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The international economic crisis, which has lead to a decrease in the 
purchasing power of the world’s population, brings back into discussion, 
a controversial issue that has generated numerous debates: the 
genetically modified food products (GMO). These products are a cheaper 
alternative to the ecological ones, whose prices increased a lot during the 
last years. The buyers should be the ones to decide whether or not they 
want to purchase genetically modified food products (GMO). In order to 
do this, it is necessary for them to be informed by correctly labeling the 
product. In Romania, whether in urban or rural areas, the citizen is not 
protected by the authorities. There are no studies on the secondary effects 
of GMO, neither testing laboratories nor a suitable legislation 
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What does GMO mean? 

GMO = an organism, in which the genetic material has been 
modified not through natural mechanisms but through genetic technology, 
DNA recombination technology or genetic engineering. Individual genes, 
selected due to their superior qualities are transferred from one organism to 
another, even between individuals belonging to different species. The 
outcome is the creation of genetically modified plants, whose seeds are then 
used for tillage. 

 
Created for mass production 

The GMO were created in order to protect harvests, by increasing 
their resistance to plant diseases and other pets, such as insects and viruses 
or by creating plants that better tolerate the herbicides used in agriculture. 
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Thus a greater productivity is obtained while the production costs are 
drastically reduced. 

These days, the genetically modified organisms, meaning those 
cultivated plants to which certain genes are transferred with the help of the 
new, modern genetic engineering techniques, are cultivated all over the 
world. The perception, but especially the buyers’ mentality concerning these 
products varies from one country to another. More precisely, the European 
Union accepts them, but with a certain amount of reserve, while the Unite 
States of America are promoting the acceptance of these plants. In all this 
interests’ conflict, Romanian is trying to find the best solution so as not to 
upset anybody. 

However, the opinion of the European Union is the one that counts 
the most. Romania is a loyal partner to the countries belonging to the 
European Union, especially due to its membership status. Therefore the 
policy adopted in the European Union, will be ours as well. On the other 
hand, Romanian is willingly to develop economic relationships with all 
great agricultural producers, regardless their opinion on the genetically 
modified food products. 

Even though the European Union is more reserved than the United 
States of America when it comes to recognizing the benefits of the 
genetically modified organisms, it has been observed lately that the Union 
has a greater tolerance for GMO. It has been approved the import of either 
fresh or processed sugary corn, genetically modified in order to be used for 
human consumption.  

However, this new openness of the European Union towards the 
genetically modified products is hindered by the citizens’ mentalities, who 
still remember the devastating effects of the mad cow disease. “Everything 
is a marketing issue. In the Union states, the supermarkets refuse to buy 
products obtained from genetically modified plants. On the other hand, they 
promote ecological products, which are more expensive. Moreover, the 
European Union has the disadvantage of having less agricultural 
exploitation in comparison with the United States of America and this is a 
huge disadvantage for the genetically modified plants. Among the European 
countries that produce genetically modified plants we can enumerate: Spain, 
Germany, Romania and Bulgaria.” 

The most important producer of genetically modified plants in 
Europe is Spain, which has been cultivating genetically modified corn since 
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1998. In 2004, this country had a surface of 60.000 acres cultivated with 
transgenetic corn. 

Arguments for and against genetically modified organisms 
Up to the moment, no scientific study managed to demonstrate that 

the genetically modified plants are harmful for the humans’ or animals’ 
health. Moreover, the specialists in the domain claim that a genetically 
modified plants harvest increases production with 16 to 50% in comparison 
to the one obtained from a traditional plant harvest. This is possible because 
these types of plants allow a more efficient destruction of agricultural pests. 
The disadvantage would be that these seeds are 10 to 15% more expensive 
than the usual ones. However, not few were the scientists that draw the 
attention upon the possible dangers to which humans expose themselves to 
if they keep consuming products based on GMO. In the European Union as 
well as in Romania, the law compels producers to label products that 
contain GMO. 

Globalization means not only the abolishment of far distances, the 
acceptance of certain human values generally acknowledged, but also 
economic and financial imperialism and stylistic standardization. The 
McDonald’s fast-food restaurant chain is a symbol of the gastronomy 
standardizing process. It was soon followed by other chains just as 
standardized, and which were euphemistically called, thematic: Planet 
Hollywood, Fashion Café, Hoard Rock Café, All Stars Café, Harley 
Davisson Café and others, which display on their firm all the clichés in the 
domain of fashion, sports, cinema, automobiles, motorcycling and others. 

Green Peace Warning 
This year, Green Peace has carried out a survey in Romanian 

supermarkets in order to find out which are and which are not selling 
genetically modified products. Their answers have been grouped in 
green/orange/red lists. 

Thus, the supermarkets which have guaranteed that they do not sell 
these types of food products, neither in their own brand products nor in 
those coming from other producers, appear on the green list of the guide. 
These supermarkets are: Billa, Kaufland, Plus, Profi. 

Carrefour, Metro, Selgros, Penny, XXl are on the orange list drew up 
by the Greenpeace, because the representatives of these companies were 
able to guarantee the absence of GMO only in their brand products. The 
supermarkets that could not or did not want to guarantee that they were not 
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selling genetically modified food products appear on the red list of the 
guide. These supermarkets are: Auchan, Artima, Cora, La Fourmi, Mega 
Image. Furthermore, the Greenpeace activists bought bread produced by 
Snack Attack and put on sale in Carrefour Orhideea in Bucharest, and 
afterwards asked for the product to be retreated off the market because even 
though the bread contained genetically modified products it was not labeled 
as such and therefore the consumers’ right to avoid that product was 
infringed. 

Green Peace sustained its accusation on the basis of the bread 
analysis made in Austria. The Carrefour representatives pointed out that the 
retailer had retreated off the market not only the product analyzed by the 
Green Peace, the sliced whole meal bread, but all the Snack Attack 
products. Furthermore, the Greenpeace officials claim that the Cora 
supermarket chain had a similar request. There is no law that forbids the 
commercialization of GMO products in Romania. However, the producers 
and retailers are obliged to label correctly the products before launching 
them on the market.  

The Green Peace volunteers have started to distribute “The 
consumer’s guide for genetically modified food products”, at the entrance of 
supermarkets that sell these kinds of products. The Romanian branch of the 
Green Peace Organization has continued its protests against the selling of 
genetically modified organisms (GMO). The hypermarkets that 
commercialize these products will receive a red warning sign because these 
products can be found on their shelves. 

According to “The consumer’s guide for genetically modified food 
products”, launched by Green Peace, Cora is among the red supermarkets, 
which means that not even for its own products labeled as Winnie, the 
managing staff cannot guarantee that they are GMO free and thus not 
harmful for human’s health. 

 “The consumer’s guide” contains a supermarkets classification (the 
red, orange and green list) based on their policy towards selling genetically 
modified food products. Furthermore, within the guide there is a postcard, 
addressed to the supermarket manager on which is written the following 
message: “I don’t want genetically modified food products.” 

Insufficient information on the label 
 The Greenpeace representatives filled up a trolley dash with 

products suspected of containing GMO, such as pop corn, crackers, packs of 
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corn flour and biscuits. Each buyer also received a magnifying glass with 
the help of which to be able to better read the label on the wrapping. On the 
product label the ingredients are written in very small letters. 

Furthermore, it does not offer a clear explanation on the product 
ingredients. For this reason, in order to be able to read the label, a 
magnifying glass is needed, explained an Austrian Green Peace volunteer. 
On the wrapping of soy and maize Winnie products, had been stuck some 
stickers, on which it was written the following warning: “Attention! The 
product may contain GMO!” 

Green Peace against red supermarkets 
The Green Peace volunteers will continues their protests and will 

keep on distributing the guide of the “dotted supermarkets” in front of all 
supermarkets that are on the red list (Cora, La Fourmi and Mega Image) and 
even in front of those that are on the orange list (Carrefour, Metro, Selgros, 
Penny and XXL) so as to determine them to adopt policies that will make 
them part of the green list. 

The green supermarkets such as Billa, Kaufland, Plus and Profi, 
offered the representatives of Green Peace Romania, a written statement in 
which they claim that they do not sell GMO food products. The Auchan and 
Artima hypermarkets refused to respond the Green Peace questionnaire 
regarding the selling of GMO food products and therefore they were put on 
the red list. 

The opinion poll, ordered by Green Peace, points out that 67% of the 
Romanians refuse to consume genetically modified products. They do not 
want to be the guinea-pigs of a technology that can endanger their lives. 
Through this campaign, green Peace Romania, is launching a message for 
all red supermarkets. 

The managing staff of CORA changes policy 
Cora was not able to guarantee that it was not selling GMO free 

products and therefore we have come to ask the managing staff to guarantee 
that it will change its policy as soon as possible. The hypermarkets 
representatives had a positive reaction toward the ecologists’ protests. 

They will eliminate as soon as possible all the Winnie products that 
might contain GMO. The supermarket representatives will ask all the other 
suppliers to provide analysis certificates obtained from accredited 
laboratories or to give a written notification that the products they are 
delivering are GMO free. 
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Furthermore, the French retailer has announced the launching of the 
Carrefour Quality Department, an initiative which certifies the security and 
quality of the food products commercialized in the Carrefour stores. The 
project developed with the help of local authorities and suppliers consists in 
maintaining and certifying the quality of food products. The label of the 
“Carrefour Quality Department” assures consumers that the respective 
products do not contain GMO (genetically modified organisms) and that 
they have the best taste possible. During the first stage of the project, the 
regulations will be applied to pork meat products. 

The respecting of the ethical principle recognized in a member state 
is a very important issue. The member states can take into consideration 
ethical aspects the moment when GMOs are deliberately spread into the 
environment or when they are introduced on the market as proper products 
or as part of other products. (the 2001/18/EC Directive of the European 
Parliament.    
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