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The trade constitutes an old preoccupation of people. Within it the export 
or international trade has always been a preferred field of activity. The 
deepening and diversification of economic interdependences between the 
world’s countries, especially after the Second World War, brought the 
problem of international economic relations back in close-up shot, not 
only for specialists, but also for the public. These changes reactivated the 
specialists’ interest in the international trade theories and, implicitly, in 
the theoretical controversial history related to this problem. 
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In addition to this, together with the raised impact of modern ways 

of public communication upon the contemporaneous public opinion and 
related to the raising importance of international economic relations, more 
and more frequently we deal with questions of the following type: which are 
the specialization criteria for various countries in production, which are the 
export trade advantages and disadvantages for those partners implied in the 
international changes, which are the long- termed results of this activity for 
different categories of countries etc. 

The answers given by different authors to these questions vary very 
much, not only according to the historical context in which the problems 
were dealt with, but also with the optic and interests followed by each 
thinker. 

There are two main currents of economic thought related to the 
international economic relations. The former, contiguous to the center, equal 
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with the developed countries’ interests, considers the international economic 
relations as a spontaneous product of the national economies orientations 
towards certain activities, each economy being structured according to the 
comparative production costs and of the afferent advantages. The devotees 
of this orientation and, at the same time, pleader for the free change policy 
are: A. Smith, D. Ricardo, J.B. Say, J.St. Mill, A. Marshall, F.W. Taussig, 
G. von Haberler, E. Heckscher, B. Ohlin, P.A.  

The latter current was formed as a reaction against the free change 
doctrine, typical reaction for the periphery and is concerned with the 
international economic relations seen as result of the complex development 
of each national economy. This vision emphasizes the national economy and 
its development interests, while the external policy is the protectionist one: 
A. Hamilton, S. N. Patten, Fr. List, H.Ch. Carey, J.P. Martian, P.S. 
Aurelian, A.D. Xenopol, M. Manoilescu, R. Prebisch, C. Furtado.Th emost 
significant moments for the direction in which the theories about the 
international trade evaluated represents: A. Smith’s and D. Ricardo theories. 

The theory of absolute advantage in the international trade presented 
in Adam Smith’s work. 

The spectacular changes which took place in the world in the period 
after the war offered to the world’s economists numerous new problems to 
reflect about the nature, mechanism, results and perspectives of international 
trade in comparison with the past. Such phenomenon and processes of great 
importance are to be taken in consideration, such as: the apparition of 
several new suzerain states as a consequence of great colonial empire crash, 
the hazardous experience of some countries which tried to posses or even to 
replace the traditional market mechanism (the centralized planning policy 
from the ex-communist countries), the second industrial revolution progress 
in those countries less developed, having as support the scientific revolution 
from the middle of XX siècle, which allowed their spectacular economic 
rising, the advancing of goods and services production rising, as well as that 
of national income for the international trade rising, and recently a more 
emphasized rising of the market capital and of services volume. 

The Moldavian Republic being s suzerain state nowadays finds itself 
in a transition period. The Moldavian enterprises step for the first time on 
the external market, strategies and governmental policies of promoting the 
autochthon products are formed. Taking into consideration the fact 
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enumerated above it is very important to study the modern theories in 
International Trade, all the advantages and disadvantages of these theories. 

We present next the most recent theories from the after- war period 
in the contemporaneous trade. 

The theory of countries’ resemblance 
In 1961 the Swedish economist Steffan Linder tried to explain what 

the intra-zonal trade means. Linder considered that the international 
commercial fluxes of manufactured products are due to the existence in all 
these countries of some users having the same preferences. According to 
this theory, the firms produce at the beginning goods for the intern market. 
Afterwards, they search for opportunities to export their goods on other 
markets and note that the most promising markets are in those countries 
where the users’ preferences are close to those of the users on the proper 
market. For example, on numerous markets BMW automobiles are 
purchased by users who wish to get comfort, prestige and technical 
performances. These users have a behavior resembling that of Germans for 
whom this kind of automobiles has been created. The theory of resemblance 
between countries suggests that a bigger and bigger part of the 
manufactured process will be developed between countries having the same 
gross national product for a similar inhabitant. 

The theory of product’s cycle of life 
This theory has been developed in ’60 years by Raymond Vernon, 

emphasizing the following aspects: creativity, markets’ extension, 
comparative advantages and strategic answer of the global rivals in 
decisions related to the production, trade and international investments. 

According to this theory the cycle of products’ life includes three 
phases: new product, mature product and standardized product. 

In the first phase, of new product, a firm creates and starts an 
innovative product, for example a new type of quick reproduction, as an 
answer to the request noted after the market studies made at internal level. 
The product being new, the firm does nor precisely know, if there will be 
enough request for this product, which is the future potential of the market 
and what will be the users’ reaction. The specialists in marketing of the 
respective firm will have to attentively study the user’s reaction in order to 
give assurances that the product satisfies the necessities to which it is 
addressed. Receiving the messages transmitted on the market is very 
important, which is why the product will first be presented on the internal 
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market, and produced in those countries in which important capacities of 
research- development are proper. The most part of the goods is destined to 
the internal market, the exports being reduced as volume, and have rather 
the role to test new markets. 

In the second phase, that of mature product, the request for the 
innovative products is substantially raised, because the users validate their 
using value. 

In the third phase, that of finalized product, these goods market is 
stabilized, the products become a common merchandise, the companies are 
forced to reduce their costs, the price in the competitively equation being 
more and more important. In this phase the innovative country begin to 
import the goods which initially were exported from proper companies. In 
many cases the imports replace the internal production integrally. 

According to the product’s cycle of life, the internal production 
begins in the first phase, reaches important cotes in the second phase, and is 
sometimes reduced until the elimination from the phase three. The exports 
of the innovative firms are marginal in phase I, become important in phase 
II, while in phase III the countries entertainer of these companies become 
important importers of the respective products. 

The theory of global strategic competition 
The economists Paul Krugman and Kevin Lancaster examined in the 

years ’80 the competition impact between the big transnational companies 
upon the international commercial fluxes. According to their theory upon 
the commercial circuit the firms are preoccupied to develop sustainable 
competition advantages, which they can use in order to dominate the global 
market. They emphasize the strategic decisions which the firm adopts when 
it compete at international level. These decisions influence not only the 
international trade, but also the investment fluxes. 

The firms which compete on global market use numerous procedures 
in order to achieve long- lasting competition advantages, such as: owning 
certain rights of intellectual property, the investment in research- 
development, the preoccupation for assuming the economy’s effects of scale 
and of gamma and improvement of experience’s curb. 

The theory of competition advantages 
The competence, as well as the competition differ significantly from 

country to country, and also from one area to another and the companies’ 
capacity to compete in certain domains of the economic field must be 
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individualized. The difficulty is to motivate why a certain nation is better 
prepared to assume the localization of some successful competitors. 

The adopted strategy, the products visualized to be realized, the 
technological evolutions which they internalize and the rights of intellectual 
property determine the optimal place for a company’s activities. The firms 
maintain competition advantages at international level through 
organizational structures redefinition, through continuous and adequate 
innovation, and through modernizing or assuming the correct messages of 
the market. In the actual context the firm that get competitive results in a 
certain domain are not the same with those which identified new necessities 
or the potential of new technologies, but those firms that understand and 
valorize the former. Any advancement in structural transformation can 
cancel the anterior competitive advantages, in this way creating new 
opportunities for the reduction of the competitive scale. 

Classical theories referring to the international trade Mercantilism 
This theory belongs to the XVI siècle and it suggests the fact that a 

country’s richness is represented by the quantities of precious metals which 
the respective country owns. In other words, the main desire of a country is 
to develop the gold and silver resources. This can be realized through 
exports promotion and import restriction. This philosophy’s logic is 
expressed in the following way: “if stranger will buy more goods from you 
than you buy from them, then they will have to pay the difference in gold 
and silver, in this way allowing you to accumulate the value expression of 
your richness”. 

Mercantilism was a healthy economic attitude for the monarchies 
owning the power from the majority of the countries. The big reserves of 
gold and silver sustained conquer wars and empires were created or 
maintained. The mercantilist philosophy was sustained by the industrial 
circles, by workers, as well as by the productive sections orientated towards 
the export markets. There were certain interest groups which registered the 
negative aspects from the mercantilist practices applying. 

Mercantilism was good for the governmental circles which dealt 
with the promoting or protectionist politics administration of certain 
interests groups from micro- economic level. Countries such as USA, Japan, 
and UE use embrace the mercantilist or protectionist current, especially 
related to those sections which lost the comparison advantages. 

The absolute advantage theory  
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The parent of market economy, Adam Smith, emphasizes that the 
mercantilist philosophy takes the gold and silver accumulation with the well 
fare rising. Adam Smith shows that mercantilism provides the enterprises 
from practicing long- termed strategies centered on free competence. On the 
other hand, the enterprises being preoccupied to diminish the imports, even 
if they are favorable, the countries will be directed towards producing a 
variety of goods, which thing leads to an inefficient allocation for the 
producing factors owned. 

Adam Smith considers that the most proper way to raise the richness 
is the free trade between states. The free change allows to a country to 
improve its goods and services quantity and quality for which it also has 
competitive advantages. We ask the following question: what kind of goods 
and services must produce and export a certain country? Adam Smith gives 
the answer to this question by the absolute advantage theory, in which he 
emphasizes the fact that a country must produce and export the 
merchandises for which it is more productive than other countries and 
import the merchandises for which other countries are more productive than 
it. 

The production comparison costs theory or the relative advantage 
theory 

The absolute advantage theory does not explain certain things, such 
as: what happens to the countries which do not have absolute advantage for 
any product or have absolute advantages to all products? In order to answer 
these questions David Ricardo developed the comparison advantages theory, 
which suggests that a country should produce and export those goods and 
services for which it is relatively more productive than other countries and 
to import the merchandises for which other countries are more productive. 
This theory takes into consideration the opportunity cost concept. The 
opportunity cost concept of a certain good is represented by the value that 
we offer for getting that good. 

In conclusion, the comparison advantage is concretized in the 
earnings realized by a country that produces and sells out of boards the 
goods realized with production costs relatively lower than other national 
goods, and gets for these other merchandises whose internal production 
proves to be less advantageous. 

The nations’ relative owning of production factors 
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The comparison advantages theory does not respond to the question: 
in what way can we determine what product is qualified for getting 
comparison advantages for each country? 

The answer is given by Eli Hecksher and Berlin Ohlin by the theory 
of nations’ relative possession with production factors, based on: 

a) The possession with production factors (resource type) differs 

from one country to another 

b) The goods differ according to the type of production factors used 

for their realization and of the proportion in which they can be 

combined 

Starting from these observations the two economists synthesized 
their theory in this way: a country will take a comparison advantage in the 
case of such products which more intensively use abundant production 
factors. 
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