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Abstract: Considered a vital sector for the European Union, tourism is 
based on numerous EU policies from other areas with direct relevance 
over it and which may affect certain elements of it. European tourism is 
strongly supported by the EU funds. European tourism industry remains 
one of the most dynamic sectors of the economy, it retains its leading 
position on world tourism and aims at the establishment of sustainable 
policies. 
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INTRODUCTION 

Regional tourism development plays an important role in tourism 
development strategies, most countries promote the development of this 
industry in economically and socially areas lagging behind,in oreder to 
improve the regional economic structure. Regionalization is a common trend 
of evolution of European regional organization. 

 The European continent is the first destination of the world, 
attracting so far, even with multiplication tourist destinations in the rest of 
continents, about 55% of international tourist arrivals. European destinations 
remain in first place, although to a less favorable position compared to 1995, 
when it is bound to two thirds of world tourists. 

 
MATERIALS AND METHODS 

This work is based on Community policies relating to sustainable 
development of European tourism and statistical data to quantify the 
dynamics and structure of European tourism transmitter and receiver. 
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RESULTS AND DISCUTIONS 

European tourism is a very fragmented industry in which a large 
percentage have a small and medium enterprises. European tourism industry 
is dominated by private sector companies operating in an environment more 
or less regulated at local, regional, national, European or international. 

Europe is at the same time, a leader in intra-regional tourism, 
presenting the following features: 

ü Europe includes a relatively large number of different countries 
as tourism potential; 

ü Most intra-regional tourism takes place between neighboring 
countries; 

ü the country tourist transport to another place, in most cases by 
land, which greatly reduces the carriage; 

ü Membership of the European Union and the absence of border 
crossing formalities decreases psychological distance and facilitate tourist 
travel. 

The European Union pays particular attention to sustainable tourism, 
tourism that is economically and socially viable, without destroying the 
environment and local culture. Many initiatives are already employed in EU 
countries at all levels (local, regional, national), confirming the interest of a 
tourism sustainable development.Agenda for a sustainable and competitive 
European tourism complements and reinforces the general policy of 
sustainability in European tourism. It fulfills a long-term commitment of the 
European Commission undertaking further supported by other European 
institutions. Group report is based on sustainable tourism and the results of 
further public consultation. Agenda represents a new contribution to the 
implementation of the Lisbon Strategy and the renewed Sustainable 
Development Strategy. 

Aware of the crucial role that tourism plays in European economy, 
the Commission adopted in March 2006 a new tourism policy of wich main 
objective is to help improve the competitiveness of European tourism 
industry and create more jobs through sustainable development of tourism 
in Europe and worldwide. 

The major objective of EU environmental policy is to contribute to a 
sustainable development. Investment in the sights that take account of 
environmental protection has preconditions for sustainable growth both 
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economically and in environmentally. Tourism development can be 
sustained only by the principles of sustainable tourism. 
 The existing Community framework for the development of 
economic, social and environment, based on a partnership for growth and 
jobs and the strategy for sustainable development provides good conditions 
for the following objectives: economic prosperity, equity and social 
cohesion, environmental protection and culture 
 These goals should also guide the players of European tourism in 
their actions on the issue of tourism in Europe and in promoting tourism as a 
tool for sustainable development of host countries. 
 European Commission recognizes the need for financial support 
stakeholders to promote the implementation agenda. At European level, 
there are already means available to Member States and regions which, for 
example, are able to finance tourism projects through the European 
Regional Development Fund. Sustainable and innovative practices in the 
tourism sector appears now among the priority criteria listed in the various 
objectives of the European financial instruments - in particular cohesion 
policy funds (European Regional Development Fund and European Social 
Fund), European Agricultural Fund for Rural Development, the European 
fund for fishing, the 7th EC Framework Program for research, technological 
development and demonstration (whose main priority on climate change on 
tourism includes incidences) - and in the "Leonardo da Vinci" program, 
which facilitated the introduction of measures specific for apprentices and 
youth training and an ongoing project designed to analyze and develop skills 
in this sector. "Program - Framework for Innovation and Competitiveness" 
(PIC) also supports the competitiveness of EU companies, especially Small 
and Medium Enterprises. 

The key objective of the European Union is the establishment of 
sustainable policies to increase both quality and quantity of labor and 
services in the tourism industry. 

EU remains the world leader in tourism as the main source and 
destination of international tourist flows. Europe is one of the 6 
geographical areas identified by the WTO and is the most intense tourist 
activity. Tourism has been a trend upward over time, as a result of the action 
of economic, political, demographic, psycho-social factors. 

In the last 19 years the number of tourist arrivals in Europe grew 
from 266 million in 1990 to 459,7 million in 2009 and is expected by 2020 
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will reach 717 million, which means almost a doubling in only two decades. 
Within the European continent was split four subregions: Southern Europe 
and the Mediterranean, Western Europe, Central and Eastern and Northern 
Europe. 

In 2009, the European tourism industry has tried to deal with many 
problems related to global economic crisis, freezing credit and rising 
unemployment, in these in addition to pandemic influenza A(H1N1). 
However, decreased the tourist arrivals in Europe by 5% compared with 
2008. 

In the period under review, almost 70% of tourist arrivals in Europe 
has shifted to southern Europe and Mediterranean and Western Europe, this 
concentration of arrivals largely thanks to the economic development level 
and experience gained for countries subregions mentioned. 

 
Fig. no. 1. Evolution of tourist arrivals in the subregion, in the 

period 1990-2009, (million)                                                
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  Source: Processed by author by Tourism Highlights, Edition, 2006-

2009. 
 

It should also be recorded, the increase that has the Central and 
Eastern Europe compared with Northern Europe, from 31.5 million in 1990 
base year, to 91.6 million in 2009. This development is not surprising if we 
think about political change, economic, social, which have occurred in 
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countries in the subregion (2004 and 2006 integration of the November 12 
EU states) in the period under review. The same may be rich tourism 
resources they hold these states, which until 1990 were "isolated" from the 
rest of Europe. In Table 1. is the evolution of tourist arrivals, the subregion, 
the entire period analyzed. 

 

 
Evolution of tourist arrivals, the sub regions, between 1990-2009 (millions) 

Tabelul nr. 1                                                 
Anii 1990 1995 2000 2003 2004 2005 2006 2007 2008  2009 

Southern and 
Mediterranean 

Europe 

93.9 102.7 140.8 146.8 149.5 158.0 164.8 176.2 179.2 169.6 

Western Europe 108.6 112.2 139.7 136.1 139.0 142.7 149.5 154.9 153.1 145.8 
Central and 

Eastern Europe 
 

31.5 60.0 69.6 78.5 86.3 87.9 91.5 95.6 99.4 91.6 

Northern 
Europe. 

31.6 40.1 45.8 45.8 49.6 52.9 56.4 57.6 56.8 52.6 

Total 265.6 315.0 395.8 407.1 424.4 441.5 462.2 484.4 488.5 459.7 

Source: World Tourism Barometer, volume 5, no 1, January 2007, volume 
6, no. 2, June, 2008, volume 7, no 1, January 2009 

 
The ranking of the most important tourist destinations of Europe, the 

number of arrivals of tourists, is, not surprisingly, France, Spain, Italy, 
United Kingdom, Germany, countries with a very high level of development 
with high value resources but also with long experience in tourism.  

The world economic crisis and fluctuations in foreign exchange have 
decreased the number of tourists in Northern Europe and Western Europe, 
several tourist destinations registering negative (France - 3%), (United 
Kingdom -2%). Some countries, like Germany, Switzerland and Austria 
(organizer of the European Football Cup) have managed to maintain its 
positive development: the number of tourist arrivals increased by 2% for the 
first two countries, while Austria grew by 6%. Some European leaders 
characterized by the type of interest flows sunlust turkey stands, an increase 
of 12% compared to 2008 due to favorable exchange rate. 
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Fig. no. 2 Subregional tourism earnings in 2008 (billion) 
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     Source: Processed by author by Tourism Highlights, Edition 2009 
 

As regards the proceeds from tourism in the subregion in 2008, on 
the first two places we find, Southern Europe and the Mediterranean with 
124.9 billion euros and Western Europe with 110.2 billion euros, as with 
tourists arrivals.The situation is different from that recorded in tourist 
arrivals for the last chapter places the subregion. Northern Europe received 
47.5 billion euro while Central and Eastern Europe, only 39.5 billion euros. 
In Figure No.2. are presented subregional tourism earnings in 2008, in euros 
and dollars, and in Table. 2. is reflected trends in the period 2004-2008. 

Revenue rose 5.1% from 300.8 billion euros in 2006 to 317,5 billion 
in 2007 and only 1.4% in 2008, reaching 322.1 billion euros. 

The ranking among the European countries, the chapter proceeds 
from tourism, find Spain (EUR 61.6 billion) followed by France (55.6 
billion euros), Italy (45.7 billion euros), Germany (40 billion), United 
Kingdom (36 billion). While Spain is the leader in Chapter receipts from 
tourism, France is leading the chapter tourist arrivals. 
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Proceeds from the tourism sub (billion) 
Tabel  no. 2  

 $ SUA Euro 
Period  2004 2005 2006 2007 2008 2004 2005 2006 2007 2008 

Southern and 
Mediterranean 

Europe 

133.0 140.2 146.5 166.4 183.7 106.9 112.7 116.7 121.4 124.9 

Western Europe 117.6 121.9 134.3 149.1 162.1 94.6 98.0 106.9 108.8 110.2 
Northern 
Europe. 

48.9 53.8 59.7 69.7 69.8 39.3 43.3 47.5 50.8 47.5 

Central and 
Eastern Europe 

29.0 32.3 37.2 48.3 58.1 23.3 26.0 29.6 35.3 39.5 

Total 328.5 348.2 377.6 433.4 473.7 264.1 279.9 300.8 316.2 322.1 

Source: Processed by authors after UNWTO World Tourism Barometer, 
Volume 5, no 2, June 2007, Tourism Highlights 2008, 2009. 

 
As noted, Europe is the undisputed world leader in the movement for 

global tourism indicator of tourist arrivals and receipts from international tourism 
thus emphasizing the high level of development of tourist activity taking place on 
the old continent 

Europe stands on the one hand the number of tourists arrived, and secondly 
by almost as large number of departures. With regard to ranking the countries in 
the period 2004-2008, in Chapter departures and expenditure by European tourists 
in the first position is Germany, followed by Britain, France, Italy, Russian 
Federation. In 2008, tourist departures in Europe indicator is 508.7 million, 
registering a growth of 1.2% compared to 2007. 

The global economic crisis, climate change, epidemic influenza are 
factors that influence tourism activity worldwide. In recent years, 
unemployment has risen and will continue to grow and in 2010 in Europe. 
Revenues will not increase, and public expenditure will be supported 
through budgetary measures. In many countries, taxes began to increase. 
Consumers are aware of these problems and begin to give greater 
importance to costs, and hence interest costs. 
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CONCLUSIONS 
Previous analysis, highlights once again that regional tourism is 

strongly influenced by the dynamic external environment. Regions, 
subregions, countries developed economically tourism polarize both the 
receiver and the transmitter. 

In the category of interregional flows, most important are those 
represented by Europeans traveling to North America - dominated by 
business and tourism to East Asia and Pacific, motivated, especially the 
desire to know the culture and civilizations of these areas. An important 
stream is oriented from North America to Europe, here having significant 
share of business tourism and holiday. 

Europe is still, in the first position, both in terms of tourism and the 
transmitter receiver, with an average annual growth rate constant around to 
3.2%. 
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