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Through usage of the Internet, some companies have found success, 
others have avoided bankruptcy, and others have failed. Some lessons 
were learned from all these experiences. Today, more and more 
companies have understood that the road to reaching your maximum 
potential, in order to succeed, is to integrate Internet in marketing. In 
order to think out this integration, a change must be made in the way 
marketing is looked at, from a different perspective than the traditional 
one. 
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Through usage of the Internet, some companies have found success, 

others have avoided bankruptcy, and others have failed. Some lessons were 
learned from all these experiences. Today, more and more companies have 
understood that the road to reaching your maximum potential, in order to 
succeed, is to integrate Internet in marketing. In order to think out this 
integration, a change must be made in the way marketing is looked at, from 
a different perspective than the traditional one. The client and the potential 
client own a leading role in customer-oriented marketing philosophy, and 
the Internet can fulfill this desideratum with the aid of the technology it 
uses. 

Internet users are one click away from numerous Web pages and 
software applications which facilitate communication, information and idea 
exchange. From the moment it was born, the Internet has generated essential 
changes globally in almost every aspect of human society. Many people no 
longer use stamps to send “classic” greeting cards on anniversaries or 
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holidays, but turn to Internet calling or instant messaging instead. A lot of 
people plan out their vacation with the help of information made available 
on Web pages. After having chosen the destination, they use online booking 
facilities to buy tickets and take advantage of special offers. As unbelievable 
as it seemed a few years ago, more and more Romanians learn to navigate 
the ins and outs of the global network in order to travel under favorable 
circumstances.  

When a site is built, its owners fall prey to the trap of Internet size: 
they believe that the Internet is so extensive that visitors will access the site 
anyway. This is true, but site visibility is difficult to obtain when search 
engines index approximately one billion Web pages. Considering this 
context, the question is: how visible are the sites referring to Romanian rural 
tourism? 

Those preoccupied with rural tourism know that ANTREC is a non-
governmental organization with around 3000 members, owners of touristic 
and agro touristic pensions, and other rural tourism supporters. Operating in 
32 counties, it can be thought of as an important organization that helps 
rural tourism function successfully. But just how visible is this important 
organization on the Internet? When we look ANTREC up, using the most 
popular search engine, the first result yields a link to the ANTREC 
organization Web site. If we know nothing about this organization, or we 
have simply forgotten its name, and we search for „pension 
accommodation”, we will reencounter the link to the ANTREC Web site, 
this time on the 166th position on the 17th result page, provided that 10 
results are being displayed per page. We can safely say that the ANTREC 
Web site visibility fails to meet our expectations. The first result is the link 
to the turisminfo.ro Web site, which embodies information regarding 
accommodation units, grouped by counties, including the Republic of 
Moldova. Other tools that may be used to attain a higher visibility are: links 
from other Web pages, aggregation and stickiness. These tools are used 
fairly frequently, and site administrators can easily get hold of reports on the 
addresses that have directed the users to their Web site. These reports can be 
used to elaborate marketing strategies.  

Apparently, visitors are easy to persuade to visit a Web site. The 
next step that needs to be taken in order to develop and consolidate the 
relationship is to somehow reward them and make them visit it again. 
Marketing, through Web integration, has various instruments which can be 
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used for this purpose. How can a rural tourism site persuade visitors to come 
again? One particular reason to revisit is the preciseness, clarity and 
broadness of available information. If the visitor can subscribe to a 
newsletter, the odds increase that they will be reminded of the site once 
visited. This is not common practice on the sites which promote rural 
tourism. Other tools to attract visitors, such as special offers and packages 
(seasonal, weekend, holidays), are used, for instance, by the turismrural.ro 
portal.  

Even under circumstances of high visibility and revisiting, a pension 
does not automatically become profitable, and the Internet is not to blame. 
Marketing must know how to take advantage of Internet facilities connected 
to the following aspects: 

− target the profitable segments; 
− maximize the value leverage; 
− position for maximum life relevance. 

The Internet itself is considered a virtual space in which each Web 
page is identified by real elements, such as: content, product or service 
offered, and experience. Generally, marketing strategies attempt to find an 
area as wide as possible where they can meet the target audience’s 
expectations. Although it facilitates personal marketing, the Internet does 
not replace the necessity to identify the target segments. Where rural 
tourism is concerned, segmentation is a time consuming, complex task. 
Questionnaires can be designed so that, after answer analysis, the tourist 
categories can be defined by demographic information, attitude and 
behavior. Of course, it may seem unlikely that people who take online 
questionnaires will tell the truth in order to step out of the comfort of 
anonymity. And yet, using databases which allow visitors to register with a 
user name and password is a step forward towards obtaining credible 
information. 

In order to maximize the value leverage, a complete solution for the 
experience of buying a rural vacation is created. Today’s busy consumers 
have little free time, so they look for variety and availability in a certain 
period of time, and this search must be made with as little effort as possible. 
Consequently, a portal or site offering rural tourism products must embody 
simple search facilities (pensiuni-vile.ro, agroturism.com), customer 
comments, recommendations based on the pages which the visitor was 
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interested in, and a simple, but secure way to make an online reservation. 
Unfortunately, although some marketing tools appear to be used, we may 
discover they are nonfunctional. For instance, the Forum & Fun area of the 
agroturism.com website provides users with a choice between Forum 
(nonfunctional), contest question (displaying an error message), contest 
rankings (displaying a current ranking of a contest taking place some time 
in the past, between the 25th and 27th of February), and social. The social 
section has occurrences, feature reports, metaphors, fairy tales and legends 
told by registered users, with a possibility for users to rate each story. 

The pensiuni-vile.ro site provides visitors with the ”Build your own 
vacation” section, where someone who has failed to find an appropriate 
offer, or simply has no time, can provide certain key pieces of information 
(destination, budget, arrival day, number of days, whether they wish to 
partake in organized trips etc.). Based on this data, a personalized offer is 
deployed. The rural tourism section of the agrotrip.ro site suggests themed 
tourist programs being organized for groups. Visitors may use the suggested 
route or modify them in order to better suit their wishes. 

Romanian rural tourism Web pages contain a plethora of symbols 
and slogans that wish to enter the mind of the potential customer. Of those, 
one that stands out is the “Discover the roots” slogan of the agrotrip.ro site 
specializing in “organizing and selling tourist packages in rural, ecologic 
and cultural tourism”, thus seemingly targeting just those foreigners with 
Romanian roots. Some efforts are limited to finding an appropriate name for 
the site, possibly identical to the name of the pension, for instance grindul-
lupilor.ro, the site of the Grindul lupilor pension, a well structured site, with 
relevant information, and corresponding versions in English, French, 
German and Italian. Note the fact that there is no forced translation of the 
pension name, as the accompanying photograph of a wolf speaks louder 
than words. Charming is also the historic, telling visitors about Dobrogea, 
the place where the Grindul lupilor reservation – which was the inspiration 
for naming the pension – is situated. 

 
CONCLUSIONS 

 
Internet visibility of some rural tourism organizations is very low. 

Therefore, if we are not beneficiaries of certain partnership programs, or if 
we do not read articles on the OVR rural tourism network (Operation 
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Villages Roumaines/Operaţiunea Satele Româneşti, ovr.ro), we never know 
of the efforts being made in order to attain rural evolution, restructure 
agriculture, or develop integrate tourism, which is being made through local 
hosting and cultural exchanges. 

It is not easy to believe that a pension Web site can use tools 
commonly employed by richer sites. We can assume it does not have 
enough information available in order to regularly deploy a newsletter. 
Unfortunately, organizations which promote rural tourism do not function 
with the aid of marketing Web integration. Even though some tools are 
used, others are missing; sometimes the Internet remains a means used more 
like a sort of extended gazette. Having a large enough number of members 
and other supporters, ANTREC could regularly send out newsletters, free of 
charge to subscribing visitors. We could learn more about people who run 
the pensions or otherwise support rural tourism. Unfortunately, press 
conferences and traditional media information alone do not seem to suffice 
for our country’s rural tourism, which has been failing to meet its potential 
for years now. 

Portals specializing in rural tourism are in full development. The 
marketing tools used are primitive in some cases, but other times they are 
implemented according to practices which have made other businesses 
successful. However, there are more aspects to study and apply so that we 
no longer encounter unfinished or half completed tasks, such as the 
„Trasee” („Routes”) section of the turismruraltransilvan.ro Web site, which 
contains suggestions of circuits to discover tourist attractions, but the actual 
information is unavailable because the links are not operational. Rural 
tourism Web page administrators should pay more attention not only to the 
proper aspect and correct functionality of the links, but also to the stated 
information. For instance, on the Special Offers page of the agroturism.com 
site we encounter the special offer for Easter 2009 at the Royal hotel, but no 
telephone number. 

Even though there is an attempt at creating personalized offers, we 
believe that more tourist attractions should be considered, some examples of 
which are: natural reservations, monuments and historical vestiges, 
traditional architecture, ceramics studios. The concern for opinions from 
visitors and customers is not visible enough, and even if it exists, the 
comments page may not function properly (agroturism.com).  
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By browsing Romanian rural tourism Web pages, we discover a 
world that is constantly growing, that needs plenty of research, a lot of field 
work and professionalism. Of the positive aspects encountered, the most 
admirable is the stated flexibility in order to best suit customer 
requirements. Not only Web page administrators must concern themselves 
with what they are running, as this is an issue also for hotel, pension or rest 
house owners who register to various portals or make their own Web pages. 
Another aspect which should be integrated in Internet marketing is concern 
towards the environment, and towards plants and animals. 
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