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Abstract 
The presence of garlic and onion in the traditional pharmacopoeia, in ritual gastronomy and also in 
Romanian toponymy, is proof of these plants’ sacredness in Romanian area, especially in Banat. 
Since we are convinced that it’s not Romanian’s who became Christian but Christianity became 
Romanian, we looked for mystical, archetypal arguments, despite the industrial and socio-economical 
development of Timiş county, because there still is an image of a very complex, live world, emerged 
from the traditional. The depiction of this vision on existence is necessary in order to understand the 
meaning of archaic special acts that can be found in every step even nowadays. The world of feelings 
is followed by the world without feelings, the world beyond, the world of death. The passage from one 
to the other is possible and beneficial (if it occurs on natural ways, strengthen by the ritual, the 
ceremonial filled with reminiscences of sacredness) or evil, random under the influence of dark 
powers, when eschatological terror occurs and entities not of this world (ghosts, evil spirits) enter our 
world. In popular tradition, these plants have miraculous powers in casting away evil spirits as well as 
gastronomical properties. 
Key words: cultural traditions, Banat, onion, garlic, magical properties 

 
 

LITERARY TOURISM: EUGENE IONESCO AND THE THEATER OF THE 
ABSURD  
 
SNEJAŽNA TOLIĆ*, I. PETROMAN**, CORNELIA PETROMAN**, IOANA BĂLAN**, 
DANIELA POPA**  
∗Juraj Strossmayer University, Osijek, Croatia 
∗∗ Banat’s University of Agricultural Sciences and Veterinary Medicine Timisoara – 
Faculty of Agricultural Management, Romania 
 
Abstract 
An admirer of Paris, the capital of the spirit, Eugene Ionesco hated the sight of literary figures, 
philosophers, writers, scientists and journalists under a liberal government, organising themselves a 
terror regime and in the same time practicing themselves censorship. He could have been content, 
enjoying his theatre, „theatre of the absurd” throughout his years of worldwide glory, but he preferred 
to fight in the first line, resisting this voluntary blindness and at the same time the sleepiness of the 
moral soul, the slumber of the critical reason. Eugene Ionesco, the king of modern theatre, ruled even 
if he didn’t always admitted it due to his wisdom and genius of overlapping the French experience over 
his initial Romanian one, mentioning that not only an experience of the circumstances is present, both 
in one case and the other, but also an inner experience, the one that crystallises the perceived opus 
as a continuity.  
Keywords: literary tourism, theatre, Eugene Ionesco. 
 
 
ENTERTAINMENT AND RECREATIONAL TOURISM IN TIMIS COUNTRY 
 



CORNELIA PETROMAN*, I. PETROMAN*, IOANA BĂLAN*, I.TRIŞCĂU*, DIANA 
MARIN* 
∗Banat’s University of Agricultural Sciences and Veterinary Medicine Timisoara – 
Faculty of Agricultural Management, Romania 

 
Abstract 
In Banat the tourists have the possibility to visit forest specially destined to the purpose of recreation 
and entertainment, with the surface of 13500 ha, which means a rate of 0.021 ha / person (630 
thousand). This could permit a maximum load of 50 people per ha, in the idea of simultaneous taking 
of the entire urban population, which is very hard to realize. In Banat the tourists have the possibility to 
visit special forests because statistic shows that at most 40% of possible visitors from the total of the 
urban population. In the actual state the forest ecosystems exercise at different intensity degrees a 
series of very useful functions under a social-economic report. 
Key words: tourism, entertainment, recreation, forest, Timis 
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Abstract 
In comparison with the hunting potential of the hunting funds, the effectives for some hunting species 
are still normal, and in some areas there are numbers that overcome the optimum limit. The 
complexity of the problems that need solving for the arrangement of a tourist area imposes the 
participation of teams of specialists with different profiles because after the elaboration of the general 
arrangement plan, the territory must be submitted to a concrete, detailed analysis regarding the flora, 
fauna, water potential, and technical infrastructure. 
Key words: territorial arrangement, hunting tourism 
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Abstract 
The genre-blending of Troilus and Cressida, from the Prologue’s Henry V-like presentation of epic 
history in microcosm to the interventions of comedic romance, romantic satire, tragic romance and 
neoclassical tragedy, suggests that Shakespeare discovered in Chaucer a kaleidoscopic refraction of 
the medieval world and the English literary past.  Rooted in the histories, refashioned as a touchstone 
of human interaction in the comedies, revisited as setting and tone in the tragedies, Shakespeare 
engaged his “memory” of Chaucer most directly in the tragicomedies.  Inspired perhaps by Chaucerian 
juxtapositions of poet-narrators and their tales, Shakespeare explored the potential of generic 
multiplication and recombination most successfully in The Winter’s Tale and The Tempest, wherein 
narrator figures appear for narrative expediency (“Time”) or effect.  In collaboration with other 
playwrights on “medieval” material, however—notably Pericles and The Two Noble Kinsmen, their 
narrators either ubiquitous or conspicuously absent—Shakespeare’s lens on the past tends to fracture. 
Key words: renaissance, pericles, noble, Kinsmen 
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Abstract 
The study tries to present the main tendencies in the evolution of the rural tourism in Romania by 
using the following indicators:  
- The evolution of the number of boarding houses and their percentage from the total accommodation 
facilities, and also of the accommodation capacity (number of existing accommodation places);  
- The percentage of the rural tourism from the total receiving structures and total available places;  
- The evolution of the number of tourists who chose the rural areas and their percentage from the total 
foreign and domestic tourists;  
- The percentage of night accommodations in the rural boarding houses from the total night 
accommodations  
- The analysis of the accommodation capacity coefficients per total tourism and rural tourism  
- The situation of the rural eco - boarding houses  
Key words: tourism rural, tourist arrivals, over nights 
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Abstract 
Gyula town is located in the South-plain, one of the most popular, ideal holiday resort. It shows the 
increasing number of inland and foreign country tourists’ arrival, and the number of recurrent guest. 
The city finds a job along the Hungarian-Romanian border. It is accessible by automobile, train and 
coach. Its medicinal water, natural sight, its historic heritage, high-standard culture are over the border 
famous. The city has what kind of opportunities on the time of the present economic recession? 
Key words: tourism, rural development, medical spa, cross country tourism 
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Abstract 
Hungary, his nature geography conditions caught, offers complex tourism opportunities beside the 
capital and Balaton. Worthy to pay attention to this, it dared coming to visit here it is experienced only, 
that on the mentioned two places – especially in summer – there are increasingly more people with a 
seasonal character, that from time to time congestion, environment load, more report a man at the 
desired one. Sometimes heavy to keep the quality which can be expected a comfort. We examine its 
opportunity, how it is possible to offer new tourism destinations for the tourists? 
Key words: tourism, rural development, alternative tourism, cross country tourism 
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Abstract 
Pursuing extreme sports is a common feature of post-industrialist societies. Its dynamically growing 
popularity suggests that it is not only a kind of recreation but a symptom of postmodern life as well. 
People engaged in such activities tend to pursue very different values from those of mainstream 
society. Motivations of the participants have been researched in the last thirty years. Explanations are 
related to both psychology and sociology. Sociological explanations involve that postmodern society is 
under profound changes affecting most spheres of life such as jobs, family and recreation. Some of 
these changes are brought about by individualism, post-materialism and alienation. 
Key words: extreme sports, sociology, individualism, alienation, post-materialism 
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Abstract 
A study was conducted during the year 2008 in the state of Haryana (India) by interviewing a total 
numbers of 80 farm and the study revealed that reasons for developing agri-tourism were easy to 
enter (62.50%), high profit (81.25%), employment opportunity (75.00%), no competition (37.50%). 
Promotion of agri-tourism were putting hoarding on roadsides (82.50%), through internet web sites 
(62.50%), advertisement in newspaper (37.50%), and local TV channel (18.75%).Agri-tourism 
contributes sustainability for agri business: proper planning generates various sources of income 
(95.00%), agri tourism help farmers enhancing their knowledge (87.50%), beneficial for small farmers 
who have less soil productivity (90.00%). Agri-tourism increases income as it is a new enterprise with 
less competition (96.25%), it is business activity as compared to traditional farming (93.75%), less land 
with low productivity can give more returns (90.00%), provides employment to farmers of wide rang 
(85.00%).Agri-tourism helpful in maintain natural resources as nutrient mining is less and soil 
conservation is good (93.25%), deforestations should be avoided (92.25%), no pollution problems to 
environment (97.25%).Additional income from farm (96.25%), agri-tourism is better for health and 
environment (96.25%), it provides local heritage and culture to tourist (90.00%) were reported better 
prospects in Agri-tourism by the farmers. Lack of funds for publicity and advertisement of farm-tourism 
(96.25%), less number of visitors (93.75 %), Lack of technology to develop farm-tourism (93.75 %), 
lack of motivation (86.25 %), inadequate price for farm products/ activities (88.75 %) were reported as 
major constraints in establishing agri-tourism. Environmental management (96.25 %), nursery 
production (93.75 %), fruit and vegetable value addition (93.75 %), were preferred areas of training of 
the farmers for establishing farm tourism. 
Key words: Sustainability, tourism, Rural Development, environment and Natural 
resource 
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Abstract 
This paper intends to develop and analyze the value chain of the rural tourism sector in Romania. 
Moreover, the actors of the values chain are characterized and the key constraints are identified and 
interventions are recommended. Romanian rural tourism has considerable developed in the last few 
years, the high potential of resources representing probably the strongest key for the future of this 
sector. 



Key words: value chain, rural tourism, Romania  
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Abstract 
As one of the development regions of Romania, North West was a high touristic potential for attracting 
both domestic and foreign tourists, as result of its natural and anthropical attractions. Study is focused 
on national official data, to observe the particular response both of supply (computed as 
accommodation supply coefficient) and of demand (computed as index on the use of the tourist 
accommodation capacity in function), at regional level and in each counties of the region. The results 
of the analysis show that, for each studied index, there are quite high differences among the 
development regions. 
Key words – rural, tourism, accommodation supply coefficient, index on the use of 
the tourist accommodation capacity in function 
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Abstract 
In this  analysis, Arieşeni area has great opportunities for development, but it is necessary to find 
partners in the country and abroad to cooperate with village residents in terms of recovery of wood 
products, livestock products, while for tourism, this area requires a fitting from all points of view, taking 
into account that it would be a great shame that these beauties of nature can not be accessible to 
everyone would like to visit and can not be based on accommodation, public alimentation, facilities for 
the practice of sports, especially the winter sports 
Key words: agro-tourism, travel, tourism economy, local development 
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Abstract 
Tourist product can be defined as a combination of material goods and services offered by the 
personnel of tourism activities and those activities auxiliary to it, that underline the value of tourist 
patrimony elements and tourist infrastructure taking advantage of the general infrastructure of the 
country or of a certain area and institutional framework, resulting in satisfied consumers of tourism. 
The creation of the tourist product must be realized bearing in mind solid knowledge concerning the 
surrounding relationships and as many aspects concerning personal activity as possible, towards 
meeting the market’s requirements, a proper ratio between the quality of offers and the demanded 
price, thus maintaining the lead in the competition battle. 
Key words: tourism services, tourism marketing, tourism market, product policy, 
tourist product, life cycle. 
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Abstract 
The case of Rosia Montana Mining Museum underlines the importance of promoting tourism in mining 
on a national basis, to ensure where possible that new employment opportunities are created in 
tourism in mining and that municipalities are aware of the possibilities for tourism in mining and that 
these are integrated into their tourism promotional activities.  
Key words: tourism in mining, underground mining workings, mining underground 
museum 
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Abstract 
Our paper emphasizes that our country’s tourism attractiveness lay in its diversity, including tourism in 
mining. It is important to perceive the opportunities for tourism related to mining and identify any 
possible linkages between the country’s major economic sector and the potential to use the mining 
industry as part of the expansion plans for the tourist sector. That’s the case of Rosia Montana Mining 
Museum.  
Key words: tourism in mining, mining underground museum 
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Abstract 
The Activity Based Costing method allows the precise analysis of the impact the activities have on the 
real profitableness, function of a certain purpose, and also the precise cost identification of the 
produced effects by the new activities and their way of allocation on customers.The Activity Based 
Costing method allows the precise analysis on the impact the activities have on the real profitableness 
according to a certain purpose and the precise identification of the costs, the produced effects by the 
new activities and their allocation way on the customers. 
Key words: costs, activity, management, tourism 
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Abstract 
The cost drivers have an identical role with the coefficients used in the traditional repartition 
procedures. Even though they are not equivalent. In this way the cost drivers can establish a causality 
relation between products, services and activity consumption. In choosing the cost drivers we must 
consider after H.T. Johnson use to say” that people can’t lead the costs, they can only lead the 
activities that generate costs”. 
Key words: costs, drivers, activity, tourism 
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Abstract 
As we consider ourselves to be hospitable people, the entrepreneurs of Romanian rural tourism may 
be under the impression that learning how to welcome their guests is a whim; however, a host is 
defined by the way they greet their visitors. If a traveler should seek shelter past midnight, after having 
traveled a long way, and be greeted by inner warmth, cleanliness and smiles at the opening of a door, 
the burden of tiredness is lessened, and the initially planned one night of stay might be prolonged. 
Guest welcoming management plays an important part in maintaining rural tourism prosperity. 
Key words: rural tourism, management, check-in, guests 
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Abstract 
Through usage of the Internet, some companies have found success, others have avoided 
bankruptcy, and others have failed. Some lessons were learned from all these experiences. Today, 
more and more companies have understood that the road to reaching your maximum potential, in 
order to succeed, is to integrate Internet in marketing. In order to think out this integration, a change 
must be made in the way marketing is looked at, from a different perspective than the traditional one. 
Key words: rural tourism, integrated marketing, Internet  
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Abstract 
With the emergence of Internet commerce (iCommerce) and online transactional delivery of 
administrative services (iCompliance), world-leading corporations and public sector agencies must 
swiftly transfer their business to the fast-paced Internet. Experience shows that the implementation of 
expensive push-button applications does not ensure business success on the Internet. For a 
corporation that must swiftly restructure for survival, a sudden change from a hierarchical bureaucratic 
model to the entrepreneurial iCommerce venture is likely to be painful. 
Key words: agrotouristical exploitations, e-business management, Extranet 
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EXPLOITATIONS 
 
A.MUNTEANU* 
*Tibiscus University, Timisoara, Romania 
 
Abstract 
For Extranet Business Community (EBC) management, it is always the best choice to stay as much 
technology-neutral as possible, consciously treating EBC technology enablers as commodities.  If an 
iCommerce service becomes very successful, a low-cost commodity solution usually provides a path 
for its rapid scaling up in partnerships with industry leaders. 
Key words: agrotouristical exploitations, e-business management, e-commerce 
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Abstract 
The paper contains data regarding agrotourism in various parts of the world and in our country. Based 
on this type of tourism the foundation for sustainable development can be set up starting in rural areas 
and continuing through the development of a competitive and modern tourism. 
Key words: agrotourism, rural, cultural landscape 
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Abstract 
Rural tourism will turn from an occasional concern into a permanent one, with a tendency to become a 
need, a necessity to escape felt by the modern man, because tourists prove that they are still 
preoccupied with those offers based on tradition, authenticity and are refractory to what globalization 
of urban lifestyle means. The solution to overcome crisis is given by agriculture and services, 
especially the tourism, by its complexity. 
Key words: rural tourism, rural environment, rural settings, infrastructure, services. 
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Abstract 
The paper approaches the chronological indicators evolution of the tourists in the rural pensions in 
Alba County during 2000-2007.  According to the calculations was determined: the average number of 
tourists, the absolute average modification, the average index, the average dynamic rate adjustment 
function and the quadratic average deviation. The necessary calculation algorithm illustrates tourists’ 



number adjustments according to the linear trend, estimating the values concerning the tourists’ 
number for the following three years.  
Key words: rural tourist pensions, absolute medium modification, dynamic 
indicators, increase level, quadratic average deviation. 
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Abstract 
Rural tourism represents an alternative to classic tourism that focuses on valuating and protecting the 
natural and human tourism potential of villages. The subject “rural tourism” has been recently 
introduced in young people education, especially in the curricula of tourism sections. Our students of 
the section Economy of Commerce, Tourism and Services (Faculty of Economics, University of Piteşti) 
study rural tourism within the subject matter entitled “Ecotourism and Rural Tourism”, introduced in the 
curricula three years ago. This paper presents some attractive methods and techniques we use in 
teaching this subject matter, from the classic (lecture, conversation, explanation, questioning, 
bibliography documentation and information) to the modern ones (demonstration using audiovisual 
aids or discovery learning - especially the trips to rural areas or village museums). 
Key words: rural tourism, classic and modern teaching methods, tourism students 
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Abstract 
Agriculture represents a fundamental sector of the world economy that has to supply food for 6.7 
billion people, although it faces restrictive factors. Cereal crops are the most important of food crops 
gross production and extend over 55% of total arable land (0.7 billion hectares). The world cereal 
production has continuously increased during the latest 3 decades, reaching more than 2 billion tones 
at present. The three base cereals (wheat, rice and maize) have almost equal shares in the world 
cereal production (about 30% each). China, the U.S.A. and India are the largest cereal producers in 
the world, concentrating half of the world total. 
Key words: agriculture, crop prospects, world cereal production 
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Abstract 
The hunting background of Timis County has 5 forest administration centres with 90 hunting funds that 
are administered by the Forest Directory (21 funds) and the County Association for Sport Hunting and 
Fishing (69 funds). The varied relief, from plain area (80 m altitude) to mountain area (1380 m), 
constitutes a special natural frame for species like the common hart and the rower hart, the deer, the 
wild-boar, the rabbit, the pheasant, the turtle doves, ducks and geese. The services for the organizing 
and the development of the hunting actions in accordance with the number of people and the category 



of comfort we perceive the following tariffs: complete boarding-house 40 – 60 Euros, transport 75 
Euros, weapon rental 1.75 Euros / bullet, the pay being made at the BNR exchange rate from the day 
of the pay. 
Key words: hunting, prices, tariffs 
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Abstract 
The first documentation of the Turnu Ruieni dungeon exists from 1467, when it is listed among the 
properties of the Romanian noble family of Matnic. Through its structure and purpose, the tower does 
not fit the pattern of the 16th century constructions; it is closer typologically to the Hateg dungeons and 
the dwelling tower on the church altar adjacent to the Colt Fortress. Situated in the famous village of 
Turnu Ruieni, where the dungeon’s name comes from, and its profile is majestic dominating the village 
from the heights, important architectural and historical achievement from the past; it is a landmark 
worth promoting. 
Keywords: tourism, promotion, dungeon, Turnu Ruieni 

 
 
PARTICULARITIES OF THE TOURISM DEMANDS AND CONSUME IN BIHOR 
COUNTY 
 
I.CORBA∗ 
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Abstract 
The tourism in Bihor County is strongly favored by the natural and entropic human resources. Three 
forms of tourism are strongly highlighted: spa, urban and mountain tourism. The research realized 
through inquiring 500 subjects and through statistic documentation highlights the particularities which 
assure a top place on a national level to the Bihor County spa tourism. 
Key words: Karstic relief, spa, accommodation establishments, tourism flux, 
potential customers. 
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Abstract 
Analysis of the development of a socio-economic dimensions requires knowledge resources it has and 
how they are used. In this work aimed to provide information on existing national relevance to 
mountain areas of Romania to complete the existing information system. From the analysis of tourist 
potential of resulting in a score of 3.8 points overall. In the mountain areas have been identified 19 
tourist resorts of national interest, 11 tourist resorts and 15 local spa. 
Key words: mountain area, tourism potential 
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Abstract 
 All aspects relating to the durable development of the rural area, the natural and human potential, the 
amplitude and importance of agritourism from an economical, social and ecological standpoint have 
driven me to investigate the agritourism potential of Turnu Ruieni. The village has a special natural 
and human potential, it is situated in the Caransebes hollow, at the foot of the Muntele Mic Mountain 
and every summer it is hosts hundreds of foreign tourists that get to know the beauty of the area on 
motorbike, through the Enduromania program, and in the winter the main attraction is the sky slope of 
Muntele Mic. Agritourism is an important source of income for rural communities, and for the entire 
rural area it is an alternative of economical and social development. 
Key words:  agritourism, rural development, leisure 
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Abstract 
This paper tackles the concept of rural tourism and its modalities of integration in the local and national 
economy. Reference is made to the main professional associations, national and international 
organizations in the field of rural tourism.  
Keywords: rural, tourism, services, economy 
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Abstract 
Interest in leisure time has grown since the nineteenth century in countries such as Switzerland, 
Britain, France, Greece, as a reaction to stress and social conditions of cities are booming in the 
headlong development of industry. Braided idea of traditional activities with those of hospitality gives 
rise to forms of rural tourism. This form of tourism is addressed mainly domestic tourists, and also 
outside tourists and those with media material possibilities witch are eager to find tourism at a lower 
price and responding to the following reasons:  
- Return to nature unchanged;  
- Rest, fresh air, fresh food consumption;  
- Sports, sport fishing, and drive the rise;  
- Knowledge of hospitality popular habits and traditional gastronomy;  
- Initiation into traditional crafts and local employment. 
Key words: agro tourism, rural guest-houses, households, development, rural area 
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Abstract 
Currently attaches great importance to rural tourism in literature and in practice. Romanian rural 
tourism has a great future, being placed in close connection with other forms of tourism: tourism in 
circuit, spa treatment and rest tourism. Technological changes in agriculture, falling prices of 
agricultural products or agricultural policy of the European Union may be offset by the development of 
rural tourism that will bring new revenue and jobs. Rural tourism is based on three coordinates: space, 
people, products, because:  
- Space without the people can not be a support for living;  
- People from lack of space or products have a reduced capacity of receiving;  
- Products which are based on the people not only have an existence pan but can not ensure 
sustainable development locally. 
Key words: village, traditions, rural tourism, development 
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Abstract 
True spiritual center of Romania centuries past, now Bistriţa monastery is little known. From Ramnicu 
Valcea Costesti to go and 28 km we get in right, then another 6 km, in front of us like the mountains 
Friday for us. Church do not see until you get very close. Right at the base of the mountain, large 
dome, have a medieval castle.  
With her - Bistriţei keys, wall rocks at 200 m altitude, split by the river waters and so close that they 
hardly permeate through a sunbeam through a half-bear, a bear of mysteries. In these places, 
everything is connected with the past, the facts are beady bead on the string history. 
Key words: spiritual, center, monastery, Bistrita 
 

 
INFOTUR JIMBOLIA – CROSS-BORDER COOPERATION IN THE 
DEVELOPMENT OF TOURISM 
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Abstract 
The goal of this project is to consolidate the cooperation capacities of tourism und business in the two 
partner micro-regions (Romania – Serbia). It is important because it will help in improving touristic 
services in general and in promoting the region, having as a result the development of tourism etc. 
Key words: Jimbolia, cross-border cooperation, tourism, touristic information, 
promotion. 
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Abstract 
The agriculture and the food industry are and will remain reference domains in the economy of the 
Banat region, both in Romania and Serbia. This is the reason why I reckon the importance of their 
future development, to anticipate the tendencies and potential financing sources. Being given the fact 
that Romania is already a member of the European Union and Serbia is subsequent to emerge the 
European Union in a not too far future the elobaration of an agro-innovative strategy is the first step 
towards an Euro-regional cross-border Romanian-Serbian-Hungarian development. The working out 
of the agro-innovative development strategy is a pilot project for the Romanian and Serbian Banat and 
it is above all a marketing instrument of the areas as well as the establishing of the Agro-Innovative 
Park, where both Romanian and Serbian specialists will work together an which represents the first 
initiative of the kind in the Timis County.   
Key words:  micro-region, Banat-Ripensis, strategy, development, cross-border. 
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Abstract 
The honey is a food which has a high food value owing to the content in vitamins, 
sugars. The present work presents the honey and calculates, through two 
programmes the annual need of honey for a certain population 
Key words: honey, need, value, vitamins, sugars 
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Abstract 
The Romanian peasant traditional values are many and important, like: the love of the land, the belief 
in God, the existence of spiritual values, the language, the agreement, and others. 
Key words: values, traditional, peasant, land, spiritual 
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Abstract 



The town of Anina is, for the Mountain Banat area, a genuine natural and anthropic thesaurus that 
could contribute to the development of regional mountain tourism through the valorisation of its tourism 
potential. The Oraviţa – Anina railway, one of the oldest in the country, can be exploited from a tourism 
point of view as a major regional tourism attraction. 
Key words: tourism, mountains, railway, leisure 
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Abstract 
After what was faced with a worrying decline in demand due to new supply not adequate requirements 
and mutations occurring in the world, has made health tourism in the 90s, a revival of its offer, as a 
result of tourism development for health.  
As a result of developments in tourism, health tourism to health, there is a development, diversification 
and modernization of the supply of products by the emergence of spas cures and prevention of 
wellness, which is application to all categories of age or socio-professional. 
Key words, health tourism, developments in tourism, spa industry, potential spa, 
thermal waters 
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Abstract 
Romanian cuisine is known due to its large food variety, available in the international cuisine as well; 
too little of this food has local origin, although some experts consider it as part of the national 
patrimony. But in Banat’s plain region, there are some meals that are cooked for Easter Day, in 
Passion Week, that have a local specific; most of them are borrowed from the cuisine belonging to 
other people that still cohabit today in the multicultural area of the historical Banat. Due to these 
aspects, Banat cuisine is one of the most diversified cuisines in the world, where „ciorba” is soured 
with lemon, the basic meal is accompanied by fruit stew instead of salads and the ”rantas” is often 
used. 
Key words: gastronomy, food, traditional cuisine, Banat cuisine, Easter holidays  
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Abstract 
Baru commune is situated in the southern part of Hunedoara County, on D.N. (national road) 66, E 78.  
It is 70 km away of Deva, the administrative city of the county, 23 km away of Petrosani town and 24 
km away of Hateg town. During the month of July 2008, there was carried out a sociologic research in 
Valea Streiului (Strei Valley) and Valea Muncelului (Muncelu Valley) communities that belong to Baru 
commune from administrative point of view. This research has focused, among other things, on the 
possibilities and availability of local inhabitants on carrying on agrotouristic activities.  
Key words: country / village tourism; facilities; availability; key measures  
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