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THE INFLUENCE OF DIGITAL ECONOMY UPON THE RURAL 
ECONOMY 

 
IMPACTUL ECONOMIEI DIGITALE ASUPRA ECONOMIEI 

RURALE 
 

A. TUNDUC* 
  

The concept of digital economy is typical to information society and 
is based on three essentil features: the infrastructure necessary for 
analyzing, assembling, processing and stocking the informations;the 
possibility of achieving on-line transactions; sending the 
informations from one individual to another, from one individual to 
organisations and from organisations to other organisations. 

 
We may define the new economy or the digital economy as being 

that kind of economy where the use of informations and communications 
increase the productivity. Is quiet essential in the new economy to be a great 
number of computers connected all together in a network and the training 
and education  level of the people to evolve in order to able in every 
moment to use the new technologies. 
 The investments level made in the USA in ITC are greater every 
year and contributed to the increase of productivity. 
 To determine the impact that the ITC has on the increase of the 
productivity we have to take in account the intesity the new technologies are 
use, both from hardware and software point of view, and also the time the 
spendings for getting those technologies is payed off. 
 Because of the lack of informations, many organisations are not 
using efficiently the available resources or others aren’t having the 
minimum required resources, that makes possible the acces, stockings and 
processing informations. 
 The use of the internet gives buyers the possibility to compare more 
easier the prices and choose those products that satisfies their needs better; 
on the other hand businesses from all entities within an economy are 
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smoothers, faster and more effective because of the use of the new 
technologies. 
 The level that allows the access to the new information and 
communication technologies depends of the way the organisations are run, 
organised and led. 

The digital economy influence the way the products and services are 
manufactured within an organisation and also the dimension and their limits. 
The influence of the digital economy can be clasified on the influences on 
the organisational, managerial, decisional and information system. 
 
The organisational system 
 
 The use of ITC brings new opportunities and also new problems for 
the organisations and helps to the extend of the company organisation 
boundaries. 
 For a better adaptation to the rapid and unpredictable market 
changes the organisations must be small, flexible, adaptable, features that 
presume a modular organisatory structure. The organisations are divided 
verticaly in smaller units, each of them having different sources for a 
competitive advantage and benefit by a certain autonomy. 
 The relationships within the organisatoy units must be free and 
dynamics. The organisational structure become more straight and the 
communication is more fluid by using performant information systems 
within an organisation. 
 For having success in business, alos in an agricultural business 
strategic and flexible alliences with different companies are made, has to be 
created inter-organisational information systems that allows processing 
transactions and informational flows between two or more organisations, as 
inter-organisations information systems that allows e-commerce activities 
between individual organisations (ex: an opperational electronic system can 
be created between supplier-farm-processing factory ). 
 Strategic alliences facilitate the access to information, resources, 
market and alows the trade of technologies and intelligence. The Internet 
facilitate communication and coordination vertically, a constantly and 
rapidly feed-back, closer relations with suppliers and clients. 
 The  acquisition costs can be reduced with 20% and the suppliyng 
time with 50%. The alliances have a positive impact on the company value. 
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There are three suppositions regarding the implication of the Internet 
on the inter-organisational relationships: 
  - between Internet and the outsourcing of the activities; 
  - between Internet and making strategic alliences with agents; 
  - between Internet and technology cooperation agreements. 
 Within an organisation is taking place the revision of the value chain 
and the re-designing of all company processes. Thus, some uneffective 
activities are eliminated, some are externalized or internalized and some are 
just diversified. 

The outsourcing is used more and more and the organisations create 
paradigms in order to maintain quality standards, both for internal processes 
and for those which are used in cooperation with other companies. 
 Also within an organisation are centralizing some functions ( such as 
the development of human resources politics, know-how management, etc.), 
the decentralisation of those activities which are not the most important for 
the company ( such as accounting and waging). 
 In order to keep up on a market the company has to focus mainly to 
clients, placing their priorities and needs on the first place. For achieving 
this some plans has to drawn in order to face the invariable changes in the 
client option. 
 In the new business environment production will change from a 
mass production to a custom production, which can lead to a cuting off the 
stockings, smaller reaction time, reducing the direct and indirect costs. 
  
The managerial system 
  
 In the managerial system  the new economy brings some changes 
such as reducing the hierarchical levels by increasing the formalization 
standards and a controlled decentralisation. Also because of the information 
systems the middle-level management is reduced. 
 The relationship types within this system are mainly collaboration 
and free relationships, who stimulates human creativity and are less 
puissant. The top managers will become „chief learning officers” and will 
be in charge with the development of a new know-how management 
architecture and the companies strategical problems. 
 The business environment peculiar to digital economy requires some 
managerial rules: 
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- know-how management; 
- quality management, both for internal and exernal processes; 
- client focusing; 
- promotion management – employee rewarding and promotion 

according with their results and performances not acording with 
their seniority at work; 

- communication and cooperation management – based on inter-
compartment relations ( including with the virtual ones); 

- chosing the proper business model; 
- redesigning the main components of the value chain; 
- a management of continuos training and employee motivation, 

etc. 
 In this kind of system some pressure related to the information flow 
could occur together with the necesity of well trained employees. 
 
The decisional system 
 

Within the decisional system different information systems are used, 
such as: decision assisted information systems, simmulation tools. All of 
these are leading to: 

- routine decisions are delegated to the midlle management; 
- strategical decision manipulation of the top management; 
- using the dashbord and other performance managerial tools; 
- more time for thinking, creating, deciding; 
- moving some tasks to the computing system, releasing the top 

managers from them. 
The decisions from this environment are well founded, based on 

many informations and/or knowledges extracted directly from the 
information system. 
  
The information system 
 
 The information system is a decentralized one, able to offer to each 
user the exact amount of information. Within the organisation integrated 
information system are used in order to help for a quicker management of 
the all the company processes and facilitate a more efficient and faster 
information communication. 
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 The information systems contribute to : 
- reducing the transactions costs; 
- improving products, services and clients satisfaction; 
- optimizing company internal processes; 
- getting new clients and new markets; 
- reducing the time neccesary for transactions 
The digital economy raise some problems very hard to be solved 

becasue of the objective and subjective facts, which mainly are linked with 
the adopting new information and communication technologies: 

- the lack of ITC infrastructure; 
- the existence of a communication network insufficiently developed and 
with high cost; 

- a weak informatisation of economic organisations; 
- the lack of a culture regarding employee information system; 
- resistance of the employee to everything that is new; 
- the fear that the new information and communication technologies 

will lead to the decreasing number of jobs. 
 The Internet ensure the acces to the digital economy, where the 
small and middle size companies can compete from the same level with the 
big competitors, as long as they posses a proper infrastructure able to sustain 
their business. 

The fast development of the mobile technologies, esspecialy WAP 
applications and those who use 3G technologies, together with the increase 
of those of  wireless technologies, allows the Internet and the transactions 
made through it to be more accesible to a greater number of people, 
regardless of the location. For the economies in developing, such Romania, 
formed especially from small and middle size companies, the vertiginous 
growt of using the new technologies is an important step forward for the 
economic development. 
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