
LUCRĂRI ŞTIINŢIFICE, SERIA I, VOL. XI  (4) 

 
EUROPEAN EXPERIENCE IN THE FIELD OF HEALTH 

TOURISM. OVERVIEW OF THE COUNTRIES OF WESTERN 
EUROPE, CENTRAL AND EASTERN EUROPE 

 
 

EXPERIENŢA EUROPEANĂ ÎN DOMENIUL TURISMULUI 
BALNEAR. PRIVIRE DE ANSAMBLU ASUPRA ŢĂRILOR DIN 

EUROPA OCCIDENTALĂ, CENTRALĂ ŞI DE EST 
 
 

CALINA MARINAU∗, I. CSOSZ∗, SIMONA CRISTINA MARTIN∗, 
  RAMONA CIOLAC∗ 

 
After what was faced with a worrying decline in demand due to new 
supply not adequate requirements and mutations occurring in the world, 
has made health tourism in the 90s, a revival of its offer, as a result of 
tourism development for health.  
As a result of developments in tourism, health tourism to health, there is a 
development, diversification and modernization of the supply of products 
by the emergence of spas cures and prevention of wellness, which is 
application to all categories of age or socio-professional. 
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RESULTS AND DISCUTIONS 
 

Rich and long tradition that the spa tourism in European countries, 
the volume and variety of important factors for cure - termomineral and 
mineral water, sludge treatment, saline lakes and therapeutic fallout of 
natural gas - and the therapeutic possibilities, but also on leisure they 
provide, location of many of the spas in the area is very picturesque trump 
all sites of European health tourism. 

In the context of changes in the structure of demand, supply of health 
tourism has diversified, the knowledge new contents. 
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As a result, the analysis offers resort spas in Europe that Germany, 
Italy, France, Spain, Hungary, Czech Republic, Slovakia, Slovenia, Poland, 
Bulgaria may be a point in the development and restructuring of the 
Romanian resorts offer. 

After what was faced with a worrying decline in demand due to new 
supply not adequate requirements and mutations occurring in the world, has 
made health tourism in the 90s, a revival of its offer, as a result of tourism 
development for health. 

The evolution of health tourism to health tourism can be appreciated 
as an enrichment of the contents thereof in response to the application 
shown by people healthy or apparently healthy seeking resorts of course be 
because of the worsening environment physically, mentally and morally, 
stress, obesity and pollution and changes made to the mentality, whether the 
need for a physical and mental as well, to preserve and maintain until age as 
submitted and due to natural therapeutic means reconsidering. 

As a result of developments in tourism, health tourism to health, 
there is a development, diversification and modernization of the supply of 
products by the emergence of spas cures and prevention of wellness, which 
is application to all categories of age or socio-professional. 

Evolution spectacular that has made a tourist market in recent times, 
caused the emergence of major mutations manifested both supply and 
demand at. 

The evolution of health tourism to health tourism has resulted in 
reorganization of the spas or the emergence of new states in which the 
dominant note is healthy service for people seeking such resort to remove 
fatigue, stress, restoring physical and mental capacities, recreation, 
entertainment, advantage, while both healthcare and all the facilities of a 
holiday itself. Therefore, many resort spas have been profiled on preventing 
these issues for disadvantaged people's lives and turned into "fortresses of 
health". 

As a result, the owner of a rich background and spa were redesigned 
on the tourism offer of health, including products such as "restoring the 
form and achieve a state of general good" and the play (recreation). 

This situation is found with specific issues, particular to each of the 
countries with tradition in thermalism. 
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Regarding the current situation, the demand recorded by the spa 
tourism at European level falls in global trends, being between 10-15% of 
tourism demand recorded at the continent. 

This is shown by the share of 7.3% which has registered at the 
request of the main destinations for health tourism. 

The main European resort destination is Germany, which holds 67% 
of demand registered at the main countries holding potential spa. This high 
percentage is determined by the number of tourist resorts for existing health, 
over 330, especially as the quality and degree of diversification of products 
for health tourism that offers them. 

Another major tourist destination, which has lately been an 
important development in the health tourism, it is Austria which holds 
10.6% of demand, thus managing to overcome much, countries with a rich 
tradition in the field as Italy, which holds only 4.4% of demand, France 
(3.4%) and Spain (3.6%). Following the example of Germany, Austria has 
managed to shield the time to develop the health tourism, especially in the 
"wellness" which will continue and, according to estimates made an 
important development. 

Progress made in this area of Spain and the spa industry has been 
restructured in a significant proportion so that, at present has reached to 
more than a traditional destination: France. 

As far as the priest and central Europe is - although they are among 
countries with a rich tradition resort, held weights are reduced below 3% in 
the first place situate Romania with 2.7%, followed by Slovenia (2 %), 
Hungary (1.4%), Poland (1.3%), Czech (1.2%), Slovakia (0.5%). 

Although Romania is on first place in this group, it should be noted 
that while the request is made mainly from domestic customers, this holding 
93.45% of total customers in other foreign countries has important weights 
ranging between 14,5% and 36% in the first place being the Czech Republic 
(36%) knew that to capitalize on both the tradition in the field and charm of 
the main resorts, followed by Hungary with 32.5%, Slovakia and Slovenia 
with 29 % countries that have managed to develop a major tourism 
proposals for health and Poland (15.4%) whose offer remained largely 
traditional. 

As regards the emergence of new resorts should be highlighted here 
that proximity is characterized by its location near a destination/important 
city, it offers structured-in particular on products of restoring form or 
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leisure. However in many western European countries have emerged and 
resorts that offer only products of "wellness". Also many of the spas has 
grown from a desire to provide a product that responds to the whole family, 
the supply side play an aquatic recreational recording various forms of 
manifestation. Thus, the reference literature is hot (Spain) an innovation in 
the field of aquatic entertainment offers multiple models of planning: there 
are pool with underwater music for swimming and diving, cave with Indian 
Roman bath with heated marble slab, a waterfall on the wall of water will 
design video. 

Upward trend since the demand for products of "Wellnes" resulted in 
the construction of hotels suitable for this type of product. They are 
characterized by high quality facilities, being assigned the 3-5 star category, 
units are integrated together all services under one roof and have a large 
number of service areas for "wellness" which is fitting out through 
innovation notes: from the Roman baths luxury to facilities like swimming 
pools very modern ambient light with the therapeutic properties 
(cromotherapy) or music (melotherapy). 

The evolution of health tourism to health tourism has resulted in 
rejuvenation customers so share most of it is recorded in the segments of 
age: 35-45 years (45.1% in Italy, 30% in France) and the segment of 45-60 
years (21.9% in Italy, 40% in France). In terms of socio-category, most of 
the customers, over 50% is made up of platforms and higher education 
environments. As regards the sex structure of this segment of customers, it 
is composed largely of women: 80% in Italy, 70 - 75% in France. 

Also be emphasized that, along with these two main categories of 
customers in the spas and it meets a special category called accompanist 
who are not receiving the cure, but the accompanying prescribers period of 
stay. Therefore in designing spas offer must be taken of this segment of 
customers who may hold a share quite important. To these are added 
customers visiting destinations with other motivations: camping, for skiing, 
cultural tourism, etc.. because an important part of the Resort is located in 
picturesque mountain areas. 

Given the trends that foreshadow, a spa product competitive means 
adapting to the changes occurring in the application and tracking of the 
developmental stage. 
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European experience in the field of health tourism 
The situation with the traditional resort of Western Europe 
Germany - falls in first place among European destinations resorts 

both offer more than 330 stations and on the application, focusing 
approximately 60% of the number of prescribers registered in the continent. 

Also offer is characterized by the most varied type of resort; 4 
categories: thermal (mineral water and mud), climate, coastal, Kneipp cure 
each trying to offer and individualized so as to attract a large number of 
tourists. 

German health tourism success is due to how the different resorts 
have managed to adapt the application to meet a more diverse segment of 
tourists and motivations. 

Once in the early 90's was faced with a strong crisis, characterized 
by dramatically lowering the number of prescribers because of diminishing 
the health insurance contribution to pay costs of course, it has been 
restructured to offer health tourism principle. Thus products of wellness, spa 
are included in the various resorts offer. 

Many resorts and they offer reorganized so as to address both 
prescribers and healthy persons who wish to conserve their health or fun. 
For it was necessary to find ways to harmonize the interests of different 
customer segments. Reference in this is, in literature, resort Baden-Baden. 
offering at the same resort treatment, wellness and recreational water. 

An important place in the organization and its activities are national 
tourism organization spa eV Deutscher Heilbäderverband to develop best 
practice guidelines "Begriffsbestimmungen - Qualitätsstandards 
Prädikatisierung für die von Kurorten, Erholungsorten and Heilbrunnen" 
that is respected by all the 300 stations that have joined the association. As a 
solution to revitalize health tourism was introduced cure compact, practiced 
in over 20 resorts result of negotiations between employers' organization 
and the resort homes of health insurance. This is an intensive course in 
which treatment is performed in groups of 15 persons that are valid for the 
same medical indications and addresses of people suffering from various 
diseases specific modern civilization: disease nutrition, osteoporosis, 
diseases of the airways, the spine etc. Regarding funding of cures, each 
citizen is entitled, under certain conditions, to subsidize spas treatments 
every three years, the subsidy was 90% for the cost of treatment. As regards 



FACULTATEA DE MANAGEMENT AGRICOL 

the management and resort: 80% of resorts are insubordinate local 
administrations, the state owned 10%, 15% are private. 

Italy until recently the second European destination thermal is 
characterized by the large number of resorts (over 150), they have 12% of 
the national offer in terms of number of places, and demand for spa tourism 
represents only 1.2% of the total. Also be shown that the demand is 
concentrated in famous resorts: Montecatini, Cianciano, Ischia, Though the 
offer was diversified including resort component benessere, analysts in the 
field believes that a restructuring is required of it from the health tourism. 
Italians also believes that quality of supply and price-quality ratio more 
favorable to Hungary and Slovenia is important competitors. 
FEDERTERME - Italian Federation of Industry and Water thermal curative 
is to research and promotion. 

In order to facilitate promotion and trade issues within some of the 
major geographical regions were created consortia includes corresponding 
thermal companies to facilitate business and promotional aspects. 

France - the country with an important thermal economy developed 
at the level of over 100 stations - located mostly within the small urban or 
rural communities whose activity depends on thermalism proportion of 80-
90%, yet in a position identify solutions to exit the crisis in which the resorts 
spas over 15 years. The successes achieved in the field of some states may 
be a benchmark for other countries in a position to reorganize and spa 
tourism. In this regard can be highlighted a number of solutions in time and 
have proven efficacy, the creation and development of thermal hotel chains 
the most important are: Thermal Chaine du Soleil and Eurothermes 
development resort proximity (Amneville) development of animation in 
many thermal resorts. 

Experience French and offers 10 ideas for action in this regard: 
- Creation of complex new type of health based on increasing 
scientific and medical credibility and adapting products to customer 
requirements as those medicalised and not medicalised;  
- Sophisticated products both in terms of types of procedures and 
included in the accommodation and the leisure to attract a diverse 
clientele: for treatment, business, recreation, vocational training;  
- Modulating the duration of cure without affecting its effectiveness 
in light of the medical criteria and expectations of customers;  
- To intensify research efforts to find new areas of applications;  
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- Development of resort structures preventive through leisure 
centers, health prevention and targeted different segments of 
customers such as "sugar house" - for prones to diabetes;  
- Developing products for the form of re: vitalizing, fighting aging, 
back pain, etc.;  
- Implementation of policies to attract investment in thermalism;  
- The creation of branded products that provide quality assurance 
and reliability;  
- Development of international destinations for attracting 
investments and international operators;  
- Improve the current image and launch a communications campaign 
for separate medical corps and the general public. 
Austria and Switzerland - countries that have registered in recent 

years an important development of health tourism result of demand for the 
products shown of wellness. This resulted in the introduction of such offers 
in the resort classics that have been developed and upgraded and the 
construction of new hotels "wellness". The hotel offers a wide range of 
quality products designed to ensure a state of general well both physical and 
mental. According to opinion of specialists in the field, demand for products 
of wellness is constantly growing. 

Besides quality and innovation are at the room behind these 
countries. Concern for quality has resulted in the formation of associations 
that have joined the resort in several European countries aimed at promoting 
quality in health tourism. In this connection may be mentioned "European 
Spa World" which includes resorts in Austria, Slovenia and Hungary. 
Alpine Wellness and countries including Austria, Germany, Switzerland. 

Innovation is present both in architecture (eg Bad Blum - Austria) 
and in developing applications that thermal water is used for heating water 
as housekeeping, etc. premises or fittings for cures. 

Spain - has made itself an important development of health tourism 
that structure the three major components: traditional products, wellness and 
Seawater therapy. Resort experienced a major process of modernization, 
especially those whose products offer incorporating wellness. 

Also offer the quality products mostly (3-5 stars), Spain has also 
developed an important already two such plans FUTURE I and FUTURE II.  

As regards hotel management it ensures the right of the families. 
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The evolution of health tourism in the countries of Central and 
Eastern Europe 

Countries with a rich tradition resort, based on important scientific 
research, now recorded in different developments. Countries such as 
Hungary, Slovenia, the Czech Republic and Slovakia, which have been 
considerable investment efforts have been able to modernize and develop 
resorts currently representing major competitors for many countries with 
tradition in the area of Western Europe. Thus, wifeless enrich the "Primo 
rapporto sul sistema thermal” in Italy show that two of these countries: 
Hungary and Slovenia is important competitors of Italy due to higher 
competitiveness they have light products by quality-price ratio. 

Hungary - benefiting from the advantages of rich thermal waters 
and a number of buildings with special architectural Hungary, managed to 
develop health tourism, becoming today the most important receptor 
amateur travel health. As a result, Hungary has been very responsive in 
terms of wellness as a result of the recently developed a series of wellness 
hotels, which are characterized by facilities located in luxurious hotels with 
great architecture (3-5 stars) or old castles Puchner Castle Hotel, Castle 
Hotel Sasvar (Keszthely), Szidonia Castle Hotel, Grand Hotel Aranybika 
CIVIS (building built in the style "art nouveau") or very modern spacious, 
bright, surrounded by parks, true oases of peace that favor the posting of 
daily relaxation by providing all the elements: the natural, architectural and 
interior centers and hotels, quality and design facilities, diversity and quality 
of products for pet offers recreational opportunities offered. 

Also be emphasized that Hungary has invested heavily in tourism 
which allowed the restructuring, modernization of hotel brand and building 
many new hotels.  

At the same time must be emphasized that Hungary is very sensitive 
to what innovation means in terms of tourism products for health. Not least 
the quality should be highlighted - a price which made almost 35% of the 
demand shown by foreign tourists. 

Czech Republic and Slovakia - have a number of famous resorts in 
the world whose tender is characterized by combining the refinement of 
specific buildings built in the golden age of health tourism and the concept 
of resort development, benefiting from major parks and thermal tracks very 
well equipped for a belt of land, with modern treatment standards in comfort 
inside the hotel with a very diverse range of services developed equally on 
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the two components: the spa treatment in the superior comfort and luxury 
health and wellness tourism. 

Also in these two countries is remarkable competitive products as a 
result of price-quality ratio more favorable than for other destinations. A 
proof to this effect is, in this case a high share of foreign tourists. 

Poland, which is characterized also by a rich resort experience and 
has preserved the traditional appearance of the spas. So most resort are 
organized on a location in a central position of the establishment of course, 
which is often characterized by an architecture reminiscent of good times 
thermalism. Also, most of the products offered are traditional medicalised.  

In most resorts are Polish and are administered by or unions which 
explains, perhaps, the traditional resorts offer. 

Bulgaria - although not yet reached the tender Hungary, Slovakia, 
Czech Republic, Bulgaria continually improves its offer health tourism 
which makes to be a major rival of Romania.  

It has developed both at the spas located predominantly in 
mountainous areas and those on the season.  

It should be noted that the last time the material of the spas was 
modernized, with a very important hotel placed at 3 and 4 stars. At the same 
time there has been a diversification of supply on the tourism of health 
through some type of wellness products.  

Do not forget that in Bulgaria began to put a greater emphasis on 
service quality, and price-quality ratio is one in this case favorably. 

 
CONCLUSIONS 

 
Analysis of the spas offer European highlights that the success they 

knew who resorts to adapt the offer of new trends, to respond to a large 
extent the requirements of tourists, offering diverse products of good quality 
at a best quality - price. 

Therefore it is necessary to understand the organizers of tourist 
programs to the general direction of development of European tourism and 
as such confidence in their facilities and treatment stations and the 
effectiveness of medical treatment in the spa.  

Besides the analysis carried out shows that many of the resorts built 
or upgraded recently received support from the European Union.  
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Regarding the role of the European Union in supporting the health 
tourism, is both sustainable development through various programs and 
inclusion in the plan of action for tourism and creating a data bank of 
information for use by European thermal resort.  

At the same time have revealed that in so far as the law will provide 
for cost reimbursement by insurance, if "cure" takes place in another 
European Union member research proving the efficacy of treatments spas 
will lead to market expansion, so how will and desire to continue physical. 
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