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The tourism in Bihor County is strongly favored by the natural and 
entropic human resources. 
Three forms of tourism are strongly highlighted: spa, urban and 
mountain tourism. 
The research realized through inquiring 500 subjects and through 
statistic documentation highlights the particularities which assure a top 
place on a national level to the Bihor County spa tourism. 
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 A thorough research on the Bihor tourism market shows its complex 
character determined by the category of the tourism product, by its wealth 
and diversity (natural and entropic resources, facilities and human 
resources). 

In all the diversity of the tourism product phenomenon which 
generates on its turn the variety of shapes of the tourism market, three of 
these are best highlighted and can be found constantly as well in the tourism 
research as in the tourism offer:  

• Spa and treatment tourism 
• Urban tourism 
• Mountain tourism 
The predominance of the spa and treatment tourism is determined by 

the vast wealth of thermal waters quartered in the geological structures of 
the West Plain on the Arad – Chisinau Cris – Oradea – Satu Mare alignment 
and less in the hill and depression areas, such as the mineral resources at 
Beius.  
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The existence in the western extremity of the Pannonia Depression of 
a foundation of crystalline rocks covered by soft newer deposits from 
Triassic, Jurassic and Cretaceous which shelter at 200-300 m deep a thermal 
aquatic resource in the Western Plain, favored the opening of drilling sites 
which bring at the surface waters with temperatures up to 110°C and a flaw 
of 200-1100 m³/day (Bors). 

The mineral waters, fewer, are quartered on the line of fracture 
between the Western Plain and the Western Hills (Finis, Cusuis, Tinca, 
Tamaseu, Parhida), the fracture is determined by the sinking of the Pannonia 
Depression as well as in Apuseni Mountains, at Stana de Vale and the Black 
Forest.  

The existence of a long tradition in developing the above resources 
constitutes a stimulating factor in the development of Bihor County tourism.  

The oldest documentary attestation regarding the development of 
hydro-minerals and hydrothermal resources goes back to 1221 when on the 
actual location of 1 May Spa there was the “Magno–Vosodina Abbey”. The 
beginnings must be searched a long time ago, probably even in the time of 
the Roman thermal baths on Cerna Valley. 

Without further detailed arguments about the urban and mountain 
tourism, as tourism products frequently developed in the county, we cannot 
help mentioning the importance of the city of Oradea, situated at the western 
entrance gate of the country, documentarily attested in 1113, with important 
medieval remnants( the Fortress of Oradea), baroque architectural 
monuments, neoclassical, in secession and Renaissance style . 

We also have to highlight the mountain natural resources of Karst 
relief (caves, keys, hills, mountain springs, valleys, hydrological, floristic 
and faunistic, and last but not least climatic). All of these determine the 
orientation, especially of the young population, towards the mountain 
tourism, particularly in the tourism region of Cetatile Ponorului, Arieseni, 
Stana de Vale, Coada Lacului.  

The spa tourism becomes more significant among the types of 
tourism practiced in the over 160 spas which place Romania, from this point 
of view, on the 1st place in Europe, which is favored by detaining 1/3 of the 
over 3000 thermo-mineral springs. 

The existent drillings, set in most of the cases in rural environment, 
have given the possibility of opening, beside the old, traditional centers, like 
Felix Spa, 1 May Spa and Tinca, of some new centers, with a fast dynamic 
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in the development of the accommodation  structures and especially of the 
tourism circulation. Of these we mention the following towns: Balc, 
Marghita, Tamaseu, Parhida, Sarcau, Livada, Beius .  

The survey done on 500 potential consumers of tourism products in 
the county, all residents of Bihor  County, of which 250 residents of Oradea 
and 250  residents of rural localities, highlighted the major interest for spa 
tourism 22,16% compared to 17% , representing the option on a national 
level.   

The option differs on social environment, it is bigger with the rural 
residents (26,3%) and lower in the urban environment (18,02%). The option 
is bigger in the range of population above 55 years old (38,15%) than the 
younger population which is between 15-24years old , which choose 
tourism in proportion of 21,40%. The available tourism accommodation 
capacity consists of 1757546 places-days. 

The distribution on types of tourism accommodation structure 
highlights the overwhelming capacity of hotels, meaning 1714024 (97,52%) 
versus the other structures (table 1).  

Tabel 1.  
The distribution of the spa tourism capacity on types  

of structure in 2008. 
Types of 
structures 

Total Hotels  Tourist 
villas  

Urban 
touristic 
pension 

Rural 
touristc 
pension 

Campings 

Places - 
days  

1757546 1714024 4380 11240 19408 8494 

 
It is to notice that the low numbers of tourists visiting the tourist 

villas (0.2%) and urban or rural tourism guest houses has increased a lot in 
the last years they do not completely fulfill the accreditation and 
classification conditions. 

Following the distribution of available accommodation structures in 
spa centers  we can see their distribution, mostly in Felix Spa and it 1 May 
Thermal Spa , situated at 8 respectively 10 km of Oradea city which in 2008 
detained not less than 182180 places-days , heterogeneously distributed on 
types of tourism accommodation structures as it result from table 2 .  
 



FACULTATEA DE MANAGEMENT AGRICOL 

Tabel 2.  
The distribution of the accommodation capacity available on location 

and types of tourism spas in 2008. 
Types of 
glaciers 
 

Total Hotels Touris
tic 
Villas 

Urban 
touristi
c guest 
house/p
ension 

Rural 
touristic 
guest 
house/pe
nsion 

Cam-
pings 

Location 1757546 1714024 4380 11240 19408 8494 
Felix Spa 1522282 1500074 720 3920 17568  
1 May Spa 182180 169360 3660 7320 1840  
Tinca 42025 42025     
Other 
locations 

11059 2565    8494 

Source: Processed after County Agency of Statistic Bihor 
 

The analysis of the distribution of the accommodation capacity 
available highlights a very high share of the 2 stars structures (81, 63%) and 
three stars (16, 73%) but also a growth of the demands for units with extra 
comfort. 
 The tourism circulation defined mainly by quantitative indicators 
such as: tourist number, the average of stay duration, the density of tourism 
circulation, constitute a phenomenon regarding directly the tourism market 
and requires a thorough analysis in order  to ensure an efficient tourism 
marketing . 

Although it is generally included  in the evolution of the national 
tourism circulation, it still presents some particularities generated mainly by 
the wealth and the natural characteristics, of their therapeutic qualities, the 
accommodation resources which locate Felix Spa on the first places among 
over two hundred spas in the country, by the sheltering climate and not last 
by the geographical privileged position, on the Western border of the 
country, the Eastern border of the Schenghen countries, which can 
constitute  a good tourism source for the Bihor tourism offer.
 Analyzing the dynamic of incoming tourists from abroad, in the 
entire county, we notice the severe diminution of their number during the 
entire 9th decade. Starting with 1990 there was a slight increase for 2-5 years 
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followed by a continual decrease until 2003. The last five years 2003-2008 
witnessed a substantial increase, touching the maximum point in 2005 when 
of 216019 tourists, 35111(16, 24%) were foreign. In 2008, the number of 
foreign tourists has been reduced at 28621 persons. 

Following their exigencies we notice that most tourists are oriented 
towards the 4 stars structure (57, 01%) and only 4, 49% and 1, 04%  
towards the comfort unities, respectively the non-classified ones (Fig 1). 

4 stars
57%

3 stars
32%

2 stars
4%

1 star
6%

non-classified
1%

 
 Fig. 1. The distribution of the foreign tourists on classification 
categories in 2008.  
 Source: Processed after the Bihor County Statistics Department .  
 
 Analyzing the origin sources of the foreign tourism flux we notice 
that the European countries provide 25701 tourists (89,79%) followed by 
Asia 1166 (4,03%), North America 874 (3.05%). In the spas of international 
interests the situation of the first countries providing tourists is presented in 
table 3.  
 
 
 



FACULTATEA DE MANAGEMENT AGRICOL 

Table 3 

Felix Spa 1 May Spa 

Origin country  Tourists Number Origin Country Tourists Number 

Germany  1438 Italy 135 
Hungary 498 Poland 17 
Israel 456 Austria 13 
Austria 421   
Italy  313   
Poland 198   
Slovakia  97   
 Source : Bihor County Statistics Department. 
 
 The renovation and modernization of the International Hotel to a 4 
stars standard during 2007 as well as the dismantling of The Felix Hotel and 
the intention to build another 4 star hotel are meant to stimulate more 
foreign tourists to come to the tourism structures of the spa.  
 Analyzing the following table, we see that the weight of German and 
Israeli tourists in Felix Spa, tourists who belong mostly to the third age 
group and who request priority to the tourism services of the spa. Their 
presence in the resort is already a tradition which lasts since the 60’-70’. 
 Together with tourists from Germany and Israel, we notice the 
tourists from Hungary, Austria and Italy, countries relatively close to each 
other, they are in the same time among the first European countries which 
receive Romanian tourists.  
 The distribution of the foreign tourists arrived in Felix Spa, on 
comfort categories, highlights a strong orientation towards 3 stars categories 
with 2734 tourists ( 61,20%) and even 2 stars categories, with 1316 tourists 
(29,44%) (Fig.2). 
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 Fig. 2. The distribution of the foreign tourists arrived in Felix Spa, 
on comfort categories in 2008. 

Source: Processed after Bihor County Statistics Department.  
 
 Analyzing Fig. 2 and comparing the distribution of the foreign 
tourists arriving in Felix Spa in 2008 with those arrived in the entire county 
(most of them in Oradea city), on comfort groups we can notice a big 
discrepancy regarding the option for increasing comfort, meaning that those 
who come to the resort invest less in this sense.  
 The low interest manifested by the foreign tourists towards 1May 
Spa is due to the lack of proper hotel spaces, the only hotel, Ceres, is 
classified at only two stars.  
 Although in the last 2 years there was a growth of the number of 
foreign tourists in Bihor County Spas, the invigoration is not the expected 
one, on one side because of the low quality of services and of the price-
quality report on the other side due to the lack of an international airport. It 
is not at all negligible that there is the threat that comes from the neighbor 
country, Hungary, which has poor hydro-thermal and hydro-mineral 
resources. Through superior accommodation facilities, with a modern 
management and a proper marketing, it manages to attract a growing 
number of European tourists. 
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 The invigoration of Bihor County Tourism in general and especially 
the spa tourism, impose some strategic directions of which we mention:  

- The modernization of the accommodation establishments and public 
alimentation structures at the standard of the European Community. 

- Rehabilitation of communication ways and the access to all the 
tourism objectives. 

- The improvement of professional qualification of those who are 
directly implicated in the tourism services and of those who are in 
adjacent domains. 

- The diversification of the tourism product, especially of the 
entertainment facilities. 

- The growth of the product and tourism brand promotion on a 
national and international level. 
We appreciate in full trust that the rural and spa tourism, strongly 

favored by the existent resources constitutes ways and modalities to 
invigorate the economy of the local communities for the next decades of 
national and community existence. 
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