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In this  analysis, Arieşeni area has great opportunities for development, 
but it is necessary to find partners in the country and abroad to cooperate 
with village residents in terms of recovery of wood products, livestock 
products, while for tourism, this area requires a fitting from all points of 
view, taking into account that it would be a great shame that these 
beauties of nature can not be accessible to everyone would like to visit 
and can not be based on accommodation, public alimentation, facilities 
for the practice of sports, especially the winter sports 
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Arieşeni is located at Arieşul Mare’s springs and is a main point of 
attraction for those who want to visit Apuseni mountains. The varied 
configuration of the territory, with several characteristic regions, 
geographically situated in a particularly picturesque land and cultural-
historical factor, make this area to have a very great tourist potential and 
with high value tourism. Tourism resources, through their variety and 
complexity, have a high value which gives to this area high tourist interest. 

 
A. TO EMPHASIZE THE TOURIST CHARACTERISTICS OF THE 

AREA WE HAVE DEVELOPED A SWOT ANALYSIS FINDING 
THE FOLLOWING: 

 

1.STRENGTHS: 
- advantageous geographical location, access being provided from 

the county of Alba, Arad, Bihor and Hunedoara;  
- varied forms of  mountain relief, with high tourism potential;  
- varied natural riches, harmonic distributed through the area of 
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Arieşeni;  
- existence of labor;  
- unaffected area in terms of pollution;  
- sufficient water reserves to supply a possible mountain resort;  
- possibility of extending the digital telephone network and cable 

television;  
- settlement with historical significance, architectural vestiges of 

tourist interest being present; 
- psycho-structural characteristics of the population on these lands, 

which confers a high degree of hospitality;  
- prices generally low compared to the purchasing power of foreign 

tourists. 
 

2. WEAKNESSES: 
- difficult accessibility due to insufficient development and poorly 

maintained transport infrastructure;  
- due to monoindustrial centers the unemployment rate has increased 

and still increasing;  
- low-representation of small and medium enterprise in the sphere of 

production of material goods;  
- low-incomes of  population have as  a result a low purchasing 

power which does not stimulate the creation and development of private 
firms;  

- high granulation degree of land, poor technical equipment and the 
lack of association of  the people to carry out agricultural work determines a 
bad farming;  

- entirely lack of processing units for milk, meat, leather and 
intermediaries to purchase these products for their recovery; 

- the decline of tourism due to lack of facilities, access routes, 
telecommunications and poor maintenance of existing ones; 

- lack of financial resources in local budgets has led to almost 
elimination of  public investments;  

- high-dispersion in the territory of the village is one of the causes of 
poor technical equipment of the village;  

- lack of kindergartens, schools and access to information and 
culture; 
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- continuous depopulation of the area, after 1990 the population 
began to decline due to migration, it emphasizes the demographic 
imbalances; the diversity of economic activities is reduced;  

- agriculture is almost nonexistent, limited to small animal breeders.  
- low promotion of the territory and reduced range of tourist 

products. 
 

3. OPPORTUNITIES: 
- county-position in relation to national and european development 

programs of road transport infrastructure; 
- existence of programs of tourism development through the creation 

of modern resorts in the area; 
- implementation of programs of regional development by 

encouraging local initiatives and investments; 
- declaration of the geographical area as an disadvantaged area, 

where economic agents benefit from some facilities. 
 

4. THREATS 
- there are the premises of disappearance for some villages of 

Arieşeni commune because of the degree of poverty, isolation and aging 
population;  

- the impossibility of recovering of agricultural products of animal 
origin,  which leads to restriction of production to ensure their own 
consumption, stopping the initiatives that can lead to lift the standard of 
living;  

-  absence of schools in villages of the area and lack of accessibility 
to school especially in winter can bring to increase of non-educated 
population;  

- emergence of unpredictable natural phenomena: landslides, heavy 
falls of snow or floods;  

- trend of departure to the city;  
- old houses built many years ago;  
- situation of households is precarious;  
- non-electrified villages;  
- water supply inadequate and insufficient;  
- number of doctors is insufficient. 
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As it results from this analysis too,  Arieşeni area has great 
opportunities for development, but for this it is  necessary to find partners in 
the country and abroad which can cooperate with village residents in terms 
of recovery of wood products, livestock products; as for tourism this area 
requires a fitting from all points of view, taking into account that it  would 
be a great shame that these beauties of nature can not be accessible to 
everyone would like to visit and can not have accommodations , public 
alimentation services, facilities for the practice of sports, especially the 
winter sports.  

B. CONCLUSIONS 
From the study of Arieşeni area we consider adequate the 

developing of the main forms of tourism:  
- leisure and recreation tourism;  
- itinerant with cultural values tourism;  
- tourism for the winter sports;  
- speoturism;  
- rural tourism;  
- transition tourism;  
- mountain hiking.  
There is required a minimum set of actions designed to lead to 

higher recovery of tourist potential of this area and adjacent areas. Among 
these the following are distinguished:  

- improving of road infrastructure from Arieşeni area in order to 
improve the road access;  

- ensure the water supply in the public network;  
- expanding electrical grid to all households and providing public 

lighting;  
- household waste collection arrangement in order to increase the 

hygienic safety of the community and improving the environment; sources 
of  revenue can be obtained from the exploitation of local residues selected 
for recycling them;  

- obtain a more convenient source of heating, without affecting the 
environment, protecting forests, by introducing methane gas in households;  

- ensure the growth of SMEs and accelerating training and 
diversification of activities in area;  

-establishing a collection centre and primary preparation of milk and 
milk products;  
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- post-gymnasium training of children who are not following other 
courses for  professional retraining and reducing unemployment rate, 
training them to start their own business, by having an appropriate 
qualification.  

- cooperation of the local people to improve the aesthetic appearance 
of the area and of households and promotion in the media;  

- establishment of a zonal health centre to improve the health 
protection of  the locals and of the tourists;  

- creating and promoting an authentic image of community, and 
stimulation of belonging to the local community;  

- making of traditional houses in rural areas with possibilities of 
providing for leisure time of people who visit the town by offering them 
some elements of local identity;  

- creating a system of cultural symbols expressing identity and 
promotes local identity; 

- foundation of a service and inventory center of natural resources in 
order to improve environmental conditions and to inform tourists about the 
beauty and the unusual of the area.  

Implementation of these measures and proposals for development 
will lead to the improvement of the living conditions of the population in 
this area by lifting the standard of living, exploiting to the maximum 
capacity the potential and by default practicing tourism at the highest global 
standards. 
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