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Abstract: The role and importance of the consumer of agro-alimentary 
produce have increased lately. The amounts of agro-alimentary produce 
have increased and their requirements in the field are more and more 
complex and diverse. Consumers wish to buy healthy and cheap agro-
alimentary produce that meet their requirements and preferences. The 
study of consumption is an important component of any market research. 
From the perspective of alimentary consumption, we need to study it 
scientifically and to establish both concrete ways of satisfying consumer 
needs and the ways of diversifying alimentary consumption. 
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INTRODUCTION 

 
Individual, as well as social existence could not be possible without 

consumption, each of us being both a group member and a consumer. As 
such, we depend on economic and social agents and perform certain 
behaviour. 

Consumption links not only producers and consumers, in particular, 
but also economic and social activities, in general. From this perspective, it 
represents “a hi-fi mirror of the physiology of the society: social 
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stratification and differentiation, contradictions, and the place and role of 
socio-professional groups and categories reflect in this mirror” [2]. 

In Romania, both transition and economic rises have raised new 
problems at both individual and social levels, amplifying the already 
existing ones. Thus, the first years of transition have marked a period 
characterised by new difficulties among which inflation, unemployment, 
and uncertainty of employment – that have all become part of the everyday 
life with mutations in the mentality of the people and in the behaviour of the 
consumer of agro-alimentary produce. 

The alimentary issue has been a major concern at both national and 
international level, aiming mainly at solving efficiently the relationships 
between resources and the necessary consumption. 

Ensuring the normal physiological consumption for the entire 
population is closely related to the economic development of the country. It 
is economic development that conditions the incomes necessary for people 
to ensure their alimentary consumption requirements. 

Every people has developed, in time, culinary traditions, customs, 
and habits that have played a predominant role in its nutrition; this continues 
to be valid even in the conditions of modern nutrition, based on its scientific 
and rational character. 

Due to their nutritious value, agro-alimentary produce are more and 
more important in the nutrition of the population. 

As a result of the importance of improving food structure at 
international level they concluded that meat, milk, eggs, butter, etc. 
consumption indicators per capita are, together with electricity, metal, coal, 
fabrics, etc. important indicators of living standards op a population.  

Consumption of agro-alimentary produce is the concrete way of 
satisfying one’s consumption needs; unfortunately, this does not concern 
everybody, since there is a permanent gap between needs and consumption 
[4]. 

 
MATERIAL AND METHOD 

 
 

In order to establish the trends of agro-alimentary consumption of 
the population of the Timiş County, we conducted a market study using the 
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statistic poll based on a questionnaire applied to samples differentiated 
per localities within the studied area. 

We present below the results of this study carried out in several 
urban and rural localities of the plain Banat. 

The research methodology aimed at the following [5]: 
- establishing the theme of the research; 
- establishing the objectives of the poll; 
- determining the population to be investigated and the sample 

size; 
- establishing the types of questions and designing the 

questionnaire; 
- response post-coding; 
- treating and interpreting data; 
- editing and presenting the final report. 
Data collection was done in different types of shops and agro-

alimentary markets in July 2009. 
In designing the questionnaire, we took into account a series of 

factors, such as the way it is applied (on the spot), the population 
investigated (respondents’ age, level of education, profession, nationality, 
etc.), language used, etc. 

In our research, we have used the invariance descriptive analysis, 
which supposes the description of results observed on a sample.  

The next step was post-coding data from questionnaire application. 
This was done with the statistic programme SPSS. Thus, we developed a 
database in which we introduced all the information supplied by the 370 
questionnaires. 

 
RESULTS AND DISCUSSION 

 
 

The degree of satisfaction of the multiple physiological, spiritual, or 
social needs is pointed out by the volume, structure, quality and dynamics of 
the consumption. Population’s consumption refers to a wide variety of 
goods, some of which are first necessity (bread, meat, milk, vegetables, or 
clothing); some others are considered luxury products and their 
consumption can be postponed. Analysis of consumption of produce and 
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groups of produce needs to be done not only qualitatively, but also 
quantitatively. 

Consumption of agro-alimentary produce can come from the market, 
one’s own household (self-consumption or direct consumption of produce) 
or from other sources [4]. 

In our research, we had in mind not only agro-alimentary produce 
consumed fresh, but also agro-alimentary produce to be consumed after 
processing [3]. 

The demand for milk and dairy produce is even all the year long, due 
to its nutritious functions that make it the most complex food. 

 
 

 
 
 
 
 
 
 
 
 
 

Figure 1. Main sources of milk for the respondents in Timişoara 
The population of Timişoara tends more and more to purchase its 

milk from modern trade facilities, preferring Romanian brands (Milli, Zuzu, 
Dorna). 

The factors determining most of the agro-alimentary consumption 
are individual income and price.  

People have multiple, various preferences for which they have 
limited resources. We can say that, given the present state of most 
Romanian consumers, price and purchase power can be defined as “choice 
coefficients”. 

Variations of the prices in a year are determined by the period during 
which the produce is available on the market, by its abundance, by its rarity, 
by the storage facilities, by the seasonal character of the consumption of 
certain categories of produce, as well as by the existence of substitute 
produce. 
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In the case of fruits that can be stored, the moment they appear is 
followed by a decrease of the price for the produce of the pervious year, and 
the price of the new produce is at its maximum in June-July. 

Later, the price decreases and ranged within a maximum and a 
minimum increasing with the next harvest, when the demand is high. 

Figure 2, showing the real evolution of the price of vegetal produce, 
points out the seasonal character of apples and their permanent presence on 
the market. 

 
 

 
 

 
 
 
 
 
 
**average of monthly prices in lei/kg 

Figure 2. Real dynamics of average monthly prices of apples (permanently 
present on the market) in agro-alimentary markets in the Timiş County 

(January 2008 - July 2009) 
We have analysed the evolution of consumption in the main agro-

alimentary produce, in correlation with population’s income and with the 
share of self-consumption. 

Self-consumption can be defined as a type of consumption in which 
the results of production activities are used by the producer himself for his 
own consumption [1]. In this case, the producer is also a consumer, and the 
produce consumed is not subjected to market transactions. 

Self-consumption decreases demand of products and services on the 
market. 

Unlike vegetal agro-alimentary produce, animal agro-alimentary 
produce are subjected to seasonal fluctuations of lower intensity. 
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Figure 2. Real dynamics of average monthly prices of white cheese on agro-
alimentary markets in the Timiş County (January 2008 - July 2009) 

In fact, in these categories of produce, the fluctuations of the prices 
recorded from one month to another and from one year to another by the 
seasonal character of the consumption (religious celebrations, physiological 
needs of the human body determined by the variations of temperature from 
one season to another, etc.) than by the seasonal character of the production. 

The levels and structures of agro-alimentary consumptions have 
generated a series of unbalances characterised by: 

- low consumption of animal protein; 
- high consumption of animal fats; 
- high share of cereal consumption; 
- low consumption of fruits and great seasonal differences of the 

consumption of fruits, vegetables, potatoes, eggs, etc. 
 

CONCLUSIONS 
 

In the Timiş County, improving or lowering the living standard of 
the population was followed by changes of the consumption of certain 
categories of produce. 

From the point of view of the structure of agro-alimentary produce 
we can mention a few essential features, such as: 

- a high level of consumption of cereals and cereal products both 
in urban and rural areas; 

- a low level of consumption of meat and meat produce per capita 
(a little above 50% of the European level of consumption); 
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- a diminution of the consumption of vegetables and vegetable 
produce as well as of the consumption of fruits and fruit produce 
because of the considerable decrease of the domestic offer of 
vegetables and fruits; 

- an increase of the consumption of potatoes which, together with 
cereals, make up a deficitary structure of the agro-alimentary 
consumption compared to the countries of the European Union. 

The effects of the transition on the dynamics of these consumption 
models resulted particularly in the consolidation of the subsistence 
character. In the rural area there is, practically, no demand for products that 
can be produced on the farms. 

Correlating quantitatively and qualitatively food production and 
consumer demand has become a major requirement of our contemporary 
world. 

Permanent changes of the feeding behaviour, of the way people feed, 
and of the processes of obtaining alimentary produce are closely correlated 
with the evolution of the human species. The degree of culture and 
civilisation of the people, technical and scientific discoveries, and research 
in the field of foods and nutrition also contribute largely to these changes. 

In the case of agro-alimentary produce, the main objectives of the 
consumers are: produce price (given the low level of the people’s income), 
interest in new, less known agro-alimentary produce and, last but not least, 
fidelity building for certain agro-alimentary produce of certain brands. 

The contribution of the present research is considerable: 
1. It analyses agro-alimentary produce in the Timiş County and in 

the country, compared to other countries of the European Union through the 
prism of demand and offer of agro-alimentary produce. 

2. It used simultaneously quantitative and qualitative research 
methods as well as statistic tools to mould agro-alimentary produce 
consumer behaviour. 

3. It identified possible solutions that lead to a balanced consumption 
of agro-alimentary produce and, implicitly, to the maintenance of the 
population’s state of health. 

4. It allows the adaptation of the agro-alimentary produce producers’ 
and processors’ offer to the needs of the consumers (variety of produce). 
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