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The radical transformations occurred in the world economy generated 
great discussions especially on explosive increase of unemployment, 
uncontrolled inflation rates, inconsistent evolution of economic 
integration process, budgetary deficiencies, technological modifications, 
competition scramble, environment pollution, all these together being 
considered major problems which solution has not always regarded as a 
satisfactory one. In the European Union, enterprises are an important 
factor important of economical development. In order to build a strong 
economy, the European Union aims to strengthen the entrepreneurial 
spirit and to provide the necessary conditions to develop the innovative 
practices leading to setting up and development of enterprises. In 
achieving these goals it is essential to provide economical sustainability 
necessary to support the social progress and environment protection.  
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In the European Union, enterprises are an important factor of 
economical development. In order to build a strong economy, the European 
Union aims to strengthen the entrepreneurial spirit and to provide the 
necessary conditions to develop the innovative practices leading to setting 
up and development of enterprises. In achieving these goals it is essential to 
provide economical sustainability necessary to support the social progress 
and environment protection. The European Union policy regarding the 
enterprises addresses itself to the entire business medium and has as goal to 
encourage and facilitate the setting up of new enterprises, to establish a 
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dynamic business medium wherein each enterprise should have real access 
to the markets of services and products inside and outside Europe. 

The European Union policy regarding the enterprises involves three 
areas of interests: encouraging of enterprises, promotion of innovation and 
change and the analysis of economical European competitiveness and 
correlation to other EU policies. EU Commission defines three categories of 
small and middle enterprises: 

- Micro enterprises; enterprises with less than 10 employees and an 
annual business number or a social capital which should not be more than 2 
million Euro; 

- Small enterprises; enterprises with a number of employees between 
10 and 49 as well as an annual business number or a social capital which 
should not be more than 10 millions Euro;  

- Middle Enterprises; enterprises with a number of employees 
between 50 and 249, and an annual turnover no higher than 50 millions 
Euro (or a social capital no higher than 43 millions Euro). 

Small and middle enterprises have always played an important part 
in the economical and social life of any country, being the basis of economy 
development. Dynamism, flexibility, adaptability, mobility, innovating 
potential are some of the characteristics that small and middle enterprises 
have and which are considered essential for the harmonious development of 
economy in any country. Thus the cohesion of economic structure and 
healthy economic development are provided and certainly new jobs are 
created. In order to analyze the problems regarding small and middle 
enterprises, first it is necessary to define them. In order to classify the 
enterprises existing on a certain market, it is necessary to choose some rules 
according to which the indicators allowing a certain structure should be 
identified.  

The main rules should solve at least the following problems: 
1. the number of indicators that will be used simultaneously (one, 

two or more);  
2. the field in which the indicators are applied to (in general or on 

branches)  
3. the type of indicators used (quantitative or qualitative) 
In the case of first rule it is important to choose how many indicators 

are going to be used at the same time in order to make a classification of 
enterprises. The easiest way would be to use a single indicator, but keeping 
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in mind the complexity of economic activity, it is recommended that a 
battery of more indicators should be used. However, one should not 
exaggerate by using a too high number of indicators as problems may 
appear when enterprises are registered into a certain category, especially 
when the so called allocation is done (in the case of some indicators, the 
enterprise belongs to one group, in the case of other ones, it belongs to 
another one). That is why it is important for indicators to be chosen in such 
a way that one should avoid as much as possible the situations when the 
same type of enterprise, with the same potential belong to different 
categories. 

The fields wherein the indicators are applied established to be used 
in order to classify enterprises can be sometimes very different. Thus, there 
may appear particularities determining the use of other levels of chosen 
indicators (for example, in Japan SME Theoretical and Applied Economics. 
Supplement definition is done differently depending on the field in which 
the enterprises carry on their activities). 

At present, in most cases the definition of the enterprise type is 
based on the use of a set of indicators which, normally, is applied identically 
to all (or to most fields) analyzed companies on a certain market. Among 
the indicators used for this definition we mention: annual business turnover 
of the enterprise, the number of employees, annual net profit, structure of 
social capital social, dimension of social capital, localization of enterprise, 
dimension of products range made by the enterprise, oldness of the 
enterprise. Among these indicators, the most frequently used are the number 
of employees, annual business turnover of the enterprise and the annual net 
profit. Also, in many countries the level of the indicators used to define 
different types of enterprises on the market is different depending on the 
field analyzed. 

The existence of SME-s is necessary for the working as harmonious 
as possible of modern economy, these being present almost in all economic 
sectors and adapting more easily to changes occurred under social and 
economic conditions. They carry on their activity especially at national 
level, but they are influenced by the communitarian legislation regarding 
taxes and duties, concurrency, legislation of commercial companies, social 
and regional policies as well as the legislation on customs formalities. 
Consequently, European Union policy in this field consists of measures 
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meant to promote the interests of SME-s and to remove the obstacles that 
may block their access on the market. 

In Romania the defining of SME-s is still different from that of 
European Union, being put into practice on the basis of the provisions of 
Law no. 346/2004 regarding the stimulus to set up and develop small and 
middle enterprises. Comparing the defining of SME-s in Romania to that 
recommended by the European Commission one may notice that it is 
identical only from the point of the employees. From the point of view of 
turnover, the Romanian definition is more restrictive, its maximum level 
being of 8 millions Euros irrespective of the enterprise categorization into 
one of the three types (micro, small or middle). In addition, the net profit of 
small and middle enterprises can not overpass the equivalent in lei of 5 
millions Euro and they should be independent.  

According to article 3 of the law above mentioned, they consider the 
small and middle enterprises independent those which are held in proportion 
of over 25% of social capital or the voting rights by other enterprise or by 
many enterprises together, which do not belong to the category of small and 
middle enterprises. 

However, by exception from provisions of this article 3, an 
enterprise is considered independent if it is in one of the following 
situations: 

a) the enterprise is owned by public companies of investments, by 
companies with risk capital, institutional investors, universities or non-profit 
research centers, on condition that those do not exert, individually or 
together, the control on the enterprise; 

b) the capital is divided in such a way that the owners can not be 
identified, the enterprise declares in good-faith, on its own responsibility, 
that it is able to make supposition that it is not owned in proportion of 25% 
or more by other enterprise or by many enterprises together which do not 
belong to the category of small and middle enterprises. 

It is expected that UE extension to have a positive impact upon 
Romania economy, having in view that it will stimulate significantly the 
economic development so needed at present, as well as the prosperity of the 
whole country.  

The external trade between Romania and all other UE. Member 
States will record continuous increases for the future due to elimination of 
tariff and non-tariff barriers. A transfer of labor force will take place from 
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industrial intensive branches to industrial sectors based mainly on abilities. 
This will enhance productivity taking into consideration the existence of the 
unitary cost, still reduced of labor force, as well as the continuation of 
privatization process.  

Romania should be an attractive target for internal and external 
investors; plus, total implementation of UE legislation and increased 
investments of fix and human capital as well as research and development 
expenses also will contribute to productivity increase. However, none of the 
above mentioned objectives can be carried out in the absence of functional 
market mechanisms and predictable policies based on strict rules. 

Despite the fact that the general integration impact will be profitable 
for the economy on the whole, it is possible to be distributed unequally and 
some categories (for example big enterprises in state property, industrial 
organizations that work to the bad) will take advantage more than others, 
such as small and medium companies of productive sectors. The integration 
impact upon small and medium enterprises depends generally on type of 
company. Production and service companies carrying out export activities 
of medium dimension will have to deal with an increased competition on the 
unique market, and at the same time, they will take advantage of the 
opportunities offered by an extended market.  

In order to get profit under such conditions, companies will have to 
find the power and desire for innovation. In other words, they will have to 
adapt their strategies, products and services to a new working medium. In 
order to take advantage of new opportunities, they should also get 
acquainted with new legislative demands in the field, such as the quality 
standards and certification.  

On the other hand, the companies non-oriented to export will not 
face too many short-term changes, but very likely long-term ones, that they 
will have to deal with increased competition even at internal market. Getting 
adapted to new medium will be only a matter of time. 

Production, products, services. A real convergence to UE production 
structures and income levels does not necessarily mean the disappearance of 
traditional Romanian industry. Instead, it is necessary to transform intensive 
labour force-based enterprises into enterprises based on advantages offered 
by advanced technologies and/or creativity. The ones that will not be able to 
get reorganized will not make rapid enough progress, but they will be able 
to go on their activity by grouping. The internal Romanian market will be 



FACULTATEA DE MANAGEMENT AGRICOL 

represented by local producers and, therefore original research and 
development activities should be carried out. Their objective will be local 
production encouragement that has its target in the local market, because 
this is the main modality to make easier the inescapable task of efficient 
reorganization and penetration on a unique enlarged market.  

An important constituent of cost regarding activity carrying out is 
the stocks cost associated with unfinished production (PN). These are the 
products from manufacture flow or in stock. For many companies in 
Romania, PN includes a great part of company active total. As compared to 
other actives of the company, PN does not contribute to profit make, and the 
managers are not interested in reducing or eliminating them.  

For the companies that are possible to get on the unique market on 
competitive bases, it will be necessary to adopt the philosophy “order 
production” (OP) which goal is to make a product only on demand, thus 
reducing PN to minimum. The same concept OP is applied to raw material 
delivery and stock (corresponding quantity to manufacture needs), as well as 
finished product manufacture (contingent quality depending on customers’ 
real demands). 

Consumers. Romanian consumers will estimate more accurately the 
products offered by producers. Unlike the past, these ones will become more 
and more aware of Theoretical and Applied Economics. Supplement 
product diversity available on the market and therefore will research more 
attentively their product consistency with the established standards and 
norms, their quality and price.  

The estimated impact upon the Romanian customers will differ from 
the simple participation in free exchange trade, having in mind the entrance 
in a strongly integrated zone. Moreover, this combination of transition with 
integration has already given interesting results associated to some 
imperfect competition mechanisms.  

The inevitable phenomenon of “passion for variety” has already 
appeared concerning goods. The Romanian consumers are already facing a 
huge diversity of products as compared to planned economy. This 
phenomenon generated an important commercial deficit for many categories 
of goods that should naturally equilibrated by an export of the same 
dimension of the local goods (Romanian), but this has not happened yet. 
Although it is difficult to assimilate this behavior and conduct of the 
Romanian companies, however they are pushed towards a conjuncture that 
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changes significantly the conditions of their activity carrying out, especially 
for investments and profit reserve. It is noticed that although investments 
are low, commercial additions reach disproportioned levels that make 
products less competitive. Competitiveness within a knowledge-based 
economy, competitiveness of Romanian enterprises, small or big, will 
depend more and more on their capacity to provide high added value 
products at competitive prices. On one hand globalization and on the other 
trade liberalization will force most Romanian companies, small or big, to 
become internationally competitive even when they function totally on the 
Romanian market.  

Small and medium Romanian firms need a coherent strategy in 
business, a constant increase of efficiency, and cost production reducing and 
quality and image improvement of products in order to become and remain 
competitive. This strategy should include: investments in research and 
development; acquisition of new technologies; improvement of managerial 
practices; creation of innovative and attractive projects, and an efficient 
marketing of products. 

Intellectual property right has been created in order to facilitate 
innovation, promote use and dissemination of new knowledge. A Romanian 
company which wants to make progress should manage efficiently and 
practice a suitable marketing of the intellectual property portfolio. That is 
why it is very important for every company manager, not only those 
working in juridical departments; to understand and take into consideration 
not only what intellectual property is but the way this one may be exploited 
as efficiently as possible. 
 

CONCLUSIONS 
 
In order to take advantage of intellectual property small and medium 

companies of Romania will have to carry out specific marketing actions 
such as: 

- Commercialization on one’s own account; invention patenting and 
its selling or license to a third part that will commercialize it; 

- Keeping invention secret and product commercialization; drawing 
of a business plan (a new business or product development); 

- Export strategy/ market segmentation; 
- Identification of financial sources; 
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- Investment security for business setting up or extension. 
There is a question for small and medium Romanian firms: if they 

know or not the best modalities to protect their actives such as individual 
property by commercial secret that can be as efficient as the patents for 
providing new technologies and processes, especially in the fields where 
high technologies evolve rapidly. 

The enumerated advantages and new opportunities show the way 
firms can increase their competitiveness versus those which adopt slower 
electronic trade. Small and medium enterprises which adopt electronic trade 
as means of business development can take profit qualitatively that will 
strengthen their position on a very competitive market. These advantages 
are: 

- possibility of drawing new customers more rapidly; 
- possibility to reach new sale markets more rapidly 
- possibility to create new products and services 
- higher flexibility at market demands; possibility of reducing time 

taken by access on market 
- shorter/faster delivery period; 
- better relations with customers and more conditions to keep them; 
- firm image as being advanced from technological point of view; 
- improved informational and communication fluxes; 
- opportunity to adopt new modalities of promotion/marketing. 
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