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If after the 1989 Revolution and until 2000 Consumer Protection did not 
constitute a worrying aspect for the authorities of Romania, starting with 
1992, the year when ANPC was born, the activity for consumer protection 
was given a new face (makeover). In the following paper, we selected 
some aspects regarding this activity that today approaches the European 
parameters at which it needs to function. 
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Between January and December 2005 there were 5706 inspections in 

schools and 3495 in public kinder gardens with normal 4 hour schedule. 713 
economic agents that were involved in the government program “Milk – 
Croissant” were inspected and here are the findings: -Non-compliance with 
the foreseen stipulations mentioned in the bidding documents regarding the 
expiration date and the quality of the bakery and dairy products; -Non-
compliance with the hygienic and sanitary stipulations in production and 
distribution or storage in schools and kindergartens; -Non-compliance with 
the distribution and delivery schedule;-Non-compliance with the labelling, 
marking and wrapping standards.For the found misbehaviours the inspectors 
applied a number of 48 contravention fines in the total amount of 41400 
RON and they stopped product distribution in the total amount of 10101 kg. 

Regarding quality, commercialization method and labelling, during 
2005 there were 32 inspections in the departments of: biscuits, waffles, 
ginger bread, jam roll / mini jam roll, cakes / mini cakes, sticks, croissants / 
mini croissants; extruded cereals; bread and bakery products; chicken meat; 
meat products; fish and prepacked fish products, canned fish; milk; partially 
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or totally dehydrated preserved milk, fats; cocoa and chocolate products 
destined for human consumers; refreshing drinks; sodas and natural juices 
from fruits or vegetables; framing the maximum limit of contamination 
(nitrates, pesticides); jam, jelly, fruit marmalade, sweetened chestnut purée 
for human consumers; honey, sugar, iodated salt; agro alimentary ecological 
products; wine, wine based drinks and cocktails; agricultural originated 
ethylic alcohol; alcoholic drinks for human consumers; natural mineral 
waters, as well as submitting to the legal claims that refer to consumer 
protection in the public alimentation units (restaurants, fast-foods, pubs, 
terraces, etc.); commercialization of products specific for Easter and winter 
holydays; price display including the ROL value. 

The found misbehaviours in products were:-The lack of some 
elements for the correct and complete informing of consumers, including the 
absence of translation in Romanian (67%);-The quality parameters were not 
in accordance with the ones assessed or declared (3.3%);-The minimum 
durability date / the expiration date (25.6%);-The security parameters were 
not in accordance with the ones assessed (3.3%);-Falsifying or product 
counterfeit (53 cases); -The use of illegal measurement methods; registered 
absence regarding the net quantity (329 cases). 

The measures taken for the violation of the legal dispositions 
regarding consumer protection were given in the year 2005 by the National 
Authority for Consumer Protection:- Contravention fines in the total amount 
of 21.2 million RON;-Banning and withdrawal from commercialization, 
including destruction of products dangerous for the life, health and security 
of the consumers in the total amount of 6.3 million RON, from which 1.8 
million RON (30%) represents the imported merchandise;-Temporary hold 
of production, import or service rendering at 5565 economic agents (from 
which: 310 manufacturers, 21 importers, 5234 service renders);-307 license 
withdrawal proposals, sent to the authorities in charge;-The shutting down 
of 754 units from which: 

• 714 closed up to 6 months; 
• 17 closed from 6 to 12 months; 
• 23 closed for good. 

In the year 2005, ANPC accomplished a number of 31 inspections in 
the non-alimentary substances department, by supervising the legal 
stipulations in commercialization of the following types of products: skiing 
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equipment; detergents, maintenance and cleaning products; jewellery, gold, 
silver objects, precious stones; cosmetic products; construction materials, 
including paint; bicycles; footwear; fabrics; glass or crystal products; 
electrical lamps; refrigerators; toys; electric and electronic devices; labour-
saving devices; articles for children (harnesses, forerunners); products and 
equipments that are assembled by the consumers before they are put to use; 
products for recreation purposes: toy scooters, scooters, climbing equipment 
for alpinists, etc.; dish washers; new cars; washing machines; antifreeze; 
washing liquid for the windscreen, additives for oil and fuel; gas cylinders; 
dangerous chemical substances; workmanship and entertainment objects 
made from a mixture of pyrotechnic compounds. 

After watching over and controlling the products, the found 
misbehaviours were: 

- The lack of general identification and characterization elements 
(the commercial name of the product; producer’s name and / or 
brand; producer’s address; country of origin in case of imported 
products, etc.); 

- The absence of translation in Romanian of the preserving, using 
and dosing instructions as well as the warnings; 

- The quality characteristics were not in accordance with the ones 
assessed or declared; 

- The lack of branding of the fabrication lots; 
- The existence of counterfeit products; 
- The lack of conformity mark and declaration of conformity;  
- Non-compliance with the keeping and depositing conditions; 
- The non-display of DAE in case of a loan; 
- The absence or lack of elaboration of a warranty certificate in 

concordance with the law; 
- Non-compliance with the minimum durability date; 
- The lack of the technical file of the product, or an incomplete 

one. 
After the analysis performed on the non-alimentary substances we 

can conclude: 
- With 81% the first place is taken by the misbehaviour 

concerning the lack of correct and complete information of the 
consumers, including the absence of translating the instructions 
in Romanian; 
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- In second place, with 7% we have the misbehaviour concerning 
the lack of warranty terms; 

- The third place, with 5.1% is taken by the misbehaviour 
regarding the legal stipulations concerning the expiration dates; 

- In forth place, with 4.1% we have the misbehaviour concerning 
the quality parameters that are not in concordance with the 
declared ones; 

- In fifth place, with 2.2% we have the misbehaviour concerning 
the security parameters that are not in accordance with the ones 
assessed; 

- In sixth place, with 0.4% (107 cases) we have the misbehaviour 
concerning falsification or product counterfeit; 

- The last place, with 0.2% (72 cases) is taken by the 
misbehaviour concerning the use of illegal measurement 
methods and false weigh.    

The measures taken for the violation of the legal dispositions 
regarding consumer protection were given in the year 2005 by the National 
Authority for Consumer Protection: 

- Penalization of 11060 economic agents: the total amount of the 
fines being 3.7991 million RON; 

- Withdrawal from commercialization of all products that do not 
correspond to the demanded standards, in the total amount of 
563672 million RON from which: 

• 562552 million RON represents the value of the products 
that were temporarily withdrawn from 
commercialization; 

• 1.120 million RON represents the value of the products 
that were definitively withdrawn from 
commercialization. 

The supervision of the alimentary products in 2006 
In 2006, 29 inspections took place regarding commercialization and 

labelling in the following domains: bread and bakery products, chicken 
meat; fish and prepacked fish products, canned fish; milk; partially or totally 
dehydrated preserved milk, fats; cocoa and chocolate products destined for 
human consumers; refreshing drinks; sodas and natural juices from fruits or 
vegetables, framing the declared net quantity; olives; mushrooms; jam, jelly, 
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fruit marmalade, sweetened chestnut purée, for human consumers; honey, 
iodated salt; agro alimentary ecological products; wine, wine based drinks 
and cocktails; alcoholic drinks for human consumers, genetically modified 
organisms (unfinished, until the and of the year, because the medical 
bulletins were not released by the laboratory); natural mineral waters; 
commercialization of products specific for Easter and winter holydays. 

Approximately 1110 of alimentary products and wines were 
analyzed, concluding that 35% of them were not according to standards and 
legal claims. 

Following market supervision, in 10 cases it was found that some 
falsified products were commercialized (9 wine related cases, and 1 dairy 
product case). 

 Also in 2006 there were inspections regarding the 
commercialization of chicken meat, especially the one sold in bulks, 
following the avian flu incident in our country. The existence of the avian 
flu in our country caused between 02.06 – 31.07.2006 the check up of 
chicken meat at a national level, according to ANPC / ANSVSA nr. 229 / 
1013 / 29.05.2006 and in concordance with the ordinary thematic of control, 
in mixed teams – ANPC and ANSVSA inspectors. 

With this occasion 1049 economic agents were controlled (18 
manufacturers, 4 wrappers, 39 importers, 6 butchers, 2830 merchants, 152 
warehouses) and this deed was finalized with 985 contravention fines in the 
amount of 548100 RON. 

Following the ordinary thematic of control coordinated by ANPC, 
during January and October 2006 there were a series of inspections in large 
shops, supermarkets and en-gross warehouses, with the purpose of verifying 
the way in which economic agents follow the legal stipulations that refer to 
the framing of the net quantity / volume declared on the label of basic 
prepacked alimentary products (sugar, flour, rice, corn flour, oil); in 45% of 
the cases it was established that the economic agents were not functioning 
according to the legal stipulations. 

For the deeds that were considered to be the constituting elements of 
a felony, the proper authorities, with their headquarters near the residence of 
the economic agents, were informed. 

In Bucharest, between 09.01.2006 – 22.12.2006 there were 5095 of 
inspections in schools and 3039 inspections in public kinder gardens with 
normal 4 hour schedule. 
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231 economic agents that were involved in the government program “Milk – 
Croissant” (HG nr. 932 / 2002) were inspected and this is what they found: 

- Non-compliance with the foreseen stipulations mentioned in the 
bidding documents regarding the expiration date and the quality 
of the bakery and dairy products; 

- Non-compliance with the conditions of distribution or keeping – 
storage in schools and kinder gardens; 

- Non-compliance with the distribution and delivery schedule; 
- Non-compliance with the labelling, marking and wrapping 

standards. 
For the found misbehaviours the inspectors applied a number of 33 

contravention fines in the total amount of 28000 RON and they stopped 
product distribution in the total amount of 1846 kg. 

In 2006 the analysis of TV commercials stated that there were 3 
cases of commercials for alimentary products and alcoholic drinks that were 
violating the legal stipulations; therefore The National Council of Audio – 
Visual was informed, and the commercials were modified. 

During 2006, The Service of Technical Support for Alimentary 
Products within ANPC made approximately 200 free counselling sessions 
with over 60 economic agents throughout the country concerning the 
labelling of alimentary products and the application of these standard rules 
that regard consumer protection. To this purpose, ANPC participated along 
with the Chamber of Comers and Industry of Romania at a project that seeks 
the informing of economic agents, manufacturers and consumers about the 
labelling of alimentary products and the legislation concerning consumer 
protection. 

Being an official partner of the program “I want clean bread”, ANPC 
received 52 complains from consumers regarding quality, price tags, 
labelling and the hygienic and sanitary conditions during baking and while 
commercializing brad and bakery products.  

During the same campaign ANPC made two inspections concerning 
the quality, labelling method and commercializing of bread and bakery 
products; the results were made public during a press conference. 

In 2006 ANPC made 23 inspections that concerned the non-
alimentary products, and ANPC supervised the fulfilment of the legal 
stipulations during commercialization of the following products: batteries 
and accumulators others then the ones used in cars, accumulators for cars; 
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jewellery made from precious metals, alloy of the previous and precious 
stones and also objects made of gold, silver and precious stones; cosmetic 
products; car parts; service auto; footwear, fabrics; glass and crystal 
products; detergents, maintenance and cleaning products; electrical lamps; 
refrigerators; toys; electric and electronic devices; labour-saving devices; 
products that enter under the jurisdiction of the law 245 / 2004 concerning 
the general security of products (articles for children: harnesses, leash, 
forerunners); products and equipments that are assembled by the consumers 
before they are put to use: ladders, play pens; products for recreation 
purposes: toy scooters, scooters, climbing equipment for alpinists: tents, 
mattresses, rucksacks, sleeping bags; decorating articles: fruit and vegetable 
imitations; products for children, other than toys: water mattresses, lighters, 
candles, laser pointers, new cars (fuel consume and carbon dioxide); 
housekeeping items made of ceramics and porcelain; antifreeze and break 
liquid; washing machines and washing / drying machines. 

After watching over and controlling the products, there were found a 
number of misbehaviours concerning the legal stipulations. These referred 
to the lack of consumer information and were represented by: 

- The commercial name of the product; 
- Producer’s name and / or brand, producer’s address; 
- The expiration date or the minimum durability date; 
 
- The lead technical and qualitative characteristics about possible 

predictable risks regarding the way of usage, handling, storage, 
preservation or keeping; 

- About contraindications; 
- The lack of branding of the fabrication lots; 
- The existence of counterfeit products; 
- The lack of conformity mark and declaration of conformity;  
- Non-compliance with the keeping and depositing conditions; 
- The absence of a warranty certificate; 
- The lack of the technical file of the product;  
- An incomplete technical file; 
During 2006, a number of 13409 economic agents were inspected 

and the full amount of the fines was 3457 million RON and the value of the 
products that were not in legal terms and that were withdrawal from 
commercialization was 46786 million RON from which: 
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- 46414 million RON – represents the value of the products that 
were temporarily withdrawn from commercialization; 

- 0.372 million RON represents the value of the products that 
were definitively withdrawn from commercialization.  
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