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Abstract: The tourism acts like a stimulating factor of global economic 
system. By developing the tourism it is obtained a significant production 
growth, its contribution to gross domestic product being proportional 
with the development level of every individual states. Tourism has an 
important role in assuring of a balanced   money circulation and also has 
positive influence upon labour market, being a big consumer of labour, 
therefore reducing unemployment. 
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INTRODUCTION 

 There is a general consent that the tourism has a very important role 
in economy. Tourism acts like a challenging factor of economic global 
system, and it represents one of the main sectors of economy and by its 
resources which he driven and its interconnections with other fields of 
economy, it constitutes an important factor for economic progress.  
 By developing tourism it is gained a significant production growth, a 
rise of added value, its contribution to the gross domestic product being 
proportionally with the level of development of every state. The economic 
development of tourism in a country can be measured by looking at the ratio 
of international tourism receipts relative to gross domestic product (GDP). 
 The American touristic market is one of the most dynamical and 
unpredictable, achieving 10% of gross domestic product. In 2007, this was 
in Cyprus (12.5 %) and Malta 12.2 %, confirming the importance of tourism 
to these island nations. There are countries that attain up to 80% of gross 
domestic product. (Maldives Islands) from touristic activity, but also states 
with developed economy (France 7.3% of gross domestic product, 
Switzerland 7.7 % of gross domestic product) which have higher rates of 
turistica activity in gross domestic product. In Romania, tourism contributes 
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with 2-3 % to achieving gross domestic product. China, which is predicted 
to become the 4th of the biggest source of tourists in the world by year 2020 
and in 2007, achieves 12% of gross domestic product from travels and 
tourism. 
 In general, the growth of international tourism arrivals significantly 
outpaces growth of economic output as measured in gross domestic product. 
In years when world economic growth exceeds 4 per cent, the growth of 
tourism volume tends to be higher. When gross domestic product growth 
falls below 2 per cent, tourism growth tends to be even lower. The period 
1975-2000 tourism increased at an average rate of 4.6 per cent a year. 
 

 
Figure 1. Economic Growth (GDP) & International Tourist Arrivals 

Source: World Tourism Organization; International Monetary Fund 

 
 In absolute terms, the highest international tourism receipts (per 
billion euros) were recorded in Spain (EUR 42 billion), France (EUR 39 
billion), Italy (EUR 31 billion), the United Kingdom (EUR 28 billion) and 
Germany (EUR 26 billion). 

Tourism leads the production from other economic fields, and 
quickened diversification of economical structure, in view of adapting to 
more various demands of turistica activity, protecting hereby certain 
specific activities, like: leisure industry, cable transport, tourism agencies, 
handicraft production, and by giving new dimensions to one of the existing 
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activities: agriculture, food industry, constructions, transport, cultural 
services. 
 Another form of manifesting economic effects of tourism is 
represented by its contribution to ensuring a balanced money circulation, 
also realized with international and internal tourism. Thereby population 
from the rich areas, visiting other countries spends their incomes on various 
goods and services in turistica areas, these actions having a direct effect 
upon increasing of the areas income. 
 In the world, the biggest spenders are the Americans, which spend in 
the year of 2007, 870 billion U.S. dollars and touristic services 
(accommodation, transport, entertainment, food, Financial Services) and for 
goods bought in touristic purposes on internal and external market. It is 
predicted that by 2017, the Americans will spend 1440 billion dollars. 
 The biggest spenders in Europe were the Germans with an 
expenditure totaling over EUR 60 billion, closely followed by the UK (EUR 
53 billion). In 2007, when taking into account the population, Luxembourg's 
residents rank first, with each one spending, on average, EUR 5 443 on 
holidays abroad, leaving Ireland, the runner-up, a long way behind (EUR 1 
481 per inhabitant). The top five are Luxembourg, Ireland, Cyprus, Belgium 
and Denmark.  
 Not surprisingly, these five Member States were also among the top 
countries in terms of the share of long (i.e. four nights or more) outbound 
trips in the total number of holiday trips. 
 Over the past decades, the importance of tourism for European 
businesses and European citizens has been growing at a steady pace. In 
2008, in the EU, an estimated 1.5 billion tourism nights were spent in hotels 
and similar establishments. In 2007, European Union citizens made nearly 1 
billion tourism trips with overnight stays. According to estimates DG 
ENTR, tourism accounts for about 4 % (or 500 billion euro) of the 
Community's GDP. Recent statistics showed that the tourist accommodation 
sector employs 2.3 million people in the European Union. And, the total 
employment in the tourism industry is estimated to be between 12 and 14 
million people employed in the European Union. 
 So the tourism the lever of abatement of inter-regional imbalances, 
being capable to ensure that relaunching of some areas where the industry 
was cut down to zero, which confronts with high unemployment and 
important social and economical problems. 
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 Tourism has a major role in economy due to the fact that he is a big 
consumer of alive work, creativity and intelligence. Therefore, by its 
specific creates new jobs, participating to attraction of excess labour force 
from other sectors, contributing in that way to abate of unemployment.  The 
high number of those who work in tourism field has as an explication the 
fact that the possibilities of automatization and mechanization of touristic 
operations are limited. 
 As well it has to be remembered the indirect effects of increasing 
number of those involved in this sector. The studies show that a workplace 
directly from Tourism can create 1-3 indirect and induced workplaces.  This 
is explained by that the tourism, being a big consumer of goods and 
services, influences in a good way the use of work force in its supplier 
branches (constructions, transport, entertainment, agriculture, food 
industry).  
 On average 1.1 % of people employed in the European Union work 
in the tourist accommodation sector. In 2007, more than 9 million people 
were employed in the European Union hotels, restaurants and catering) 
sector, which is equivalent to 4.2 % of all people employed. In this sector, 
the highest number of jobs was observed in Spain (1.45 million) and 
Germany (1.43 million). In present, European Union tourism industry 
occupies about 13 million people. 
 However, when taking into account the size of the labor market, the 
largest shares employed in the Horace sector were found in Malta (8.3 %), 
Spain (7.1 %), Greece (6.9 %), Austria (6.4 %) and Cyprus (6.3 %).  
 About one in every four people employed in the Horace sector works 
in an enterprise providing tourist accommodation (hotels and similar 
accommodation, as well as campsites, etc.). This gives a total of 2.3 million 
employed in 2007. At the height of the tourist season, i.e. in the third quarter 
of the year, the number of people employed rises by an additional 10 % to 
an estimated 2.5 million. In relative terms, this means that 1.1 % of all those 
employed in the European Union work in the tourist accommodation sector. 
The Member States showing the highest share of employment in tourist 
accommodation were Malta (5.3 %), Cyprus (3.2 %) and Austria (2.3 %)  
 With a relatively high share of female workers (60 %) and those 
with low formal education qualifications (36 %), tourist accommodation is a 
job source for certain at-risk groups on the European labor market. 
Nevertheless, the jobs tend to be less stable. 
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 In the tourist accommodation sector, 43 % of those employed are 
under 35 years old. Both the entire hotels and restaurants sector and the 
tourist accommodation sector offer job opportunities to a young workforce. 
Indeed, 48 % of people employed in hotels and restaurants, and 43 % in 
tourist accommodation, are younger than 35 years old. Both sectors have a 
much younger age profile than the rest of the European Union labor market, 
where only about one in three employees is under 35. More than one third of 
tourism accommodation employees have a lower level of education. 
 A high share of temporary jobs and a short average stay with the 
same employer. The tourist accommodation sector accounts for more than 
25 % of employment in the hotels, restaurants and catering sector, and for 
slightly over 1 % of the entire European Union labor market.  
 Regions attracting large numbers of tourists very often have an 
unemployment rate below the national average. Although the presence of a 
significant tourism sector will not be the only explanation, most of 
developed touristic regions have relatively low unemployment rate. 
  

CONCLUSIONS 
 Nowadays, many areas are confronted with economical and social 
problems, due to closing of some factories, plants, mines especially in 
monoindustrial zones where reduction in force have generated an explosion 
of unemployment, therefore drastic decrease of population income, standard 
of living abating, rising the delinquency, school abandon, emigration. 
 Usually these areas benefit of an extraordinary touristic potential, 
which if would be exploited could lead to an economical and social 
compensation of that zone, because tourism created workplaces and money 
circulation can lead to cascade solve of all the other existing problems.  
These new touristic areas can attract new tourists interested in new and 
unknown. 
 Tourism has a very important role in economy, its existence having 
direct positive effects touristic industry, but also indirect effects induced 
upon the entire economy, realized so that the process of demand 
multiplication aggregated to macroeconomic scale.  
 The existence and the development of the tourism, which have a 
very contribution being economical and social life of every states, must be a 
basic concern of touristic industry factors, of local and central communities 
and administrations. Therefore, tourism must have a primordial place in the 
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local, regional and national development strategies that takes shape in 
sustainable projects concerning development and modernization of touristic 
infrastructure. 
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