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Communicating socially responsible activities is a crucial element in the 
discussion on social involvement and it is of great interest both to the 
enterprise and its stakeholders. This paper highlights some of the most 
interesting elements regarding the communication of socially responsible 
activities. 
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INTRODUCTION 
Reporting social responsibility is a delicate issue. The publication of 

reports by specifying social responsibility activities, objectives and 
performance represent an important stake of the notoriety of an enterprise. 
Reports and balance sheets relating to social responsibility, especially for 
local businesses are very diverse, quantitatively and qualitatively very 
different. 

Applicability of social responsibility actions largely depends on the 
existence of several tools to analyze costs and benefits specific to each 
company separately. Most authors consider that the transparency of these 
activities is not sufficient. The most important instruments commonly used 
are: codes of conduct, the mark (label), the management norms, reporting, 
investment and social responsibility investments. In the opinion of the above 
mentioned author, the codes of conduct are understood as „a formal 
declaration on values and business practices that a company intends to 
comply with."†  
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These codes are often accompanied by measures of assessment and these are 
intended to strengthen the credibility of theoretical engagement in this 
process and the adequacy of statements of intent and application. Codes of 
conduct are found also in the fundamental rules of the International Labour 
Organization.  

Social and environmental labels are considered as having a role in 
communicating information related to the manufacturing of a product or 
service of any kind. There are many labels in various areas and therefore the 
need for an external control to improve their credibility. For the case of 
Belgium, there is a specific label to promote socially responsible production 
(the Belgian social label), as there is one similar to the European level 
(called eco-label).  

Management rules are particularly important in the application of 
social responsibility, being produced at the regional or international - ISO, 
Normal Committee for Standardization, European Foundation for Quality 
Management. Regarding the investments and CSR placements, many 
investors should take into account the social responsible investment, the 
conditions of globalization and the economic financial crisis. These types of 
investments rather keep policies and strategies adopted by each company or 
multinational basis.  

In the Belgian official document of corporate social responsibility, 
the socially responsible investment is understood as "a process which 
combines traditional financial aspects of certain social criteria, ethical and 
environmental integrating them in a structural manner, voluntary and 
transparent management of investments (savings and investments) together 
with the use and rights that are associated”*. Unfortunately, many 
instruments of social responsibility actions are quite expensive and often 
inaccessible to small and medium enterprises.  

Reporting on social responsibility is a delicate issue. Publication of 
reports by specifying social responsibility activities, objectives and 
performance represent a major stake in the image of an enterprise. 

There are several international standards governing the quality 
management and customer satisfaction and guidelines for the conduct of 
bodies, according to ISO 26000 ( p.60):  
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- ISO 10001, Quality management - Customer satisfaction – 
provides guidelines for codes of conduct for organizations. When 
organizations engage in an open approach to clients regarding their products 
and services (codes), it decreases the likelihood of complaints. In case of 
complaints, compliance with codes helps the parties in order to understand 
what is expected from an adapted behaviour. The rule helps organizations 
develop and implement effective, fair and accurate codes of conduct;  

- ISO 10002, Quality management - Customer satisfaction – 
provides guidelines for resolving complaints. This rule considers 
international advice on how organizations can address the fair and effective 
complaints about products and services. A systematic approach to resolving 
complaints may play an important role in improving customer satisfaction;  

- ISO 10003, Quality management - Customer satisfaction - 
guidelines relating to conflict resolution in the foreign bodies. These rules 
guide the international organizations that were unable to provide solutions 
to complaints by calling the internal mechanisms to resolve complaints. In 
this sense, guidance is provided on the drafting and implementation of 
effective processes to resolve external conflicts, such as mediation, 
arbitration or services of judge proximity. 
  One cannot deny the diversity of the reports and balance sheets 
relating to social responsibility, especially for local businesses, both from 
quantitative and qualitative perspective. There is no general or commonly 
agreed form of reporting or balance and everyone has adapted to the specific 
endogenous and exogenous conditions. Moreover, the guiding principles of 
the OECD were acknowledged and put into practice by multinational firms, 
but these have been promoted and given a higher attention at national level 
and by each state separately. There were more helpful tools (codes of 
conduct, certification mechanisms, sectoral initiatives), both for private 
organizations and civil society able to evaluate and assess different 
situations related to climate change or sustainable development. According 
to the OECD studies, many European companies showed that these 
principles are recognized, but can be used also on a larger scale. To help 
them, some non-governmental organizations have proposed some models of 
a particular type, uniformity and harmonization. One of the most important 
models is offered by the Global Initiative Report which focuses on three 
basic directions: financial, social and environmental. Also, the Global 
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Report Initiative has developed a model particularly for small and medium 
enterprises, called the High Five*.  

For example, the Belgian social standard was created under the law 
of 27 February 2002, aiming to produce socially responsible products.  
Businesses that manufacture a product may require the Belgian social 
standard based on a voluntary initiative, along the entire production process 
according to the basic rules of the International Labour Organization. The 
main objective of this standard is to promote a more responsible production 
in Belgium, Europe, and especially in the less developed economically.  

 
CONCLUSION 

A first observation would be a critical one related to the lack of 
transparency on activities of reporting and practices regarding corporate 
social responsibility. Even if the application of social responsibility is rather 
a voluntary action, there are several initiatives which vary from company to 
company, from one region to another and from one country to another. 
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