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The rural tourism`s and agrotourism`s characteristic is the easy way in 
wich they change to facts and are parts of a sustainalble tourism. This 
kind of turism is practiced by young couples who love nature and the old 
countryside style,of young families with children,who need a clean 
environment ,fresh air and healthy food,and also of elderly people who 
can`t ajust to a touristic program with strict rules which is hard to 
follow.The forst forms of institutionalised tourism regarded clasic 
tourism.In this paper we try to discuss a number of uncomventional forms 
of tourism.which involved in the in the mountain countryside lifestile 
could become means of emancipation of the rural comunityes. Lately,all 
the diverse forms of tourism have entered Europe,and then 
Romania,developing as a partnership between the sustainable torism 
consummers on one side and the agrotourisn offers on the other 
side,represented by tourisn agencyes,protected areas managers and tour 
operators,decisional factors at local mountainrural comunityes. 
All these operators from inside the sustainalbe tourism have to follow 
strictly the coordonates of the concept. They have to follow the way in 
wich touristic activities are coordonated,inform consummers about 
ecotourism and sustainale tourism of local customs,traditions and the 
local cultural elements,inform tourists about rules in protecting mountain 
ecosistems and anre in charge of the welcoming comitee and orientation 
of participants of these modern forms of sustainable tourism. 
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MATERIAL AND METHOD 
 

The study was made in the mountain area of Bihor County, through 
witch, the authors wanted to discuss some unconventional forms of tourism, 
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witch, through its involvement in the rural area can be a form of 
emancipation of the local community. 

 
RESULTS  AND DISCUSSIONS 

 
Rural tourism and agrotourism are through their nature and the easy 

way in witch they become true forms of sustainable tourism. 
The rural tourism’s and agrotourism`s characteristic is the easy 

way in witch they change to facts and are parts of a sustainable tourism. 
This kind of tourism is practiced by young couples who love nature and the 
old countryside style, of young families with children, who need a clean 
environment ,fresh air and healthy food, and also of elderly people who 
can’t adjust to a touristic program with strict rules which is hard to follow. 

Tourism, regardless of its form, has a contribution to education 
without changing the tourist in anyway, but it tries to organize the tourists 
time so that he can get a large amount of experiences in the fields he likes. 

The first forms of institutionalized tourism regarded clasic tourism. 
This new way of tourism is well known by those who work in this field but 
also by the consumers of these unconventional tourism forms, that are 
constantly getting more numerous. 

Unconventional tourism forms are: 
• `rural tourism, 
• agrotourism; 
• ethnic tourism; 
• cultural tourism; 
• informational tourism; 
• religious tourism; 
• spiritual tourism; 
• business tourism; 
• and other forms of unconventional tourism. 
All these forms of unconventional tourism are ecologic tourism or 

ecotourism. 
Lately, all the diverse forms of tourism have entered Europe, and 

then Romania, developing as a partnership between the sustainable tourisms 
consumers on one side and the agrotourisn offers on the other side, 
represented by tourism agencies, protected areas managers and tour 



LUCRĂRI ŞTIINŢIFICE, SERIA I, VOL. X (4) 

operators, decisional factors at local mountain rural communities. All these 
operators from inside the sustainable tourism have to follow strictly the 
coordinates of the concept. They have to follow the way in witch touristic 
activities are coordinated, inform consumers about ecotourism and 
sustainable tourism of local customs, traditions and the local cultural 
elements, inform tourists about rules in protecting mountain ecosystems and 
are in charge of the welcoming committee and orientation of participants of 
these modern forms of sustainable tourism. 

Ecotourism was born in North America because tourists wanted to 
visit wild places were man didn’t spoiled nature’s beauty. Ecotourism 
represents the strongest form of manifestation on the sustainable tourism 
and is closely related to rural tourism thus making them inseparable. 

The forms of rural tourism are different because of their content, 
difference made by the chooses of the tourists: ethnic and ethnographic 
tourism, religious and cultural tourism, ecologic and scientific tourism, 
sports tourism, entertainment tourism, etc. 

Ethnographic tourism is based on ethnographic values and tourism, 
on the local design. What makes it more interesting is the way in witch old 
skills and crafts are still kept, the old ways and traditions that are 
surrounding religion and work in the fields. The evaluation of rural 
civilization is made through geography, history and demographics that also 
take form as tourism. 

Clothes are one of the fundamental elements of a countries local 
culture. Its evolution is related to the jobs of those who wear them and to the 
way they live.  

In Bihor County clothes are very diversified and we can observe 
that in the way they are designed, stitched, adorned and colored. These 
costumes are still worn today at different occasions and festivities. 
Embroidery models have differed meanings in the different parts of the 
country. Man and woman have different designs. As materials they use 
wool, linon and cotton. The models and lines were straight and simple, and 
they used every piece of material. The decorations are discrete and they 
enhance the body and features of the person wearing them. The main 
adornments are around the neck, arms, waist, chest and legs. The patterns 
were geometrical or stylish flowers. The chromatics were simple and 
discrete. 
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This outfit is also worn according to weather (summer, winter) but 
also age (young, mature, old), according to civil status (unmarried, married, 
widow),to occupation (shepherd, carpenter)and also according to different 
festivities. 

Linen  was the most common material for clothing, combined with 
wool during the winter or colder periods. These are embroidered with 
traditional motifs that vary from region to region. Black is the most common 
colour used, but red and blue are predominant in certain areas. Traditionally, 
men wore a white shirt and pants (if made of wool they are called itari) with 
wide a leather belt, usually over the shirt, and a vest sometimes made of 
leather and embroidered. They wore either boots or a simple shoe made of 
leather and tied around the foot called opinca and they wore a hat which 
differs in design from region to region. Women also wore a white skirt and a 
shirt with a vest. They wore an apron called sort or catrinta which is also 
embroidered and a headscarf called basma; on special occasions they wore 
more elaborate outfits. 

Music and dance represent a lively part of the Romanian folklore 
and there are a great variety of musical genres and dances. Party music is 
very lively and shows both Balkan and Hungarian influences. Sentimental 
music, however, is the most valued, and Romanians consider their doina (a 
sad song either about one's home or about love, composed like an epic 
ballad) unique in the world. 

Religious tourism is based on old traditions that have public ,private 
or religious significance. In the mountain rural area there can be old 
historical places, witch have the responsibilities to conserve old houses with 
traditional architecture, along with these we can find old churches made of 
wood or stone, memorial houses, museums or other cultural institutions. 

Ecological and scientific tourism needs an adequate frame. 
On the territory of many local communities there are different natural 
reservations (geological, speological, botanical, or protected areas), witch 
deserve to be known by tourists too not only by the local population. 

The main thouristic resources also generate the base for tourism 
:mountain tourism, recreational tourism, hunting and fishing tourism, sports 
tourism, cultural tourism, business tourism, scientific and congress 
tourism... 

This classification offers an explanation to the preferences of the 
tourists, their motivation, but also to the resources that generate tourism. 



LUCRĂRI ŞTIINŢIFICE, SERIA I, VOL. X (4) 

It also takes into consideration other two important aspects :the multitude of 
tourism forms given by the touristic potential and the fact that in territory all 
these different forms complete each other. 

We can find other classifications according to some rigid ideas and 
criteria’s : 

• the provenience or the touristic flow; 
• the degree of mobility; 
• the time of year, means of transportation; 
• the company chosen;  
• the age and occupation of the tourists. 

In the Valea Crisului  and Defileul Crisului Repede area are 
possible and actually take place scientific tourism, speotourism, hick king 
and also fishing and hunting tourism. 

Meziad area: offers conditions for speotourism and scientific 
tourism but the cave must be fully prepared before receiving tourists. 

Padis and Ponorului areas:the dominant tourism form is 
speotourism, scientific, alpinism, sports hunting and fishing. 

Aleului area: needs touristic arrangements for a large tourism 
segment like touristic hunting, fishing, nautical sports etc. 

Valea Iada-Stana de Vale area: offers conditions for recreational 
tourism, winter sports tourism, speotourism and its favorised by the 
presence of the Stana de Vale research station and also the numerous 
touristic natural attractions and sky sloaps. 

Vascau-Izbucul Calugarii area: is dominant here the speotourism, 
scientific and youth tourism. 

Baisoara Mountain area: its shaped as a destination for week-end 
tourism, winter and summer sports, hunting and fishing. 

Gilau-Tarnita area: it offers optimum conditions for week-end 
tourism for the citisens on Cluj-Napoca and Turda cities. 

Belis-Fantanele area:has become a true climatic snd winter sports 
station ,also including scientific tourism. 

Ighiului area:enshures conditions for week-end tourism, scientific 
and nautic tourism. 

Ampoiului area:has resources that generate cultural tourism, scien- 
tifis and speotourism,week-end tourism. 
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Codru Moma mountain area:offers conditions for treatement 
tousrism and speotourism. 

Gurahont-Halmagiu area:is a destination for rural and agrotourism 
hunting and fishing tourism,cultural tourism. 

Valea Geoagiului area:is dominated by naturat healing factors that 
re used in Geoagiu-Bai area,the main tourism forms beying week-end 
tourism,hunting,fishing and speotourism. 

Valea Ariesului area : s the biggest and has a lot of touristic 
sites:Câmpeni, Albac, Galda de Sus, Lupşa, Arieşeni. Its also a good 
destination for winter sports,speotourism,cultural and rural tourism. 

Mountain Recreation Tourism is preferd by tourists and we can 
give may examples like Bixad village verry near to St Ana Lake and Baile 
Tusnad,a village surrounded by  forests with lots of touristic areas that go 
from Bixad to Balvanyos,St Ana Lake, Peştera Puciosu-Turia. 

A healthy agrotourism is assured by the rehabilitation of the area that 
include multiple objectives. 

The esential component in the rural mountain area is the family and 
house. Here the most important thing are family and economic activities that 
are tied to the agriculture and forestall exploitation. 

The mountain area is assumed to be a recreational area. Everything 
revolves around the house and the needs of the family. 

The mountain rural house has an architecture that is specific to that 
exact area. 

 

CONCLUSIONS 

 

1. The modern rural area is a very important one for the developing 
of a sustainable rural     agrotourism. 

2. Mountain tourism is varied and has specific elements of the 
communities in the mountain rural space. 

3. Mountain rural tourism and agrotourism are very important 
financial sources for the communities in the mountain rural space. 

4. Mountain tourism is varied and has specific elements of the 
communities in the mountain rural space. 

5. For the near future it is recommended to rehabilitate the mountain 
rural areas, by investing in infrastructure and also in the specific free time 
activities. 
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Fig. 1 - Main objectives in the mountain rural area rehabilitation 

 
 

The 
rehabilitatio

n of the 
mountain 
rural area 

The ensurance of the necessary locative space 

The construction or reconstruction of the(tehnico-
edilitar) 

 

The constitution of an operative service network 

The reconstruction of the green spaces(areas) anf of the 
water pools. 

 

The constitution of the production spaces in what 
concerns animal exploitation. 

The revision of the school curriculae 

The founding of  a consultin network for farmers. 

 

Catalog editing--presentation guide of the 
agrotouristic offers and the inclusion of the cities in 

the agrotouristic circuit,rural tourism circuit and 
silvotourism. 
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