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Abstract: The article analyses the evolution of bank cards on the 
Romanian market. Because urban areas have come to saturation in 
respect to bank cards, a solution would consist in extending their usage in 
rural areas. The article presents the main advantages of using cards as 
remote access banking services.  
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INTRODUCTION 
Cards contribute significantly to the elimination of underground economy, 
by increasing transparency of economic processes, stimulating business and 
creating new jobs. Meanwhile they represent platforms for innovation and 
development of on-line services. 
Due to information technology, remote access banking services offered by 
banks to their clients deal with information processed within the bank.  
In Romania, remote access banking services via internet or wireless 
technology play an important role in banks’ offers. 
Electronic banking services correlated with new technologies and 
diversification of remote access payment instruments attract customers by 
offering certain benefits: efficiency, accessible costs, and commodity. 
 

MATERIALS AND METHODS 
Research methodology presumed the analysis of approaches and opinions 
existing in specific literature, of the main national and international studies 
and articles, and of the specific law. 
Remote access payment instruments also comprise cards and applications 
like internet-banking, mobile-banking and home-banking. 



FACULTATEA DE MANAGEMENT AGRICOL 

  

The card is an electronic payment instrument, a standardised secured and 
individualised information support, which allows its holder to use his own 
available funds from an account opened on his name at the card issuer or to 
use a credit line with a ceiling established in advance, opened by the issuer 
in favour of the card holder in order to perform certain operations.1 
Technological types of payment cards: 

- Magnetic payment cards; 
- Microprocessor payment cards2. 

Magnetic payment cards issued by banks, dealers, etc. show common 
features for all national payment systems through this instrument. (they are 
made of plastic and have the same ISO standardised sizes).  
Microprocessor cards include a capsule with electronic devices that contain 
following types of information:non-confidential (elements identifying the 
issuer, account number of the holder, validity, etc.),confidential (available 
balance), inaccessible (PIN or other coding and decoding keys). Public 
services providers are required to accept payments made with bank cards.  
In Romania, currently there are 21.8 million cards, after 15 years from the 
issuance of the first card. At the end of the third quarter of 2008 there were 
13.3 million valid bank and non-bank cards, and 82% of them were actually 
used in transactions.During 2007 the portfolio of valid bank cards increased 
by 18%, which means over 1.65 million cards (from 9.1 million to 10.7 
million). Despite this interest for issuing cards, the growth rhythm of the 
cards market is still inferior to the previous year (chart no. 1), dropping 
below 10% in 2009.  
Chart no. 1 
 
 
 
 
 
 
Source: commercial banks 

                                                
1 Maria Moraru, Marian Moraru, Codruţa Pavel, A. Dumitrescu, D. Ştirbu, A. Domil (2006) 
– Contabilitatea instituţiilor de credit, Mirton Printing House, Timişoara, page 40 
2 Maria Moraru, Marian Moraru, Codruţa Pavel, A. Dumitrescu, D. Ştirbu, A. Domil (2006) 
– Contabilitatea instituţiilor de credit, Mirton Printing House, Timişoara, page 41 
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During 2000-2004, MasterCard portfolio increased more (3.1 million) than 
Visa portfolio (2.8 million), and in 2005 they reached the same level (3.6 
million). 
In 2007, MasterCard portfolio increased by some 900,000 cards, while Visa 
card portfolio increased by almost 800,000, reaching to 5.3 million, and 5.5 
million respectively. 
Chart no. 2  

 
Source: commercial banks 
Push consumer appetite for electronic financial transactions by area credit 
per year that passes. 
Credit cards were the product with the highest growth rate in 2007, over 
54%, 3 times higher than the overall increase of credit cards portfolio. 
Credit cards have come to hold approximately 8.5% of the total bank cards 
portfolio, in comparison to 6.5% in 2006.  
Out of the credit card portfolio growth, over 70% can be attributed to the 
efforts of three issuers: Raiffeisen Bank, Credit Europe Bank and Banca 
Transilvania, whose cumulated portfolio increased in 2007 with 232,000 
credit cards. 
The campaign  of Credit Europe Bank « With CardAvantaj each friend 
brings you a bonus » has the following mechanism: each CardAvantaj 
holder, who calls the InfoAvantaj customer service and provides information 
about potential CardAvantaj holders, receives a bonus of five Euros for each 
card granted by the bank. 
2007 was also a very good year in terms of business cards portfolio growth. 
Issuers registered an overall growth rate of over 40% (60,000 cards). 
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On the business cards market, BRD recorded the highest growth – 
approximately 17,000 cards (53.3%) – ranking second on the market in 
terms of portfolio size after Banca Transilvania. 
BRD’s business card growth is the effect of Ristretto services and products – 
an offer for small and medium-sized companies since June 2006. The BRD 
financing package (“Master”) offered to the companies credit lines for 
covering working capital needs, development loans – for purchase of 
equipment, investment loans for purchase of real estate and business cards 
loans. The latter amounted to maximum 20,000 RON or 5,000 Euro and they 
were granted for a period of 12 months.  
Debit cards are excellent tools for familiarizing the public with the use of 
electronic payment instruments are safe, easy to use and simplifies the 
distribution of wages each month. 
Debit cards – usually salary cards – have registered the lowest growth rate, 
respectively 15%. The rate is far from being considered capped and it shows 
that there is still potential on this segment. In case of ING Bank, the self 
banking transaction platform is highly appreciated by customers because it 
allows a series of transactions for paying bills and the bank also grants an 
interest for the available funds in the accounts comparable with the one for a 
term deposit. 
Through its 1,400 operating units throughout the country, CEC Bank 
remains the only issuer that covers best the rural areas and the localities 
with less than 10,000 inhabitants. Debit card portfolios for ING and CEC 
increased significantly over the average of 15% registered for the total 
market, 68% and 166% respectively (chart no. 3). 
Chart no. 3  
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Card market growth rate dropped below 10% in 2009. In this case, banks 
will be forced to migrate to rural areas to attract new clients considering that 
47% of the population lives in rural areas.   
At more than 15 years from the issuing of the first bank cards in Romania, 
these have become an instrument used by most persons in urban areas, but 
what is the situation in rural areas? 
After 1990, Romanian commercial banks were interested to extend their 
units in rural areas, especially in villages located at the periphery of large 
cities.  
But during 1995-2000 most rural bank agencies have been closed, and the 
commercial banks focused on urban markets. 
In the counties with the lowest urbanisation rate we only have 150-250 
cards per 1,000 inhabitants, while in counties with predominantly urban 
population the number of active cards exceeds 500 pieces per 1,000 
inhabitants, because 74% of the bank agencies are located in cities and only 
26% in villages (Table no. 1).3  

Table No. 1 
County Urbanisation 

degree 
Number of active cards per 1,000 
inhabitants 

Dâmboviţa 29.4% 205 
Cluj 67.2% 539 
Braşov 74% 448 
Hunedoara 75.9% 374 
At the end of the third quarter of 2008, CEC Bank, which traditionally 
addresses also to customers in rural areas, had a few tens of ATMs in 
villages.  
Inhabitants of rural areas working nearby urban centres became salary card 
holders. Cards penetrate in rural areas primarily around urban centres. 
People prefer to live in villages, while keeping their jobs in the cities, so that 
suburban villages become city districts, which assimilate more easily what 
the city offers. 
Proclaiming villages as cities is conditioned also on the existence of 
banking activities. Out of 41 villages that have become cities since 1994, 
currently 29 have at least one ATM. The ATM network in rural areas 
consists of 160 automated teller machines (ATM). 

                                                
3 Attila Gyorgy – Finance-Banks-Insurance Magazine, no. 7/2006 
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Table no. 2 
Bank Weight of ATMs in rural areas 
Romexterra Bank 13.5% 
Raiffeisen Bank 6.2% 
Unicredit Ţiriac 5% 
BRD 4.6% 
BCR 3.5% 
Banca Transilvania 1.8%  
Banc Post 1.1% 
CEC Bank has launched a campaign for installing electronic terminals for 
cash withdrawals from cards. Out of the 1,000 POSs installed at its own pay 
offices, several hundreds were installed in rural areas.  
The disadvantage of POSs used for cash withdrawals consists in the fact that 
they can be used only during working hours, and there is no possibility of 
having access to the money in the evening or on weekends, unless there is 
an ATM in the area. 
In rural areas, most ATMs are located at companies’ headquarters, banks, 
town halls, military establishments, cultural centres. 
Remote access banking services offer a series of advantages:  
- Electronic transactions involve lower costs than their equivalents in 
cash, they stimulate consumers to reduce costs and they increase the volume 
of bank deposits contributing to the economic development. 
- Bank customers have to get to the bank at certain times and they must 
face urban traffic. By using remote access banking services, customers can 
perform bank transactions under specific conditions (from the office, from 
home or from anywhere via internet). Thus, customers no longer have to go 
to the bank on a daily basis and they save money and time, because charges 
for electronic services are lower than those for classical services. 
- The use of remote access banking services is stimulated also by 
including on the bank’s site of demo applications that simulate transaction 
patterns, thus giving increased confidence to potential users. 
- Besides fund transfers, holders of remote access payment instruments 
can also perform exchange transactions, they can make deposits and obtain 
information about performed operations and balances of accounts. 
Remote access banking services also have some disadvantages: the 
beneficiaries of remote access banking services hesitate to access them out 
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of fear of interception of personal financial data; Electronic banking 
services are exposed to increased risks of unauthorised access into the bank 
system and they presume information transfer between customers and bank 
by means of unconventional channels (internet, mobile telephones). Thus, 
information might be intercepted by malicious people who could use them 
for defalcations from customers’ accounts. 
Cards offer a number of advantages: 
- Any company can choose to pay salaries on cards. Payments on cards 
lead to savings in respect to costs of handling cash, but some banks also 
charge a fee applied to the salary fund. When receiving the monthly salary 
on cards, employees with full-time employment contract may also obtain a 
credit in the limit of a monthly salary; 
- Some commercial banks already offer the possibility of paying the bills 
directly from ATMs. In this case, from the company’s card account it will 
be possible to pay invoices issued by those dealers which signed 
cooperation agreements with the bank; 
- Companies can use bank cards for paying local taxes to public 
institutions that accept such payment instruments, but their number is very 
small; 
- Holders can spend how much they want, within the limits of the 
available funds; 
- Embossed series, which allows to use the card both at electronic and 
mechanical terminals; 
- Transportation / travel with large amounts of cash is avoided; 
- High security degree. 
But cards also have disadvantages: 
- Banks charge a number of commissions: administration (annually), 
withdrawal of cash, statement of account, currency conversion when using 
the cars for withdrawals or payments in a currency other than the one in 
which the account has been opened. 
- There are additional costs related to commissions paid, purchase or rental 
of card reading equipment and for ensuring communication between bank 
and dealer – these costs are tax deductible. 

 
CONCLUSIONS 

Based on our analysis in respect to bank cards the following conclusions 
have resulted: 
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• Rural areas have a high potential that will be exploited gradually by 
commercial banks, considering that 10 million people live in villages. To 
ensure their success, the communication infrastructure should be developed 
more in rural areas, by introducing internet, digital telephony and GSM 
signal. 
• Banks should offer products tailored to the needs of rural inhabitants, 
including cards and internet banking. 
• Remote access banking products should enjoy greater success than in 
urban areas, as going to a bank is much more difficult in rural areas. 

 
RECOMMENDATIONS 

 
• To increase the activation of cards already in circulation, banks should 
eliminate commissions for withdrawing cash from ATM. 
• Another measure to be used by banks would be to grant a bonus for 
available funds in the card account, comparable to the one offered for term 
deposits. 
It is said that the future in the banking field is represented by point and 
click and that expansion of banks’ physical networks will depend on banks’ 
choice between investing in new premises or developing application 
systems and offering services through channels such as internet banking, 
mobile banking or home banking. 
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