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Abstract: Being a relatively new, agri-tourism activity involves a number 
of factors influencing its development: knowledge of the limits of 
economic, social and cultural domain, accurate knowledge and 
availability of farm capacity to receive tourists in their household, 
designing upgrades to be made for conditions to ensure the standards 
imposed by legislators. Thruogh this work was carried out an awareness 
about the differences between certain concepts relating to tourism, travel, 
agri-tourism and educational tourism (agritainment) among young 
consumers of today and tomorow of this product. To be able to asses the 
impact of the agritourism upon young adults, we conducted this survey on 
a sample consisting of students of BUASVM Timiș oara (Romania). The 
sample was 100 students in first year (69 females and 31 males) from all 
faculties and specializations, chosen randomly. 
The study consisted of a questionnaire application and interpretation, the 
results showing a responsive public to educational trips even those aimed 
at agro farms convinced that they can learn new things and provided a 
better organization necesarily an entertainment program included. 
Surprised were two negative responses, concerning the possibility to have 
learned something from a trip. 
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INTRODUCTION 
Tourism is a social and economic phenomenon that encompassed 

all the relationships that occur in society, in terms of spare time used, both 
within individual countries and the flow of spiritual values and material 
exchange between countries. 

The first definition dating back to 1880 and belongs to Freuler 
claiming that ”is a phenomenon of modern times, based on increasing the 
recovery needs of health and environmental change, to awaken and cultivate 
a feeling for natural beauty, love them, to enjoy nature and in particular to 



FACULTATEA DE MANAGEMENT AGRICOL 

  

help increase people′s welfare as a result of development of trade, industry 
and improve means of transport. 

Agritourism is a particular form of tourism, more complex, 
including the actual tourism activity (accomodation, tourist traffic, the 
programs, service provision of basic and additional), economic activity, 
usually agriculture practiced by hosts (processing agricultural products and 
their marketing to tourists) and how leisure. 

The concept of tourism is a continuous transformation, 
demonstrated by the multitude of existing synonyms: agricultural tourism, 
farm tourism, tourism in the village, tourism in the country. The agri-
tourism consumer differs from other tipes of consumer with sociological 
folowing parameters: demographic, social (social class of the consumer) and 
behavioral (attitudes agri-tourism offerings, domain knowledges and use of 
tenders). 

Being a relatively new activity, agri-tourism involves a number 
of factors influencing its development: knowledge of the limits of economic, 
social and cultural field, accurate knowledge and availability of farm 
capacity to receive tourists in their household, designing upgrades to be 
made to ensure that conditions imposed by legislators. A very important 
new concept is the resource agri-tourism, or processing an object which 
initially was unimportant into a touristic product. 

Agri-tourism as Holland, ”is an activity or business, wich 
combines primary elements and characteristics of an agricultural and tourist 
sites and ensure visitor experiences that stimulate economic activity and 
impact, both on farm and the community”. 

This implies a distinction between people who have connection 
with the village, who know the local potential and the benefits of fresh 
produce and other issues aimed at rural tourism and no longer interested in 
leisure in the house hold and those living in cities for two or three 
generation, they represent genuine agri-tourism potential consumer. 

To merge the specific of agri-tourism with them of the 
entertainment was created a new concept, the agritainment, which implies 
farm base tourism. It ”includes family style activities, such as corn mazes, 
haunted hay rides, pick-your-own pumpkins, etc. This growing phenomenon 
gives city slickers a taste of rural life while helping farmers diversify their 
revenue stream”.  
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MATERIALS AND METHODS 
Tourism is an activity that takes place many years but, 

agritourism is a business rather new, and our intention was to test this type, 
potential customers, among the young generation. 

With that end in view, we chose a sample of 100 students (69 
girls and 31 boys) from various faculties and specializations, including 
specific sections of tourism, where we selected 37 students. 

Thanks very tempting offers abroad, national tourism declined 
very much, for both objective and subjective reasons. Housing conditions 
are lower than those from abroad, prices are higher but there are certain 
personality characteristics related to consumer travel (at least middle-
income tourists opting for trips abroad). 

It’s pretty hard to convince the younger generation, for whom 
comfort and fun are priority, be interested in agri-tourism, which involves 
depriving the usual entertainment and possibly participating in such 
household work. But thanks to future young specialists in tourism, we 
believe that interests may change, especially if coming from the nearest age. 

As a working method, we used a questionnaire with seven items, 
which were focused on general knowledge about tourism, about how 
relaxing and fun, but also about the benefits of travel: 

1. What difference is there between the traveller and the tourist? 
2. What do you think are the benefits of travel? 
3. How do you rest/relax when you travel? 
4. How fun when you travel? 
5. Have you ever had the feeling that you learned something 

from the trip made? 
6. In your opinion, which should include an educational trip? 
7. But an educational trip to the country? 
 

RESULTS AND DISCUTIONS 
First item questionnaire is the difference between traveller and 

tourist referral, as a form of general education relating to the sample 
examined, but as part of familiarity with these terms since the family. 
Analysis of responses to this question revealed that tourist perception is 
much clearer then the traveller term.  

Positive maximum was obtained from accurate definition of the 
concept of tourist and the negative maximum of the incorrect definition of 
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the traveller. It is noted also, in the entire sample, the share answers with the 
correct definition of both terms, is relatively small, with an uneven 
distribution according to educational program followed by students who 
made up the sample. Maximum of correct answers to the first item is 
57.89% for Faculty of Agricultural products by Processing Technology 
(APPT) students, 33.33% for Faculty of Veterinary Medicine (VM) 
students, 24.32% for Faculty of Agricultural Management (AM) students, 
22.72% for Faculty of Agriculture (AGR) students and 10% for Faculty of 
Animal Sciences (AS) students (figure 1). 

These elements lead us to the idea that, choosing a profession or 
an educational program was made without a detailed knowledge and 
concepts about a domain; career orientation is determined by all other 
elements. 

The second item, the benefits of travel, has outlined some clear 
directions of the responses, as significant as a share. Thus, accounting for 
over 30% of the responses of travel benefits is, in descending order of 
listing the following: new experiences, visiting new places, relaxing, 
knowing new customs and cultural enrichment. With low weight or only in 
passing are mentioned the following benefits: meeting new people they can 
socialize, affairs, contingencies, entertainment and tourist orientation. We 
consider these responses as defining agritourism, as a commercial market 
product, for the following reasons: the beneficiaries of this type of tourism 
usually come from urban areas wants to relax, knowing in the same time 
new places, new things and new experiences. 

From urban areas, young person do not wants to know new 
people (only 6% positive), he can meet them in the city, no business wants 
or contingency (only 1% positive) elements for him every day.  

Very important is the item analysis on how they rest or relax in a 
journey that presents in the top admiring the scenery and walking in the 
nature (39%). This option is followed by visiting (24%), listening to music 
(22%) and by reading (15%). Though small share (2-3%), we find options 
as: by sleeping, by T.V., introspection, internet, rebus and beach. 

On the forth item, on how fun a trip, with a highest frequency 
was ”visiting” with over 21% of the entire sample analyzed responses. This 
response supports previous assertions, such that the benefits of relaxation 
and fun in travel are derived from its novelty for tourists. 
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Detachment from daily routine, which must be organized tourist 
seeking a fun way for both, mind and soul. Among the most common 
responses we mention that the fun trip must include the following: existence 
of a group (28%) in which to discuss (22%), to listen to music (12%), to 
practice a sport (10%) or club to attend (11%). 
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Figure 1.Define the concepts of traveller and tourist to the sample 

 
At the opposite were mentioned: shopping, photos, dancing, 

alcohol, playing cards. The analysis of this item is very interesting any 
person, being a social being, besides the novelty that requires travel he 
needs the presence of a group to share all other activities with. Appears the 
belief that in travel people are more open to communicate compared with 
urban life where social competition and individualism are present.  

The answer is most definitely to item five, where 98% of subject 
responded affirmatively, holding that they learned something from each 
journey made. We consider therefore that the degree of culture is closely 
connected with travel and living standards achieved. 

In the sixth item, relating to activities that allegedly should 
ensure their educational journey, the most common responses are: a good 
program (39%), a guide (25%), the presence of a group to facilitate 
communication (13%) and an interesting cultural program (14%). 
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The last item, travel-related educational conditions in the 
country, significant response were as follows: country life (38%), customs 
of the country (23%), domestic work (13%) and domestic animal life (12%). 
Less frequently were mentioned the following responses: environmental 
knowledge, field visits, knowledge of the houses, plants and churches and 
handicrafts. All this item 2% responded that such travel should not contain 
anything. Are probably those who would not attend any agritouristic travel 
or have had unpleasant experiences? 

CONCLUSIONS 
The aim of the study being to outline the agri-tourism consumer 

wishes and expectations, we hope that could be a starting point for future 
researches. We also consider that the main requirements to be met by a rural 
location are: attractive offers for tourists who do not make the difference 
between traveller and tourist, looking for experiences in new places with 
new customs in an attractive landscape. However the tourist wants to be 
made within a group, to follow a good program necessarily explained by a 
guide. An agri-tourism consumer is not an exigent one; he wants to know 
country life, plants, animals and habits, in other words to capture to his own 
every activity and to understand the connections with the environment, part 
of which is private in urban areas. We consider that the new concept 
“agritainment” is in concordance with the young adults demanded activities 
in an educational travel in the country. 
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