close to nature, it offers personalized 
services, it is not a form of mass tourism, its is urbanisation-proof, the 
guests are welcomed in a rural environment, and the relationship of the 
guest and the host is personal. 

Now let us have a look at how the needs of the people shapes in 
connection with the touristical services offered by the village. Rural tourism 
in Hungary and in several European countries has a past of 100-150 years.  

Village life has always attracted people living in cities – however, 
even if they have been attracted very much, they had hardly ever said 
goodbye to the city for good and all. The village is a symbol of some kind of 
idyllic harmony between man and nature. Village people know nature, 
which townspeople lost contact with long ago – and they not only know 
nature but also understand it, live together with it, live within it. Nature was 
the natural environment of humans well until the beginning of the large-
scale industrialization in the 19th century as the majority of the population 
lived in villages and on farms – so to say, in nature. Urbanisation tore man 
away from this evident media which had been his territory – not only the 
scene of work and production but also of entertainment and spending free 
time. The life of first generation town dwellers was particularly difficult as 
they were still familiar with and missed that lifestyle close to nature, in 
which village poeple took part. We can say that the nostalgia for the village 
originates in this age as the first Hungarian industrial workers were 
precisely these first generation town dwellers.  

The villages as touristical destinations had already appeared in the 
last century – naturally, they were not the target of mass tourism as this kind 
of tourism did not exist at that time -, a certain part of the above mentioned 
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romantic tourism trended towards the villages – it was mostly those who 
owned a summer cottage, a holiday home, a house or a mansion that 
travelled there to spend their time. For this reason, this type of tourism did 
not have much to do with the village itself, it hardly changed the country 
either in a positive or in a negative way.  

HISTORICAL ANTECEDENTS OF RURAL TOURISM IN 
HUNGARY 

Dr. Dezső Kovács divides the development of the Hunagrian rural 
tourism into five important stages in the 19-20th century, until the outbreak 
of the second world war. The first stage is the spa tourism which has an 
almost two hundred-year-old tradition. Naturally, at the time only the very 
tight circle of the aristocratic elite could grasp this opportunity.  

The second stage is the tourism taking place around Lake Balaton 
which run up in the reform period and which emphasized mainly the natural 
beauty and the romantics, not the today so popular bathing. In this period 
the main aim was to attract the attention of people and to start shipping on 
Lake Balaton. István Széchenyi was an enthusiastic pioneer of the latter. In 
his pamphlet entitled „Steamboating on Lake Balaton” he listed the 
economical advantages and also drafted the essence of modern age spa 
culture, referring to the beauty of the lake: ”The man tired of work when 
seeing the sheet of the water feels a new joy of life circulate in his veins.” 
Apparently, in this historical period and even later, the inhabitants of the 
nearby villages only lived on the lake, they went fishing, used the reed to 
build their houses but hardly ever bathed in it. A good example of this are 
the lines of János Jankó from 1902 about the Balaton fisherman: ”…he likes 
the fish and fishing, but not the water. He is not afraid of it only respects it. 
In the summer heat he enjoys its sheet, takes delight in it but does not feel 
like bathing in it, and nine out of ten fishermen had never bathed in it.” 

The third stage is the „bathing culture of the dualistic era”, or „the 
second Lake Balaton cult”. Dr. József Kanyar divides this era into two 
bigger stages. The first stage was characterised by the building work and 
railway embankment that began in 1858 and lead to the stabilization of the 
southern lake-shore. The southern railway construction which began in 
1861, obtaining the right of holding markets and the title of market-town for 
Siófok, and the signing of the 12 year bath tenure contract with Ignác Végh 
promoted the development of the bathing culture around the lake. 
Contemporary newspapers wrote about July weekends between 1867 and 
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1881 in Siófok when 202-263 guests arrived. In 1890 the number was 
already 1056. Naturally, they wrote about the expensiveness, too, as the 
price of a small room with tamped floor could reach 10-20 Forints.  

The second stage in the decade preceding the turn of the century is 
characterised by the custom of bathing in the lake and the appearance of the 
different social organizations and associations. Such was for example the 
Social Club of Balatonszentgyörgy (1895), or the Association of the 
Bathowners of Balatonföldvár (1898). From the multitude of the settlements 
around Lake Balaton two towns emerged already at the time, on the 
northern side Balatonfüred, and on the southern side Siófok, which had been 
competing with each other. The appearance and improvement of bathhouses 
stimulated the lease of private accommodation as well. According to the 
statistics, on the settlements of the southern side 3294 bathers could make 
use of 230 rooms to let between 1890 and 1893. In 1907 the number of 
bathers rose to 14000 – 16800, and the number of rooms to let grew to 2780. 

After the Treaty of Trianon many popular Hungarian spas, 
traditional - seaside and mountain – resorts got in the hands of the successor 
states. No wonder that the demand for getting back to the idyllic village, its 
pureness and traditions became so large. This was encouraged by the 
movement called „Gyöngyösbokréta”, which is, according to Dr. Dezső 
Kovács, the fourth stage of rural tourism. The movement was of intellectual, 
cultural origin, the members wanted to put on stage the popular tradition of 
the country. Between 1931 and 1944 in Budapest, the people interested in 
them could see folk dance groups, song and play perfomances on 20 August 
every year. Ferenc Újvári attached three important effects to the movement. 
These were the preservation of traditions, the economic and the cultural 
factors.  The preservation of traditions and the „Gyöngyösbokréta” 
movement had a huge touristical effect on several settlements, for example 
on the village of Boldog by the river Galga, where, after Mezőkövesd and 
Kalocsa, a touristical guesthouse was founded in 1935. 

The fifth historical stage of rural toursim can be linked to the 
formation of the National Hungarian Weekend Association in 1929, a 
movement that organised rural holidays. The society was reorganised in 
1936 under the name of National Hungarian Tourist Traffic Association 
(OMVESZ). Its primary objective was to develop the nationally organized 
holidays. The objectives of the association were submitted to Kunó 
Klebersberg, the Minister of Education, who recognized the hidden 
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prospects in the scheme and even accepted the title of the honorary 
president. The objectives of the OMVESZ seventy years ago were not 
different from those of today’s rural tourism, that is to keep part of the 
income from tourism at the rural accommodation places. For the sake of the 
cause they used the contemporary marketing devices, they published books, 
litarary works of art, made posters which popularised the holidays, weekend 
vacations in Hungary. But the activity of the association covered a social 
aim as well. They proposed the introduction of the free weekend in the 
offices which was accepted in most public offices. With its work the 
association set an example for the present age as well, how to organise rural 
tourism, why inland tourism, including rural tourism, is important  Finally, 
let me cite a publication entitled „The Trade of Rural Hospitality” from 
1934, brought out by the Royal Hungarian Lake Balaton Commitee. It is 
worth taking to our hearts even today: „Fulfill your patriotic duties you all! 
Our patriotic duty is to spend our holidays at home! All the money that we 
spend on this score abroad is lost for us, Hungarians. However, spending 
our holidays at home is not the only patriotic duty. For those relaxing at 
home we have to provide comfort, a proper keep and conditions that are 
generally indispensable requirements of the pleasant holiday and 
recreation.” 
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