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Currently attaches great importance to rural tourism in literature and in 
practice. Romanian rural tourism has a great future, being placed in 
close connection with other forms of tourism: tourism in circuit, spa 
treatment and rest tourism. Technological changes in agriculture, falling 
prices of agricultural products or agricultural policy of the European 
Union may be offset by the development of rural tourism that will bring 
new revenue and jobs.  

Rural tourism is based on three coordinates: space, people, 
products, because:  

- Space without the people can not be a support for living;  
- People from lack of space or products have a reduced capacity of 

receiving;  
- Products which are based on the people not only have an 

existence pan but can not ensure sustainable development locally. 
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MATERIAL AND METHOD 
Those who live in rural areas should be the main actors in rural 

tourism to be the main beneficiaries; however, the traditional hospitality of 
the peasants must be accompanied by a specific preparation of the tourist 
accommodation, offering visitor consumer satisfaction of a civilized 
accommodation and at the same time the possibility of discovery new 
people and places.  

This study aims to: identify the services provided by Agro pensions, 
the average number of rooms, travel opportunities and additional sources of 
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supply, service evaluation, criteria for evaluating the performance of 
professional employees, staff recruitment, training need.  

The method used was the questionnaire. These questionnaires were 
applied to persons holding such structures tourism. 

 
RESULTS AND DISCUTIONS 

Owners perceive tourist potential attraction of the area as a 
strength for the locations you manage:  

- Very natural landscape (23%);  
- Specific gastronomy (20%); 
- Business (18%);  
- Monasteries and other historical monuments (15%); 
- The use of sports - mountaineering/climbing, sledging, sky 

(13%); 
-  Others (e.g. road traffic). 
There is a possibility of the owner tourist locations to organize 

diversified packages of travel services for customers. However, upon 
request, may make travel monasteries in northern Moldavia and other points 
of tourist attraction or spa treatment. 
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Fig. 1 Tourist potential attraction of the area 

 
Opportunities and additional tourist services in the area 

adjacent, which can bring added value to offer specific guesthouses are 
relatively low:  

- specific sports (climbing/mountaineering, sledging, skiing) - 21%;  
- discoteques (bordering cities) - 20%;  
- museums, monasteries - 19%; 
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- parks - 16%; 
- fairs, expositions – 7%; 
- others. 
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Fig. 2 Opportunities and additional tourist services in the area adjacent 

 
Owners appreciate that the pensions they manage have a strategic 

location, good, being located so that customers can reach your 
destination:  

- With own transport (35%);  
- With public transport (33%)-only train, but bus and train or bus;  
- The transport of company (22%). 

The degree of accessibility
22%

33%

35%

With own transport 

With public transport 

The transport of company 

 
Fig. 3 The degree of accessibility 

Supply sources. This indicator has endorsed the assessment of the 
degree pensions exploit resources (raw materials, goods and products) own 
local, regional, or from other sources:  
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- 12% use their own resources;  
- 12% supply from local farms (vegetables, fruits, animal products 

and construction materials);  
- 18% regional sources of supply (especially alcohol);  
- 50% national companies and multinationals in particular (e.g. 

Metro). 
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Fig. 4 Supply sources 

 
Arrangements for promotion, channels and frequency of their use in 

prospecting and attracting consumers of tourism services by hostels shoes 
that promotion through customers is the most used.  

Two-thirds of directors believes that the most propitious modality 
to the boom remains "our client our attorney". Approximately half of the 
directors have called on the regional tourism agencies but gave up relatively 
quickly because the contracts have not increased the number of customers. 
Half of the directors have known their offer on site and/or search engines, 
32% have only leaflets presentation, 20% have bought ad space in tourist 
guides (PagiTur), 10% using banners and other types of ads and advertising 
(e.g. business cards).  

Tourist sites have not developed their own organizational 
procedures, except those related to recipe. Administrators appreciate their 
process of formalizing the behavior of employment as an insignificant share 
in the efficiency and improve service quality for customers.  

As a result 61% of companies do not have books or other ways to 
mention, the customer assessments of services received during the stay 
in the pension. 
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Existence of a clear customer evaluations of quality 

tourist services provided by company
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Fig. 5  Existence of a clear customer evaluations of quality tourist 

services provided by company 
 

56% of employees know at least one foreign language, 31% two 
languages and 13% in two international languages (they are generally 
managers of tourist locations). 

The need for training
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Fig. 6 The need for training 

 
26% of directors believes that they need training or management 

training, 21% marketing tourism services, 17% in effective communication 
techniques, while 6% consider that "not appropriate" training in addition. 
37% believes that these courses may take 5 days, 25% 10 days, 25% over 10 
days, 13% estimated that 3 days is sufficient (all options are made clear that 
training sessions should be organized in extrasezon). Average investment, 
that would be willing to do to, participate in a training fall between 100-200 
euros. 

Administrators of tourist locations are optimistic in estimating the 
evolution of their businesses over the medium term. In this regard:  
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- 89% believes that pensions and motels that you manage will 
develop;  

- 8% think that this business will stagnate; 
- 3% estimated that they would not be able to maintain business. 
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Fig. 7 The evolution of their businesses over the medium term 

 
Motivation for positive prognostics where stated responses were 

was: investment funds from other sources - or from relatives living/working 
abroad or from any European programs; income population growth; quality 
of services of hostels. The motivation for negative prognostics concern: 
competition and lack of support from national agencies (ministries, county 
councils, municipalities, banks). 

 
CONCLUSIONS 

The most urgent needs for developing their business are: capital, 
capital and capital ". Other pressing needs: customers to stay longer than 24 
hours, qualified staff; promotion. 
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