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Interest in leisure time has grown since the nineteenth century in 
countries such as Switzerland, Britain, France, Greece, as a reaction to 
stress and social conditions of cities are booming in the headlong 
development of industry.  
Braided idea of traditional activities with those of hospitality gives rise to 
forms of rural tourism. This form of tourism is addressed mainly domestic 
tourists, and also outside tourists and those with media material 
possibilities witch are eager to find tourism at a lower price and 
responding to the following reasons:  

- Return to nature unchanged;  
- Rest, fresh air, fresh food consumption;  
- Sports, sport fishing, and drive the rise;  
- Knowledge of hospitality popular habits and traditional 

gastronomy;  
- Initiation into traditional crafts and local employment. 

Key words:,agro tourism,  rural guest-houses, households, development, 
rural area 

 
RESULTS AND DISCUTIONS 

 
 In our country accommodation to local of visitors in a casual rural 
estate is practiced sporadically and informally for a long time. In informal, 
so there is a rural tourism unorganized and spontaneous beginning to outline 
from the years 1920-1930. 
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Starting from 1967-1968, the organized have been the first tourist 
activities in rural areas for groups of tourists at the Romanian Black Sea 
coast. Since 1972 Research Center for the Promotion of International 
Tourism by order of the Ministry of Tourism, has passed the identification 
of rural localities representative of the Romanian village to be launched and 
promoted in international tourism.  

Following these studies has been established that may be introduced 
into domestic and international tourism, 118 rural areas being designated 
from Brasov: Rucar, Fundata, Sirnea. In 1974 accommodate foreign tourists 
in private homes was forbidden, making inaccessible villages for foreign 
tourists.  

After 1989the first households included in the rural tourism were in 
the area Moeciu-Bran-Rucar. Then were extended households included in 
the Barsa, Dornelor, Maramureş, Apuseni Mountains, Cluj and Sibiu edges.  

Rural tourism includes all travel undertaken in rural areas, primarily 
pensions and Agro farms and small restaurants and hotels or other 
accommodation forms. Rural tourism is, in general, also an ecological 
tourism because in the villages tourists are more close to nature that respect. 
However, is a cultural tourism because it is trying to give something in 
addition to what is offered so far - popular traditions.  

In Romania the term of Agro tourism was used a lot, representing a 
small activity (more limited) - component of rural tourism - which refers to 
tourism conducted on farms with predominantly agricultural. Agro tourism 
is a particular form of tourism in the sense that it refers both to tourism 
activity itself, which includes accommodation, meals, entertainment, and the 
agricultural work of host and tourist involvement in carrying out household 
tasks. It is not possible to separate the business of the rural farm. 
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Fig. 1 Defining features, which customizes Agro tourism 

 
In Romania 43% of the population is employed in subsistence 

agriculture, landowners owning land between 0,5-3 meters and a few 
domestic animals for their own consumption or for selling small quantities 
of milk, meat market. 

With the entry of Romania into the European Union agriculture will 
be sacrificed in favor of areas of industry or services. In this case Romanian 
farmer who just live from agriculture practice  should be oriented towards:  

- Employment in industry and services;  
- Associating with other producers to achieve some commercial 

farms;  
- Targeting the rural farms, sales of organic products, certification 

of their traditional products. 
Agro Tourism in Romania is an opportunity especially for the locals, 

taking into account the crisis in the agricultural sector, are willing to try a 
new activity using to increase profitability, infrastructure already available.  

But equally true is that Agro tourism may be a good opportunity to 
make a deal for those who, tired of rates of stressful city life and eager to 
make a change, may be interested in the idea of moving the country together 
with their family, to work the land and offer hospitality to tourists. There are 
several reasons that may cause a decision in this regard: 

Defining features, which customizes Agro 
tourism 

 Agro  tourism is a mix of agricultural activities 
with tourist services of the farm 

 

 Is a diffuse tourism, because the offer is 
characterized by a large spread in space 

 

Agro-tourist farm provides natural products and 
programs of awareness of farm 
 

Avoid large gatherings of the tourist season during 
the peak season 
 

Agro tourism comprises the activities of both of the 
family get income and agricultural activities 
 

Tourism offer is authentic, based on the specific 
area, the special peculiarities of its 
 

Accommodation places are, in Agro tourism, far 
reduced in number, and housing having rusticity 
character 

Provides for people with low-income possibility of 
rest, gaining natural products 
 



FACULTATEA DE MANAGEMENT AGRICOL 

- Market is in full expansion. The number of tourists who visit the 
existing farms, even after a brief holiday spent in a household, want to 
return or to visit other farms and is constantly increasing;  

- Investments are relatively low. It is investments for the existing 
house, investments that are necessary to arrange spaces and adequate 
reception facilities for tourists and at the same time, put value their own 
heritage. 

- No special knowledge required. To be successful in this business 
must have a good location of household, have a strong sense of hospitality 
and know how to cooking. 

- Activity is seasonal and winter can be limited to weekends. There 
is also the possibility to limit this activity only in the spring season-summer, 
practice already used by many entrepreneurs in this field. 

- Can exploit the products obtained in his own household. The 
law expressly provides for the possibility of selling household products, 
which can lead to important gains.  

It is a family business. Activity can manage by the members of a 
family (two spouses and children), so it is not necessary to recruit and 
engage people from abroad. 

Synonymous with a holiday spent with little money in the middle of 
nature, Agro tourism like and become increasingly popular in Europe. 
Entrepreneurs-pioneers in this sector have started work in'60 years, in 
villages from Alps Mountains area. Then, were echoed elsewhere by others 
and thus to expand and improve this activity, whose purpose has remained 
unchanged until today: to offer tourists accommodation and gastronomic 
specialties from rural areas, at some accessible rates - all in a 100% natural 
frame, unaltered in any way by the recent progress and civilization.  

What are the reasons why, in recent years, more and more persons 
appealing to rural people? Based on questioning this kind of fans travel, has 
revealed that they primarily want to satisfy the need of peace. They want to 
be away from traffic noise and stress that characterize urban life. It is to 
spend with family (most often) a quiet period, another rhythm than usual, 
and all accompanied by a healthy diet, with foods prepared by traditional 
recipes of the local gastronomy.  

Then, the desire to know nature, to come in contact with the 
absolute simplicity, through hiking, or practicing sport activities such as 
riding, canoeing, cycling, offering satisfaction in life outdoors.  
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Also, through Agro tourism can deepen their knowledge about 
their people and can be satisfied the need to learn, for example, how a 
horse ride, how it is cheese made or how to get wine. These are old time 
activities worldwide, but little known by those who, caught up with life in 
the block, don’t have even a little garden in which they can plant flowers or 
different vegetables. Finally, everything in terms of tourists is to spend as 
little or, in any case, an amount much smaller than that required to spend a 
holiday in a hotel in the mountains.  

Agro tourism area and village is the real attraction, which 
interpenetrate all the rural tourism offer. What the consumer wishes to 
obtain when it comes to tourism and what is offered? 

Table 1 
Agro tourism supply items 

What the consumer of 
Agro tourism wants? 

What it can offer through AGROTURISM? 
 

Search for peace 
 

- Location away from noise sources  
- Respecting privacy 

Healthy Food 
 

- Produced obtained in own household  
- Specific culinary tradition 

Relaxation in an active 
way 

- Atmosphere of relaxation and recreation  
- Additional alternative leisure 

Return to nature 
 

- Location close to areas of vegetation  
- Knowledge of the specific natural resources 

Practice of mountain 
sports 
 

- Ski  
- Sledging  
- Fight with the snow, etc. 

Knowledge of rural 
 

- Access to the traditions, folk, customs area 
specific  
- The use of specific rural crafts on endangered, 
like tissue in the war, pottery, etc. 
- Participation in some specific local holidays 

Ecological refuge - Location away from pollution sources  
- Organic food 

Participation in rural 
community life 

- Proximity between host and guest  
- Discussion on rural problems and how to solve 
them 

 Source: processing author 
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The popularity of rural tourism has increased in recent years. From 
individual initiatives has lead to a real alternative leisure. Reason for 
developing tourism in rural area is awareness, by small farmers, of the need 
to diversify the business in the farms, and beyond, through gearing in 
forestry, tourism or calling certain Time-activity within the local economy. 

Romanian household represent the name of the administrative and 
spiritual space in which restricted or extended family living and working 
material and spiritual.2 Agro Farm is a structure for receiving and hosting 
meal operated in a peasant household and providing tourists with food fresh 
from local sources and own. 

Table 2 
Differences between rural guesthouse and Agro farm 

Rural guesthouse Agro farm 
Accommodation in agricultural holdings (farms, 
manors, etc.); 

Accommodation is in 
housing in rural areas, 
where owners can or can 
not live; 
 

Agro-services are integrated into the farm and 
household, they interpenetrate with normal 
activity of the farmer and his family; 
Diet based on traditional local cuisine and 
prepared with 40% products from own 
household, and another 40% of the area/region; 

Feeding is based on local 
cuisine, specific to the 
region; 
 Services are provided by the farmers family, so 

that there is a direct relationship between those 
who provide services (the farmer and his family) 
and those who requests them (tourists); 
Recreational or cultural activities in the farm or 
household; 
Possibility of observation and participation to the 
traditional activities of farm or household; 

It offers activities for 
relaxation and recreation 
in the village which is 
located in the rural 
guesthouse, making it 
possible knowing the 
local culture and 
traditional forms of life in 
the region. 

Occasionally, other leisure activities in 
surroundings farm or household; 

Source: Blaga Ramona, Managementul turismului rural şi agroturismului în zona 
Munţilor Apuseni, teză de doctorat, Timişoara, 2008 

Besides the accommodation itself, an entrepreneur in this area can 
offer its customers also other services. In most cases, the role of these 
services is not to increase earnings, but to make customers faithful. Here are 
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some examples where the usual, if you have little imagination, you can add 
more based on customer requirements and site characteristics in the 
household is situated:  

Rent bikes, canoes and boats. It is a service that meets the needs of 
customers who want to have a great experience, to make their holiday extra 
pleasure, entertainment, variety and a drop of adventure. Service can 
become operational with a relatively low investment and without any other 
extra duty. 

Organizing excursions on horseback. If the firm does not have an 
own circle, may make a contract with a horse center in the area. It can be 
arranged with the holder of circle to have three to four people to accompany 
the guests as a guide. 

Organizing an area of sport and athletics. It may be used a garden 
situated next to the household as the football field or volleyball. You can 
also arrange an area for archery practice fire may build or even craft, ten 
golf tracks, offering customers also those needed for this sport. 

Organization of ethno-gastronomic tasting. If the area in witch is 
located the household offers conditions, deserves to lead the guests in 
cellars, where they have the opportunity to taste wine or even in other 
special famous farms recognized for various products can be marketed 
immediately, or in specific shops. Is not necessarily for organizing the 
service, to have a bus. Moving can be done with machines or guests can 
walk or bike, combining sport with such side the gastronomic. 

Selling products from your own household. Customers prefer the 
authenticity of natural products, especially after what they saw at the scene 
as they get. Often, at the end of their holiday they manifest even the desire 
to buy some products for home. It's cheese, sausages, wine and other 
alcoholic drinks, olive oil, fresh pasta, sweets, biscuits and honey. 
Typically, the developer Agro products sold at market price, with the 
advantage of immediate sales, a higher net gain from the sale of products 
obtained by the local wholesalers. 
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Table 3 
Positive and negative effects of rural tourism activities 

Impact Positive Negative 
Economic - Sale of goods and services 

made in the household   
- Infrastructure development  
- Obtain additional income from 
leisure/entertainment activities  
- Increasing employment in the 
rural area 

- Changes in the way of life 
of local peoples  
- Higher costs for insurance 
and maintenance of leisure 
activities (land for golf, 
ridden, picnic) 

Environmental 
 

- A growing awareness on the 
environment and its elements  
- Greater financial support for 
environmental 

- Destruction or 
abandonment of farming  
- Disturbances in the flora 
and fauna of the area 
- Pollution occurrence (in all 
its forms) 

Legal - Establishing a law on rural 
tourism  
- Compensation / assistance to 
farmers for modernization, 
maintenance, activities of 
environmental conservation 

- Liability of farmers for 
services provided  
 

 Social - Changes in the mentality of 
people  
- Rural-urban interaction  
- The existence of "refuges" for 
the inhabitants of cities  
- Involvement of local/regional 
authorities in various activities  

- Different attitudes of 
tourists and locals  
- Appearance of stress for 
farmers due to congestion 
area  
- Changes in lifestyles  
- The emergence of seasonal 
activities 

Other 
 

- The existence of educational 
programs  
- Acknowledging the 
importance of rural areas 

- Gradual urbanization of 
rural areas  
- The possibility of loss 
control over the 
phenomenon of rural 
tourism 

Sursa: Butler, R., Hall M., Jenkis J. – Tourism and recreation in rural areas, John Wiley 
and Sons, London, 1997 
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Activities witch avoid the danger of tourists boring. In every 
household there are a number of activities that provide food or necessary 
income for a family living. Some activities are related to land cultivation, 
animal breeding other means services provided by villagers. 

For many townspeople arrived in rural households, many 
aspects of life people are unknown, so fascinating. Participating guests 
can be as spectators or recipients of workers. Involvement townspeople in 
activities mentioned above gives a special note of staying and presents many 
advantages:  
- allows a better approach and communication between host and guest;  
- ensure host a helping hand (even if symbolic), which can be taken into 

consideration in evaluating the services for payment, either by lowering 
costs or by an additional supply of food/fruit given to guests when 
leaving from guesthouse or farm. 

- allows customers retention through emotional connections created. It is 
not excluded from the guests that appear collaborative initiative for 
marketing products on the market or advertise the city and bringing new 
customers. 

 
CONCLUSIONS 

 
Agro tourism and rural tourism have the advantage that don’t 

creates, in particular the products for providing them of tourists as big hotels 
does, but exploit what exists to develop them further, but without services is 
really hard to develop this branch of tourism. The conclusion is that rural 
tourism means a lot of work, more energy, passion and a lot of energy, less 
money, resulting.  

The value of the full potential of rural regions and localities through 
tourism involves the implementation of individual measures and which may 
be summarized as follows:  

- The functioning of households on the principle of autonomy in 
management, organizational management.  

- Providing funds for the development of the households own effort 
or through loans from banks with low interest.  

- Intervention in the community, through investment funds from the 
central level for rural construction (especially for infrastructure) and support 
localities in the remaining funds available to local councils. 
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In conclusion, the activity is profitable and therefore more Agro 
farms, which do not have the space to provide accommodation and meals, 
are limited to selling products from their household. It is possible that these 
farms will be mentioned in a catalog, order by mail. To do this it must be a 
good organizational capacity set up and efficient witch edit the catalog at a 
printing of trust, to promote it, to obtain a list of addresses and also to solve 
the problem of dispatch problem and the collection of the amount of 
subscription by mail or courier. 
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