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The word “tourism” has appeared, only, in the 19th century. But, as 
archaeological and historical researches have revealed, “acts” of tourism 
have been developed even since Antiquity. We will mention, here, only a 
few examples of incipient forms of tourism from that period: the Romans 
traveling in Greece for studying, the Romans traveling, just for their own 
pleasure, in Egypt, travels towards locations where thermal springs could be 
found, for ludic   reasons, more than for sanitary ones, etc.   

Along the time, the motivations for traveling become more and more 
interesting and numerous. The act of tourism becomes better and better 
outlined and determined by religious reasons, by intentions to use curative 
baths, by journeymen’s and students’ moving towards university campuses, 
by travelers towards new worlds, etc. Simultaneously with the 
intensification of the travelers’ movement, the hotels’ industry, the 
communications, the transport and other tourism’s specific activities have 
been developed.  

The tourism is a complex activity implying a combination of 
material and psychological elements. The material elements are represented 
by accommodation, transport and by tourism special acts, while the 
psychological elements are represented by a large range of specific attitudes, 
by human wishes and emotions, respectively.1  
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To define tourism may be and, it is, a difficult trial. That is why we 
have to mention some essential elements: 

1. statistically speaking, tourism is invisible – even nowadays, there 
are gaps in recording data from tourism, both at national and  
international levels; 

2. each country has its own manner of gathering the statistical data 
from tourism; 

3. because of various reasons, these data may differ from one country 
to another: changes of borders, discontinuities in collection of data, 
etc.;2 

It was only the last half of the 20th century when the tourism was settles 
as a complex, well outlined phenomenon. In the context of the world 
economy and society general development, the tourism knew a special 
evolution, making this be noticed, both by slow growing rhythms and by its 
presence in larger and larger geographical locations. At the same time, 
especially in the developed countries, the economic and the social 
conditions have lead to important changes regarding the social behavior. 
Under these circumstances, one of the contemporary world’s characteristic 
is the reality that the tourism has become a social need. 

But, what is the rural tourism, the agro-tourism?  The rural tourism is… 
the fresh green of the grass, the glades surrounded by the fragrance of 
flowers, the dense and cool forests, the places where peace, quiet and fresh 
air are predominant…the rural tourism means coming back to roots, to the 
Romanian village, with its old habits and traditions, with genuine and full of 
color folklore, with hospitable people, with Romanian traditional food… it 
means a travel inside the nature majesty, splendor and wisdom. 3 

The concept of rural tourism4, as compared with agro-tourism, has a 
larger meaning. Although both of them are performed in rural locations, the 
rural tourism and agro-tourism are considered, by some authors, as having 
the same content, by some other, as being two different notions. The 
practice, the real life have shown that these two notions are overlapping, up 
to a certain level, that they have a common denominator which points out, 
both common, inclusion elements, and non/common elements, which make 
them to be different. 

Under these circumstances, the rural tourism is a form of tourism5 
which is developed in rural spaces and locations, by means of turning into 
account the local tourism resources (natural, cultural and economic), as well 
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as, the tourist’s endowments and equipment, pensions and agro-tourist 
pensions, inclusively. It uses several and different spaces of 
accommodation: inns and rural hotels, shelters, holiday villages, farms, etc., 
accepting various forms of tourism packages: rest and recreation, transit, 
culture, knowledge, religion, sports, etc. 

The rural tourism is an alternative to the traditional, classical tourism, 
which was and, still is, performed in resorts and in tourism centers, as well 
as, through the “standard” tourism offer of industrial type.  

The agro-tourism is that form of tourism by which an individual (or a 
group of tourists) can travel, board and move in a natural framework, in 
rural locations. It is capable to turn into account the excess of 
accommodation places existent in the villagers’ houses, by means of 
involving the tourists in the life of the respective house and family, as well 
as, by means of supplying them with services and country-side specific 
activities (board, accommodation and interaction with that specific social 
and natural environment), without disturbing, at all, the specific of this type 
of husbandry. 

The agro-tourism6 consists in organizing tourists’ reception activities, 
as well as, in supplying tourism services, at the agricultural unit level. It 
comprises both the proper tourism activity (accommodation, board, tourists’ 
circulation, movement and traveling, supply of fundamental and 
supplementary tourism services) and the economic activity, as rule, an 
agricultural one (field work, animal breeding, agricultural products 
processing in individual husbandries, as well as, selling these products to 
tourists or via commercial networks). 
 
 
THE DIFFERENCE BETWEEN THE RURAL TOURISM AND THE 

CLASSICAL TOURISM. 
 

Numerous specialists have identified Romania7 as being the 
European country with the greatest potential in the domain of the rural 
tourism development, as an important source of income, both for investors 
and for the country budget. In spite of all of these, and, in spite of the fact 
that 19 years have passed since the Revolution, the rural tourism from 
Romania is, still, in an incipient stage, still at the beginning. The path this 
sector has to cover does not seem to be an easy one, especially because the 
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Romanian authorities do not completely acknowledge its importance and 
potential, continuing to support major investments in classical mass tourism. 

The agro-tourism has several features, which make it different from 
the classical tourism: 

• the tourism is “consumed” in rural locations, where some 
elements are essential: the quality of pension (board and 
accommodation) and of reception services (farms); 

• the offer is genuine, is managed by the natives; 
• is complementary for the agricultural activities, not an 

alternative; 
• it offers, to those with low incomes, the possibility to rest and 

have recreation in holidays and week-ends, in the middle of a 
rural landscape, of cultural and instructive values and of a 
specific hospitality; 

• it does not need very high investments for infrastructure and 
supra - structure; 

• this way, the busy, crowed places  from the sea-side resorts, from 
spas or from the mountainous resorts can be avoided; 

• this type of tourism does not damage too much the natural 
environment and the built one, on the condition of taking into 
account a certain ecological and physical plan; 

• it is not compatible with the mass tourism; 
 

On the territory of Romania a great variety of cultural and historical 
values can be found: popular art, ethnography, folklore, traditions, historical 
vestiges, all of them having a natural background, harmoniously mixed with 
a various and picturesque landscape. All of these are specific valences of the 
Romanian rural tourism. 
  In our country, the rural tourism was practiced long ago, but in a 
spontaneous, sporadic, at random and non - organized manner; beginning 
with the ’20 - ’30’s, accommodation for occasional visitors was supplied by 
the villagers, in their own houses.  

The first attempt to perform organized tourism took place in the 
years 1967-1968, with groups of tourists visiting the Romanian Black Sea 
seaside. It seemed to be a promising beginning, and, as a consequence, in 
1972, The Ministry of Tourism elaborates the order 297/1972, which 
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allowed The Research Center for International Promotion of Tourism to 
identify and select Romanian representative rural locations, which were 
going to be launched in tourism. Following these studies, and, after a mutual 
agreement with the county tourism departments and with the local 
administrative authorities, it was established that 118 rural locations may be 
included in domestic and international tourism. 

Since 1990, the interest for the rural tourism has been greater and 
greater. Various associations and organisms came into being. Their 
objectives were to promote and develop tourism in rural areas. One of these 
associations and organism id The Romanian Federation for Mountain Areas 
Development (1990), which undertakes to support, by all means, the 
mountaineers, inclusively by promoting, organizing and developing agro-
tourism. Another one is The Romanian Agency for Agro-tourism (1995), 
which undertakes to connect the Romanian agro-tourism to the international 
system, and the last but not the least, The National Agency for Rural, 
Ecologic and Cultural Tourism from Romania (ANTREC) -1994-, member 
of The European Rural Tourism Federation (EUROGITES). 
 
 

PROFESSIONAL ASSOCIATIONS AND NATIONAL AND 
INTERNATIONAL ORGANIZATIONS 

 
ANTREC8 – The National Agency for Rural, Ecologic and Cultural 

Tourism from Romania, is a non-governmental, apolitical non-profit 
organization, member of The European Rural Tourism federation 
“EUROGITES”, having its headquarters in Strasbourg, France. ANTREC 
was settled in 1994, at present, having 26 territorial subsidiaries and 
branches. It appeared due to an acute need to identify and promote the 
potential of the Romanian rural tourism. At that time it was, already, 
obvious that, the promotion efforts of the owners of rural pensions, only, 
were not enough and had a non-significant impact. 

OVR – Operation Villages Roumain (Operation “Romanian 
Villages”). The husbandries which have joined to this association were 
marked with “OVR” and took part in tourists exchange programs, together 
with other countries of the European Community. Rural tourism networks 
have been created, where, at a first stage, villages from Maramures, Sibiu, 
Brasov and Alba counties were included.  
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RETAM – The Association Rural Eco – Tours Agro- Montan. It 
supports a durable development of the Romanian villages, cooperates and 
has a lot of contacts with specific organizations and universities from 
Hungary, Austria, Germany, Italy, Spain and United States of America. 

FRDM – The Romanian Federation for Mountain Areas 
Development. It focuses its concern and actions upon the mountainous 
areas, cooperating and having a lot of contacts with CEBEMO – Holland 
and CLECONFORT – France. 

The tourism and its specific activities have numerous implications 
and different forms of manifestation as far as the human environment is 
concerned. While the direct economic effects can be, generally speaking, 
pointed out, their quantification and assessment could be extremely difficult. 
 
 

THE RURAL TOURISM AND ECONOMY 
 

The Village or the Agro-tourism Area represents the real space of 
attraction, where, all the local development elements can be found. Between 
the activity of agro-tourism and the economical and social development, a 
correspondence and reciprocity relationship can be noticed. This 
relationship functions in the following way: intensification of tourists’ 
circulation and movement can take place by a general development of the 
rural areas; on its turn, this development can be reached if the tourism 
activities intensify. 

The development of the accommodation offer leads to the 
occurrence of a constant medium of quality, whose main peculiarity is the 
improvement of the architectonical look of the Village. At the same time, 
changes in the conception of those who will build have been occurred. In 
order to have functional buildings, with a higher comfort degree, the future 
owners will accept an architect. This is beneficial both for the owner and for 
the tourist.  

At the beginning shyly, and, only in some locations with tradition 
(The Prahova Valley and the area around Brasov), the effects, in this 
domain, have appeared a few years ago. Afterwards, they have extended to 
other regions of the country. The development of activities in the domain of 
agro-tourism, has led to fundamental changes of villages, both regarding the 
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number of activities operated there and the quality of those activities, as 
follows: 

• development and systematization of activities 
complementary to agro-tourism, such as: bakeries, pastries, 
milk and meat processing units, tailor’s shops, laundry 
houses, handicraft products and souvenirs shops, 
photographic workshops (trading of photo films and the 
possibility to become a support for new businesses and 
working places, which, at their turn, will lead to a 
development at the local level); 

• more and more opportunities, for the natives,  to socially 
interact, taking into consideration that, more often than not, 
the natives living in agricultural communities live an isolated 
life; 

• extension of modernized roads, combined with automobiles’ 
number increase; 

• settlement and organization of cultural centers, in 
cooperation with the already existent rural institutions: 
school, church and other cultural units. Inside these centers, 
several types of cultural activities and manifestations are 
settles and organized, such as: show spaces, local museums, 
folklore assemblies, folk music bands, brass bands, choirs, 
etc. 
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